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CEO’s 
address May 24th 2019 is polling day for the European Parliament and Local Elections and there 

will also be a plebiscite on a directly elected Lord Mayor for Cork City with executive 
functions. Whilst the Local Elections are important in their own right particularly as 

they will be returning a Council with responsibilities for the newly expanded Cork City, the 
Plebiscite on a directly elected Mayor and its outcome could see a significant change in the way 
our city is managed. It’s critically important that both the general public and those engaged 
in business understand all the potential implications. I would encourage you to check the 
following site and make sure you are up to speed with what is being proposed.
https://www.housing.gov.ie/local-government/governance/plebiscites-directly-elected-
mayors

Our first Business Advice Clinic, which are free for CBA members, was held in conjunction with 
the Local Enterprise Office on May 8th last. I was delighted to see five businesses avail of the 
opportunity to discuss issues that were impacting them on how they managed their business. 
These meetings are structured around the business owner/ manager they are strictly private 
and conducted on a one to one consultation basis. If you would like to register for a business 
advice meeting please contact our office at info@corkbusiness.ie.

Last March I attended an ATCM conference in London which focused on the challenges facing 
the High Street. The subject is far too broad and complex to address fully in these brief notes. 
However, a consistent fact was evident to me on listening to many speakers from cities across 
the UK and Ireland who are facing many of the same issues we are encountering in Cork. The 
message was all stakeholders have to work in partnership in order to effect real and meaningful 
change. You won’t or can’t possibly agree on everything, but you can agree on the primary 
objectives to improve not alone business but all aspects of our city. There is a confused and 
divided future ahead for any city that every time it faces an issue or challenge this results in yet 
another group being formed in response.

We all accept the need for change but the pace of change and how society is evolving is mind 
boggling. For instance the way Millennials and Generation Z live, work and play is different to 
anything we have known before. How they spend money and engage with brands is rapidly 
changing. How they use their leisure time is constantly being redefined. A failure for us to adapt 
to these changes will mean high streets will become collateral damage as the future consumer 
becomes the dominant customer.

Lawrence Owens 
Chief Executive, Cork Business Association

Welcome to the Cork Business Association’s 
quarterly magazine Cork Connected. We are the 
voice of businesses in Cork, and we are dedicated to 
promoting their interests at local and national level, 
and Cork City as the premier commercial and tourist 
destination in the Southern region of Ireland.

The Cork Business Association ensures that you 
have a stronger voice when dealing with local and 
national issues that affect your business.

OUR STRENGTH IS IN OUR NUMBERS.
We focus on the following areas:  Retail, Hospitality, 
Tourism, City Infrastructure, Public Realm Issues, 
Rates, Rents, Parking, Anti-social Behaviour, Crime, 
Street Cleaning, Casual Trading, Litter Control, 
Business Advice, Flood and Weather Alerts, Graffiti 
Removal, Business Awards, Marketing of Cork, 
Networking and Social Events.    

Welcome to 
Cork Business 
Association’s 
newsletter

Design and layout: Edward Butt
Edited by Niamh Murphy – ETC, the Events, 
Tourism & Communications Agency, 
and Lawrence Owens – Cork Business 
Association.
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CBA Cork Business 
of the Year Awards 

Guinness Cork Jazz Festival, McCarthy Insurance 
Company and Michael Flynn were the big winners 
at the Cork Business Association’s Cork Business of 
the Year Awards, which were held in Clayton Hotel 
Silversprings on Saturday 23 February. 

A further 9 industry awards were presented 
on the evening.  The awards, which are run in 
partnership with JCD and The Irish Examiner, 
recognise the outstanding contribution of 
businesses and individuals working diligently 
across varied sectors of business in Cork City and 
its environs. 

THE WINNERS WERE…

Best New Business, sponsored by LEO Cork City.
ICHIGO ICHIE

Best Tourism, Arts, or Event sponsored by IHF Cork.
CRAWFORD ART GALLERY

Best Cork Professional Service, sponsored by ETC PR. 
& Marketing MEITHEAL DESIGN PARTNERS

Best Cork Café, sponsored by The English Market.
CAFÉ VELO

Best Cork Restaurant, sponsored by The English 
Market. GREENE’S

Best Cork VFI Pub, sponsored by Vintners Federation 
Cork. GALLAGHERS

Best Cork Hotel, sponsored by Kings Laundry.
METROPOLE HOTEL CORK

Best Cork Family Business, sponsored by Musgrave.
HASSETT’S BAKERY – THE HASSETT FAMILY

Best Cork Retail Business sponsored by Cork City. 
Council. K O’CONNELL FISH MERCHANTS

Cork Business of the Year (medium category):  
sponsored by JCD.
GUINNESS CORK JAZZ FESTIVAL

Cork Business of the Year (large Category): 
sponsored by JCD.
MCCARTHY INSURANCE COMPANY

Champion of Cork Award: sponsored by CIT.
MICHAEL O’FLYNN

Commenting on the winners, President of Cork 
Business Association Philip Gillivan said, “Our 
awards night is a celebration of the Cork business 
community who are driving our local community.  
It’s a celebration of businesses who go above and 
beyond, and it’s a celebration of employers, proud 
employees and ambassadors of our community.

“This year we received a record number of 
entrants and I would like to congratulate each 
of our very deserving finalists and winners.  To 
be a finalist for these awards is a wonderful 
achievement in itself.  I would also like to sincerely 
thank all of our sponsors, in particular our award 
sponsor JCD, event partner AIB, and media 
partner The Irish Examiner, and our independent 
panel of judges, Mark Fitzharris AIB, Seamus 
Heaney Visit Cork, Adrienne Rodgers LEO Cork 
City, and Gerard O’Donovan CIT.”  

The CBA’s aim is to recognise the value and 
achievement of Cork businesses who have 
contributed to or promoted the enhancement of 
the commercial, cultural or civic life of Cork, and 
to encourage business excellence in the city.

We would also like to take a moment to extend 
a very sincere thank you to each and every one 
of our award sponsors and event supporters, 
without whom these awards would not be 
possible. If you would like to know more about 
our sponsorship packages for the CBA Cork 
Business of the Year Awards 2019 do please get 
in touch with us at your convenience at 021 427 
8295 or email info@corkbusiness.ie. 

For more see www.corkbusiness.ie 
#CBABusinessAwards 

Guinness Cork Jazz Festival, McCarthy Insurance Company, 
and Michael O’Flynn announced as top award winners

The Winners of the 2018 Cork Business of 
the Year Awards, presented by Cork Business 
Association at Clayton Hotel Silversprings 
on 23 February 2019.  Sponsored by JCD, AIB 
and the Irish Examiner.

Back: Michael Lyons, Guinness Cork Jazz 
Festival, Michael Hassett, Hassett’s Bakery, 
Rodger Russell, The Metropole Hotel, Charles 
McCarthy, McCarthy Insurance Group, 
Luke Hixon, Meitheal Design Partners, 
Rob Horgan Café Velo, Paul O’Connell, K 
O’Connell Fish Mongers.

Front: Michael O’Flynn, O’Flynn Group, 
Noreen Gannon, Gallaghers, Barry 
McCarthy, Greene’s, Lord Mayor of Cork 
Cllr Mick Finn, President of Cork Business 
Association Philip Gillivan, Tanaiste and 
Minister for Foreign Affairs and Trade Simon 
Coveney, Sinead Dunphy, Guinness Cork 
Jazz Festival and Mary McCarthy Crawford 
Art Gallery.
Picture: Brian Lougheed

CBA 
AWARDS 
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CBA Cork Business 
of the Year Awards 

From left: Tanaiste and Minister for Foreign Affairs, Simon Coveney; Philip Gillivan, President CBA; Cllr. Mick Finn, Lord Mayor of Cork and Lawrence Owens, CBA at the Cork Business 
Association’s Cork Business of the Year Awards in Clayton Hotel Silversprings on Saturday 23 Feb 2019. Sponsored by JCD, AIB and the Irish Examiner. Picture: Brian Lougheed

Philip Gillivan President of Cork Business Association and 
Lawrence Owens , CEO Cork Business Association and 

Orla Flynn, vice-president for External Affairs, CIT present 
Michael O’Flynn with the Champion of Cork Award at 

the Cork Business Association’s Cork Business of the Year 
Awards. Picture: Brian Lougheed

Rob Horgan from Café Velo is presented the Best Cork Café 
Award by Olra Nallen from the English Market and Philip 
Gillivan, President CBA at the Cork Business Association’s 

Cork Business of the Year Awards. Brian Lougheed

DJ Kennedy, Noreen Gannon and Emma Gannon from 
Gallaghers are presented with the Best Cork VFI Pub by 

Michael O’Donovan Chair of the VFI Cork and Philip 
Gillivan, President CBA, at the Cork Business Association’s 
Cork Business of the Year Awards. Picture Brian Lougheed

Neil Grant from the IHF Cork branch presents Dyane 
Hanrahan, Rose McHugh and Mary McCarthy from 

Crawford Art Gallery with the Best Tourism, Arts, or Event 
Award at the Cork Business Association’s Cork Business of 

the Year Awards. Picture: Brian Lougheed

Ann Doherty, Chief Executive Cork City Council, Lord Mayor 
of Cork, Cllr Mick Finn and President of CBA Philip Gillivan 

accept the Best New Business Award on behalf of Ichigo 
Ichie at the Cork Business Association’s Cork Business of the 

Year Awards. Picture: Brian Lougheed

Niamh Murphy from ETC and Philip Gillivan, President CBA, 
present Luke Hixon from Meitheal Design Partners, with the 

Best Cork Professional Service Award at the Cork Business 
Association’s Cork Business of the Year Awards.

Picture: Brian Lougheed
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The Cork Business Association (CBA), Irish 
Hotels Federation Cork (IHF), Vintners 
Federation Cork (VFI) and Restaurant 

Association Cork (RAI) have joined forces to call 
for ‘certainty, accountability and meaningful 
communication’ on the long-awaited Cork Events 
Centre.
The business organisations said that it is 

imperative for future planning and sustainability 
in Cork that the development of the 6,000 capacity 
multi-purpose venue begins immediately.
They are appealing to An Tánaiste and Minister 

for Foreign Affairs and Trade, Simon Coveney TD 
and to local government for clarity on all phases 
of construction on the site. The group said, “The 
process has dragged out and at this stage the 
Government needs to deliver on this project, 
by resolving all interdepartmental issues and 
ensuring that the Developer BAM and operator 
Live Nation also deliver on their end.”
Development of the Centre, which saw the 

sod turned on its site three years ago, has been 
thwarted by delays which have seen costs soar 

from €53m to almost €80m, and sanctioned a 
State investment increase from €20m to €30m. 
Further delays have been caused due to legal 
issues and the €9m repayable loan element of the 
State funding.
The group said, “A dedicated events centre, that 

would bring Cork’s conferencing and events 
capacity from 1,000 to 6,000 seats, would be a 
game changer for the wider Cork region in terms 
of social and economic benefits.”
The MICE (meetings, incentives, conferences, 

events) market in Cork is
currently worth €13.2m, with a further €14m in 

the pipeline for next year,
according to the latest figures from Cork 

Convention Bureau. 
“Imagine what we could deliver with a dedicated 

multi-purpose venue with six times this capacity. 
It will not only make Cork a destination city 
nationally and internationally, but it will help 
retain concert and event business in Cork, giving 
our community the opportunity to spend their 
hard-earned money with local businesses.

“It will also speed up the regeneration of the 
North Main Street / Marsh and will create much 
greater vibrancy in the city in the evenings, 
dramatically changing our night time economy.
“The impact on local jobs alone would be 

significant, with 400 positions projected during 
the construction phase and up to 1,000 direct 
and indirect jobs for the region when it opens, 
according to Enda Kenny when he turned the sod 
three years ago.”
The business groups said that “growth in the city 

is currently impeded as we wait for answers. There 
will be a detrimental impact on several industries 
and the local economy if there is further stalling of 
the process.
“Hoteliers, publicans, restaurateurs and 

businesses are investing heavily in the region 
because of the potential that the city holds. But 
return on that investment very much depends on 
the events centre coming to fruition.”
The IHF announced last week that there is a very 

real danger that there will be an oversaturation 
of hotels on the market. “The accommodation 
market is just not sustainable at the rate it is 
growing without the addition of the convention 
centre.
“More than 1,500 new bedrooms are already 

in development or in the pipeline for Cork City, 
which would provide a 50% increase on the 
number of existing rooms currently available.  In 
addition, there are 4,000 AirBnB units now in Cork 
and additional summer lettings will also be offered 
at the new student accommodation being built.
 “Whilst this is great news for the city, as it would 

cater for a significant increase in visitors and 
generate many local jobs, the increase in bedroom 
provision could over-saturate the market if the 
events centre does not get underway soon.  
And we cannot jeopardise this much needed 
investment in our city and the creation of jobs.
“Already investment in the city is also being put 

on hold. There is potential investment earmarked 
for the neighbouring Marsh/ North Main Street 
area but that investment won’t be made until the 
Events Centre is underway.
“It is well known that the retail sector is suffering 

both nationally and
internationally and the substantial year-round 

footfall that the Cork Events Centre would bring 
would breathe new life and vibrancy into our city.”
The group said that the economic benefits the 

Cork Events Centre would bring to the city would 
also offset the €9m loan to be paid back to the 
State by Cork City Council.
“There are 10,000 new jobs and people projected 

to come in to the city in the next five years and 
an events centre is an important part of the 

“Pressure must be put on all stakeholders to deliver 
this vital piece of infrastructure for the region”.

Cork City growth impeded
Cork business groups join forces calling for movement on Cork Events Centre
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Cork business groups join forces calling for movement on Cork Events Centre

infrastructure.  It’s an important foundation 
stone for the future of Cork that will speed up 
regeneration, dramatically change the night time 
economy and have real and sustained positive 
benefits both socially and economically, but the 
whole city is on hold waiting for it.
“Everyone knows how much construction of 

the Events Centre is going to cost and there is no 
point at this stage quibbling over the money. If the 
extra cost gets it over the line, then that’s the price 
that has to be paid. Its development will lead to 

currently empty city centre rate paying units re-
opening, it will bring jobs and it create revenue 
that will help repay the loan.  Construction must 
begin before costs rise again.”

In conclusion, the group said, “As Ireland’s 
Second City, it should be a priority that we have 
these facilities. We need a date put in writing for 
when development will start, accountability of 
the process and clear communication around 
timelines. We need to know that this is happening. 

Certainty is better than uncertainty and an 
outcome needs to be communicated either way.”

The Cork Business Association (CBA), 
Irish Hotels Federation Cork (IHF), Vintners Federation 
Cork (VFI) and Restaurant Association Cork (RAI) 

represents more than 500 businesses in Cork City. 
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‘Evidence-based alternative 
to fad diets for cancer patients’

A new free evidence-based cookbook for 
cancer survivors called ‘Healthy Eating for 
Cancer Survivors’ has been launched by 

dietitians and cancer experts at University College 
Cork (UCC), in conjunction with Breakthrough 
Cancer Research (BCR), in response to the many fad 
diets currently being pushed on cancer patients. 
The number of cancer survivors worldwide is 

increasing dramatically, and it is forecasted that 
by 2050 the number will exceed 70 million. For 
many patients who are diagnosed with cancer, 
better screening, diagnosis and treatments, means 
their cancer can become a chronic ongoing illness 
that requires long term management. As a result, 
in recent years research has started to look at 
the importance of a healthy lifestyle after cancer 
treatment.
There are thousands of websites, books, blogs, 

articles and experts giving advice on how to eat 
both during cancer treatment and afterwards. 
Recent trends including juicing, avoiding meat 
and dairy, and following a ketogenic diet have 
all been marketed towards cancer patients and 
survivors. However, none of these diets have a 
solid evidence base and many are experimental, 
meaning that a lot of misleading nutritional advice 
for cancer survivors exists.
The new book launched by UCC and BCR  is a 

sequel to their phenomenally successful and 
award-winning cancer cookbooks which have 
been helping those fighting the disease maintain 
their weight. The new book is targeted towards 
those who are finished cancer treatment and have 
been told by their doctors to follow a healthy 
eating diet. 
’Healthy Eating for Cancer Survivors’ contains the 

latest information from the World Cancer Research 
Fund (WCRF) report from 2018, which includes the 
most reliable information from all of the scientific 
studies published by the organisation and the 
American Institute for Cancer Research (AICR). 

These reports are endorsed by the World Health 
Organisation (WHO) and many other accredited 
international health bodies. 
The recommendations for healthy lifestyle choices 

are explained in lay language within the book and 
it also includes a collection of delicious healthy 
recipes suitable for all the family. The evidence 
shows that following these recommendations may 
improve the chances of longer-term survival after 
a cancer diagnosis.  Some of the recommendations 
include…

1. Be a healthy weight
2. Be physically active
3. Eat wholegrains, vegetables, fruit and beans
4.  Limit fast foods and other processed foods high 

in fat, starches or sugars
5.  Limit red meat and eat little, if any, processed 

meat  
6.  Limit sugar sweetened drinks – drink mostly 

water and unsweetened drinks. 
7.  Limit alcohol consumption – for cancer 

prevention, it’s best not to drink alcohol. 
8.  Do not use supplements for cancer prevention 

– aim to meet needs through diet alone. 

Dr Aoife Ryan, Registered Dietitian and lecturer 
in Nutritional Sciences at UCC commented at the 
launch of the book: ‘We are delighted to finally be 

able to offer an evidence-based alternative to the 
fad diets being pushed upon cancer patients with 
this beautiful new cookbook. Thanks to support 
provided by Breakthrough Cancer Research, this 
book is available free of charge to cancer survivors 
and contains a selection of delicious healthy meals 
and snacks which are suitable for all the family’. 
Dr Éadaoin Ní Bhuachalla, Registered Dietitian 

and co-author of the book commented, ‘With a 
rising tide of misinformation on nutrition and 
cancer available to cancer survivors in the media 
and online, we wrote this book as a free evidence-
based resource for cancer patients entering the 
survivorship phase of their illness. The meals 
contained in this book are low in energy, fat and 
salt and high in fibre, vegetables and wholegrains. 
Scientific evidence shows that complying with the 
advice in this book can help to lower the risk of 
cancer at many sites in the body’. 
The book is endorsed by the Irish Society of 

Medical Oncology, the Irish Nutrition & Dietetic 
Institute, Irish Society for Clinical Nutrition and 
Metabolism and the National Cancer Control 
Programme. 
Orla Dolan, CEO of BCR stated ‘Breakthrough 

Cancer Research, which funds cancer research, 
is delighted to invest in the development, 
production and distribution of this evidence 
based cookbook for cancer survivors.  It is 
imperative that the advice and resources provided 
for cancer patients and survivors are based on 
research evidence.  Only then can have confidence 
and trust in the guidance and recommendations.  
We are so grateful to Aoife and Eadaoin for their 
amazing work to produce the book and to all 
to our supporters who helped us provide this 
wonderful tool for people who are getting their 
lives back after a cancer diagnosis.
20,000 free copies are available through the 

dietetic departments of Irish hospitals, many or by 
contacting www.breakthroughcancerresearch.ie. 
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WELCOMING OUR NEW MEMBERS

There are many benefits to joining the CBA including growing and promoting your business, keeping up 
to date with changes in a competitive environment and having your voice heard by key decision makers 
in Cork.  We also organise regular networking events, which provide a great opportunity to expand your 
personal and professional network.     

We would like to welcome the following new members to our extensive business network:

ACET - ACTIVE 
CENTRE OF ENGLISH 
TRAINING 
‘ACET is a multi-award winning, family run English 
language school in the heart of the city. It was the 
first English language school in Cork, one of the 
first in Ireland and the oldest remaining in the 
country. The school was set up by Odile Migieu in 
1975 and she now works alongside her husband 
Pat and daughter Joelle. Joelle is ACET’s Managing 
Director.
The school offers a whole portfolio of English 
language training programmes along with a wide 
suite of services, all sourced locally in Cork. These 
services include local transport, accommodation, 
activities, food/beverages and much more.
ACET welcomes thousands of visitors from all 
over the world each year, firmly placing Cork 
on the global map as a centre of excellence for 
educational tourism.’

CITY CARD 
City Card is Cork based Lifestyle and Wellness 
Membership card.   Similar cards are seen globally 
and we want Cork to be the flagship for Ireland 

and have a successful business right here in Cork 
first. Businesses that join have no costs, no fees or 
commission, they just need to offer the people of 
Cork something special.  The people who use the 
card will be your repeat, loyal customers as they 
live in Cork!  And by joining you work with other 
businesses to drive people back into Cork. 
People who purchase the card are Cork based and 
will benefit from offers that are ongoing.  They 
can use the card as many times as they want.  In 
fact it’s encouraged to use it as much as you can – 
driving repeat custom and regular footfall.  There 
are some fantastic businesses already on board, 
see the website for inspiration www.corkcard.ie      
Whether you would like to join as a business, buy a 
card or cards….. or both then get in touch or order 
online.   
We are a Cork based company also!  So easy to 
contact and easy to reach and we can call out to 
you when is convenient.
For companies with employees: If you want to 
buy a card for your employees or obtain a staff 
discount for them get in touch to discuss your 
needs. We can work with large employers on a 
branded card, saves taking the security pass out. 

If you want any further information please email: 
Patricia@citycard.ie. Tel: 083 1570204

 

CORK APP 
Cork’s Own Premium Premier Tourist App
Our apps make it easier, for locals and tourists 
alike, to discover what is happening in your city. 
Find local attractions, great spots to eat and stay, 
find out what’s happening and interact with the 
community like never before. 
Functionality That Makes It Easy To Do Business
The app includes retail, food & drink, lifestyle 

attractions and accommodation listings with 
integrated calling and email, self-guided tours 
with in-app audio descriptions, important local 
information, mapbox map integration, walks, 
hikes, trails and local news. The Cork App is 
aimed at the visiting tourist who is interested in 
travel and lifestyle content associated with one of 
Ireland’s pre-eminent tourist areas.
For more information contact Ger Flanagan at 
087 234 8175 or ger.flanagan63@gmail.com.

GOA’S PEOPLE 
Goa’s People is a head hunting agency, dedicated 
to finding and selecting the best candidates for 
International organizations within the Tourism/
Hospitality industry.
A team of people with a long standing experience 
in the Tourism and Customer Care world and 
Human Resources management. We have 
specialized in the Kitchen and Guest Services areas 
with focus on higher roles, from Chef de Partie up 
to Executive; from Receptionists to GM and every 
manager in between.
We recruite from all over the world for all over the 
world and our clients vary from Hotel Chains and 
Private properties, Cruise lines, Tour Operators and 
Property Management Companies. 
Our Mission is to support the HR and Management 
teams and allow them to dedicate more time to 
their employees’ needs; really understand their 
needs through thorough conversations and 
continued feedback; ensure candidates loyalty 
and help reduce turnover.
Our business model doesn’t leave anything to 
chance. We take care of our clients as much as our 
candidates, maintaining relationships with both 
to ensure a good working relationship between 
them and smooth transitions. 
We choose quality over quantity and aim at 
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selecting the ideal candidate for our clients. 
The skills of the candidates are assessed using 
our expertise and the assistance of our in house 
corporate chef and hospitality specialist.
This allows us to offer a service that goes beyond 
the simple sending of profiles and it is thanks 
to this, our attention to details, our quality over 
quantity philosophy and in house corporate staff 
that we can consider ourselves to be a luxury 
service within the recruitment industry.

HEALY 
COMMUNICATIONS 
Healy Communications draws on decades of 
media experience to ensure you and your team 
are ready to publically present your message. 
Our tailor made solutions will help you to prepare 
for all eventualities, good and bad. 
We will work closely with CEO’s, senior 
management and other nominated personnel 
to offer a suite of public relations and media 
training services, developed by our experienced 
consultants. 
For events – both planned and unforeseen – let 
Healy Communications help you prepare your 
organisation’s message and deliver it in a truly 
professional way. 
We have offices in Cork and Dublin and specialise 
in PR, crisis communication, media training and 
content creation. 

 

ROCHESTOWN 
PARK HOTEL 
Cork Born, Cork Bred & Pure Cork in spirit! In 
2019 we are delighted to be celebrating our 30th 
Anniversary and at Rochestown Park Hotel if there 
is one thing we can do its Host & Event Manage A 
Spectacular Occasion!

We have 30 Years’ experience working with Irish 
Companies and International Organisations 
celebrating and creating memories including:
• Company Mile Stones & Anniversaries
• Conferences
• Christmas / Summer Events
• Events from 20 - 1500 people

If you want to ‘March to a Different Beat’ we also 
specialise in Themed Events and have invested in a 
variety of props for Christmas & Summer “Festivals 
of Food & Music”, “A Night at the Oscars” & “Game 
of Thrones” etc. 
Our Gazebo Market Stalls, Beer Festival Benches 
and Bunting etc also add great colour, atmosphere 
and authenticity.
For large numbers we can also provide an All 
Weather, All Year Round, Heated and Floored 
Marquee which connects seamlessly to our 
Ballroom.
“Your Concept, Our Venue – Limitless Possibilities” 
events available to suit all budgets.
To share our delight at becoming Cork Business 
Association’ newest members we would like to 
offer all members of CBA 10% off their next 2019 
booking made at Rochestown Park Hotel within 
the month of May. Email steve@rochestownpark.
com for further information. We look forward 
to working with Cork Business Association in 
2019 and beyond as they continue their drive to 
improve business in Cork: ‘A City in the Rise’. 

 

ROUGHTY FOODIE 
At the Roughty we have a great knowledge of 
our products and where they are coming from. 
We offer a fantastic service pairing foods of the 
market with our chutneys and preserves and 
swapping recipes with our customers.
We boast a huge selection of local raw honey. We 
move from season to season. At the summer time 
we sell a lot of local fruit. Check us out at www.
englishmarkethampers.com and follow us on 
Twitter @RoughtyFoodie.

 

VODA-FORDE LTD. 
Founded in 2016 Voda-Forde Limited (VFLtd) is a 
private construction company limited by shares, 
operated by company Director Dr. Christina Voda-
Forde and Company Secretary John Forde.
Based in Ballygarvan, Co. Cork, its main area of 
activity is construction and real estate.
Additionally, the company provides property 
management services, accounting, tax and 
secretarial services. We undertake a wide variety 
of projects ranging from refurbishments and 
renovations of existing residential/commercial 
buildings to passive house design, project design 
& management of new A rated commercial 
buildings and dwellings. Voda-Forde Limited 
prides itself on proving a top-quality consultancy 
services at affordable prices. The aim is to facilitate 
consistent savings to commercial and private, Irish 
and EU customers.
Our professional team has extensive professional 
knowledge and over 20 years’ experience in 
sustainable construction, property management 
& real estate. Our motto is “solve all with one 
call”. Our priority is providing quality products 
and services within agreed cost and time for all 
the customers. Voda-Forde Limited is a growing 
striving for excellence planning to expand in the 
future further to facilitate our unique combination 
of services. More information about our extensive 
range of services can be found on our website 
https://vodaforde-ltd.business.site/. 
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A new retail study is nearing completion 
which could identify potential locations 
in Cork for a retail outlet centre akin to 

Kildare Village. Cork County Council jointly 
commissioned the study with the city council 
to examine the requirement for a retail outlet 
centre in the Metropolitan Cork strategic planning 
area [the area outside the soon-to-be expanded 
city jurisdiction].  Kildare Village has some of the 
world’s top luxury brands including Prada, BOSS, 
Coach, Armani, Polo Ralph Lauren, DKNY, Michael 
Kors, Ted Baker, Tommy Hilfiger and Mulberry 
and welcomed about 4m shoppers in 2018. The 

centre has a national as well as regional catchment 
area. The outlet is looking towards its second 
expansion in recent years and is also examining 
ways to improve linkages with the town. In a 
challenging retail environment, the primacy of 
the city centre as a location for new retail uses 
should be tenaciously pursued.  The detrimental 
impact that a retail outlet centre would have on 
Cork City Centre is simply not justifiable when 
the retail sector is already demonstrating year on 
year losses. The CBA urges Cork Businesses across 
all sectors to lobby against such a potentially 
damaging development for the city centre.

The Cork Business 
Association has been 
pursuing a meaningful 

boundary extension for Cork City 
for several years and thankfully 
2019 marks a historic moment 
for Cork when the importance of 
the city as the economic engine 
of the southern part of Ireland 
and Ireland’s second city is finally 
to be recognised.
In the absence of a coherent 

urban policy in Ireland, Cork 
City has been without the 
necessary power or income it 
needs to operate efficiently.  
This increased power and 
income will hopefully allow the 

city council to provide more 
reliable public transport. Put 
in place targetted measures to 
increase the number of people 
living in the city and improve 
the current business and retail 
environment. The CBA welcomes 
new members from areas such 
as Ballincollig, Blarney, Tower, 
Glanmire, Douglas, Donnybrook, 
Grange, Frankfield, Rochestown 
and Togher who are to transfer 
from Cork County Council to 
Cork City Council on June 4th 
2019.  An event will be hosted 
by the CBA in the coming weeks 
to welcome new businesses into 
the city functional area.  

INFRASTRUCTURE NEWS By Clara O’Neill 

Kildare Village-style luxury brand retail 
outlet being considered for Cork County 
should be strongly opposed

CBA welcomes the 85,000 people living 
in the parts of the county that are due to 
transfer to the city on June 4th
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The rigmarole that is surrounding the Cork 
Events Centre and its protracted funding 
process is quite frankly embarrassing.

As Ireland’s second city, it is time for national 
government to show its commitment to actually 
providing a legitimate counterbalance to Dublin. 
With only the Central Statistic Office in Cork by 
way of National Government Departments and 
Offices, the government is at best centralised and 
at worst Dublin-Centric.  Commitment needs to be 
shown to realising this project - and fast. The Cork 
tourism and hospitality sector in particular are 
hugely reliant and deserving of this investment. 
In addition to this, a state funded events centre 
is not a novel idea and is standard practice in 

many cities such as Leeds and much closer in 
Belfast: the Waterfront Hall recently underwent 
a 29 million fund extension which was funded 
by Belfast City Council, Tourism Northern Ireland 
and the European Regional Development Fund, 
under the European Sustainable Competitiveness 
Programme for Northern Ireland, and administered 
by Tourism Northern Ireland.  Recent talks suggest 
the emergence of a site near Mary Immaculate 
College in Limerick where feasibility for an events 
centre is underway. Cork simply cannot afford 
to lose this important development to another 
county. It should be a national priority to deliver 
this important development.

Research commissioned by Cork City Council 
has found that two thirds of all city centre 
traffic represents vehicles passing through 

the city to reach an alternative destination. The 
implementation of the City Centre Movement 
Strategy [while contentious] has aimed to 
encourage more reliable bus movements and 
improve the city experience of cyclists and 
pedestrians. In addition to the strategy the people 
of Cork await the draft CMATS [Cork Metropolitan 
Area Transportation Strategy] which is a much 
more dedicated effort from Central Government 

to make Cork a more liveable place, with much 
less car dependency, and better public transport.  
Although not confirmed a light rail/Quality bus 
corridor linking the west of the city to the east via 
the city centre is anticipated. While disruptive in 
the short term it will be transformative in the long 
term and hopefully reduce the amount of people 
forced to travel to the city by car because of an 
inefficient public transport corridor.  To sustain the 
300m investment on the Midleton to Kent Station 
rail an increased amount of investment and 
targeted growth needs to be directed along the 

rail corridor in Midleton and Carrigtwohill and an 
infrastructure led approach to development needs 
to be adopted if we are going to meaningfully 
change the quantity of people commuting for 
work. Research suggests that cities rely on public 
transport users and pedestrians to deliver the 
strongest cash injection to a city’s economy as a 
whole. A light rail network opened in Denmark’s 
second city Aarhus just before Christmas. Aarhus 
has 320,000 people. Metropolitan Cork has 
305,000 people.

THE Events Centre — get on with it

Transformative Transportation Plan set to be 
published for Cork Metropolitan area
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TOURISM, FESTIVALS & EVENTS 

A recent survey of Cork hoteliers, conducted 
by the Cork branch of the Irish Hotels 
Federation (IHF), has shown that more 

than €11.5m was spent on renovations and 
improvements to hotels in the region in 2018, with 
more than 80% investing in capital expenditure. 
Individual hotel upgrades ranged from €50k to 
€2.5 million.
Local hoteliers spent a further €7.5m promoting 

Cork as a destination nationally and internationally, 
which was an increase of €2.5m from 2017.
On average, visitor spend was also up across all 

segments, in particular with domestic visitors, 
which increased by €10 per day in the first quarter 
of the year*. 
Room rates on average increased by 15%, 

although the rate range remains broad across 
the region. The average room rate charged now 
ranges from €40 to €215 per night for a B&B in 
low season to 5-star city hotel in peak season. The 
average rate of hotels surveyed across the region 
was €109. 
Neil Grant, chair of the IHF Cork branch, said its 

members are making huge efforts to now grow 
their businesses after years of recession, which in 
turn contributes to the local economy.
“Our hotel members worked extremely hard to 

overcome the challenges of the last recession 
and it is fantastic to now see our collective efforts 
as a sector helping  to attract additional tourism 
business to Cork. The substantially increased 
marketing spend hoteliers are making to promote 
Cork as a tourism destination is just one aspect of 
this,” he said. 
Identifying the reasons why visitors choose 

Cork as a destination, hoteliers said the main 
selling points are corporate business travel, the 
Wild Atlantic Way and Ireland’s Ancient East 
tourism routes; food culture, destination hotels, 
accessibility, scenery, choice of accommodation, 
attractions like Blarney Castle, Fota Wildlife Park, 
hidden gems, the people, our vibrant city and the 
fact that Cork is a gateway to the South.
July to September was the busiest time of year for 

96% of properties, and 35% of hoteliers said they 
believe there is an opportunity to grow business 
during the first six months of the year.
Growth opportunities identified through the 

survey for 2019 and 2020 include increased 
frequency and capacity at Cork Airport, promotion 
of Ireland’s Ancient East and the Wild Atlantic 
Way routes, expansion of hotel bedrooms, the 
corporate market, free entertainment in hotels 

and the region, and improved facilities. 
The survey also revealed that more than 350 jobs 

are currently available in the hotel sector in Cork. 
Of these, 170 are full time and 193 are part time 
positions. However, 94% of hoteliers surveyed 
said they find recruitment a challenge and are 
struggling to find suitable staff.  
Mr Grant said the IHF is taking a number of 

measures to address this, including a campaign 
to encourage students to consider a career 
in the hospitality sector after school, a local 

partnership with CIT to promote the industry 
and an apprentice initiative with the college to 
upskill local hotel staff, and they are also attending 
international recruitment fairs on behalf of 
members.  “There are huge opportunities available 
in the hotel industry in Ireland, but currently we 
have to recruit outside of the country. The IHF 
recently launched a dedicated website, supported 
by Fáilte Ireland, called Get a Life in Tourism, which 
offers comprehensive information on the many 
training courses and careers available in tourism 
and hospitality. A career in the sector offers 
enormous potential for professional development 
and advancement,” he said.
More than 1,500 new bedrooms are due to come 

on the market in Cork City alone in the coming 
years, providing a 50% increase on the number 
of existing rooms currently available. Planning 
permission has already been granted for these 
pipeline projects and some are currently in build. 
In addition to this, the recently sold Moore’s Hotel 
and AOH Hall sites are likely to be developed for 
mixed hotel/office use.
Commenting, Mr Grant said “Whilst this is great 

news for the city, as it could attract more than 3000 
extra people a day, our survey found that hotels 
(city and county) are currently only averaging a 

74% occupancy rate.  Therefore, our members are 
concerned that the increase in bedroom provision 
could over-saturate the market, if the Cork Events 
Centre does not get underway soon.
 “Many hoteliers applied to extend their bedroom 

capacity or build new hotels on the basis that the 
Events Centre would attract a significant increase 
in business and leisure tourism to Cork.  It is 
therefore imperative to our industry and to the 
local economy that it comes to fruition and we 
need absolute confirmation on its delivery as soon 
as possible. 
“If a big convention of 3,000 people was 

brought to Cork in November, it would justify the 
development of the additional bedrooms and 
would sustain growth of the sector, but if it doesn’t, 
it will be detrimental to the industry,” he said.
Looking ahead into 2019, almost 80% of hotels 

surveyed said they believe Brexit will affect 
their business while almost 100% said they 
are concerned about the increase in VAT, staff 
shortages, the recruitment legislation, and 
the additional capacity of rooms coming onto 
the market, without the confirmed promise of 
the Events Centre. Other concerns include the 
increasing cost of insurance, rising staff costs and 
the expected economic downturn in Europe.  
“In addition to this, Ireland is also 22% more 

expensive for visitors from the UK on exchange 
rate change alone since 2012 and this could 
change again depending on the outcome of 
Brexit.  This would have a significant effect on UK 
visitor numbers, our second biggest market!” Mr 
Grant said.
Commenting overall on the survey findings, Mr 

Grant concluded: “Our members have worked hard 
to survive and grow their businesses over the past 
few years and there is huge potential for continued 
growth in the sector here in Cork. Only recently 
“Pure Cork” took a stand at the holiday world show 
in Dublin and many of our members stood side by 
side with visitor attractions promoting the region, 
demonstrating that there is great teamwork in 
Cork city and county. 
“However, we are now also facing new challenges 

as an industry that we need to overcome.  We 
need to continue to work together - with the 
support of Government at local and national 
level - on innovation, international marketing and 
promotion, and on finding solutions to issues that 
affect our industry.”

• €7.5m spent by Cork hoteliers on promoting the region in 2018
• €11.5m spent on capital investment / improving Cork’s hotel stock

• 1,500 additional bedrooms in planning or in build in Cork City
• 350 jobs available in the Cork hotel sector 

• Concerns over VAT rate, new employment legislation and Brexit 
• Call for movement on Events Centre

IHF Cork Branch reveal results of 
annual Cork hotels survey

There are huge 
opportunities available 
in the hotel industry in 

Ireland, but currently we 
have to recruit outside of 

the country
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The team at the Cork Business Association 
award winning Metropole Hotel Cork were 
delighted and proud to announce in March 

that they had been awarded 4-star classification 
from Fáilte Ireland. This is something the team 
have been working on for some time and is a clear 
statement of the various changes at the hotel 
over the past 12 months, not just the upgrade to 
the product with the refurbishment, but also our 
investment in their people and service delivery. 
This now means that all three hotels at Trigon 
Hotels in Cork are all 4-star where the group also 
includes Cork International Hotel and Cork Airport 
Hotel.

The Cork International Hotel has partnered 
with the Rainbow Club Cork Centre for 
Autism as its charity partner for 2019. As a 

result of this new partnership with the Rainbow 
Club, the Cork International Hotel will raise funds 
on behalf of the charity throughout the year 
through various events. The Rainbow Club is 
hoping to raise €2 million to fund a new facility in 
Little Island. 
In addition to fundraising efforts, the hotel plans 
to work towards making its environment for 
guests with autism more inclusive by tailoring 
its facilities. It is also providing its team with 
awareness training. The hotel will now be working 

with the Rainbow Club to determine the additions 
and changes at the hotel.
General Manager of the Cork International Hotel 
Carmel Lonergan said: ‘We’re thrilled to announce 
this partnership between ourselves and the 
Rainbow Club. The dedication and commitment 
shown by the team at the Rainbow Club is truly 
inspirational and we’re very proud the Cork 
International Hotel can play a part in supporting 
the valuable work they do. Each guest has 
different requirements and we are looking forward 
to working with families in making their stay at the 
hotel a positive experience.

Trigon Hotels celebrated the “Inaugural 
Long Service and Dedication Awards 2019” 
recently when 50 members of the Trigon 

team received accolades.
In total, 20 people received five year certs, 17 
people were awarded 10 year certs, seven people 
were given 15 year certs. When it came to the 
longest serving staff three people received 20 year 
certs, two got 25 year certs and one team member 
got a 35 year cert.
In total 50 Trigon team members received awards 

for 520 years of service across Trigon’s three hotels 
- The Metropole Hotel Cork, Cork International 
Hotel and Cork Airport Hotel. The event was part 
of the development of Trigon’s Employer brand for 
2019 a joint initiative between the groups HR & 
Marketing department.
The Trigon Hotel Group are also currently 
running Ireland’s only City & Guilds accredited 
Trainee Management Development Programme. 
Managers say participants are more confident, 
engaged and have the doors open to a whole 

new set of possibilities. Graduates have the 
opportunity to progress very quickly within the 
group once they complete this course, going from 
base entry jobs to General Managers and Sales 
Managers. Training and development of staff is 
key to the culture within Trigon Hotels and this 
programme is proving to be a vital element for 
staff growth and development across the three 
hotels according to the groups Strategic Director 
of HR, Kathleen Linehan
 

4 Star Classification for The award winning 
Metropole Hotel Cork

520 Years 
of Service 
Celebrated at 
Trigon Hotels

Cork International Hotel to become an 
‘Autism Friendly’ hotel as it teams up 
with The Rainbow Club
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Cork hotelier Michael Magner has acquired 
full ownership of the historic Vienna Woods 
Hotel, along with his father in law Mr Brian 

Scully, having bought out the Fitzgerald family, for 
an undisclosed sum.
Michael Magner purchased the hotel in 2006 in 

partnership with The Fitzgerald family, owners of 
the four-star Fitzgerald’s Woodlands House Hotel 
& Spa in Adare, Co. Limerick. 
Together they have, over the years, completely 

restored the 18th century property back to its 
former glory, adding on a luxury ballroom and 
eight modern self-catering villas, bringing the 
total bedrooms on site to 77.
Last year, the hotel also upgraded all guest 

rooms and suites in the property and invested 
in meeting spaces and technology to meet the 
hotel’s growing demand as a business destination 
for meetings, incentives, conferences and events. 
A further investment of €500k will be made by Mr 

Magner and Mr Scully following the acquisition 
over the coming season to deliver a refurbished 
foyer, conference suites, occasion and dining 
space. 
Commenting on the transaction, Michael Magner 

said: 
“Since moving to Cork in 2006 it has become my 

home, I suppose the fact my mother is a native of 

Meelin in North Cork, the attraction of Cork was 
well and truly in my blood.   
Michael said he is very grateful to the Fitzgerald 

family for the opportunities they have given and 
shared with him, all of which helped pave the way 
to make his dream of owning his own family hotel 
a possibility. 
“The Fitzgerald’s family and I would also like to 

pay tribute to the team at Vienna Woods for their 
dedication and commitment to making each 
guest’s stay as enjoyable as possible. I look forward 
to continuing to work with this fantastic team as 
we embark on a new journey together,” he said.
Michael and his wife Annette have three children, 

Eric (20) studying hotel management, Daniel (6) 
and Charlie (3) and, in a changing hotel landscape 
in Ireland, to have an independent, family owned 
and run hotel is a rare and marvellous thing. 
“Our family acquisition will ensure this passion for 

personal, warm Irish hospitality will continue for 
future generations to come and we look forward 
to greeting all our loyal and future guests who visit 
the hotel”.
Wishing Mr Magner and his family every future 

success, Mary Fitzgerald, from Fitzgerald’s 
Woodlands Hotel & Spa, said:
“Michael began his career in hospitality with us 

and we were delighted to partner with him on the 

purchase of the Vienna Woods Hotel in 2006.  We 
have worked closely together over the subsequent 
years in growing a successful business and have 
together invested in the fabric of the building. 
The acquisition of Vienna Woods Hotel is a natural 
progression for Michael and we wish him the very 
best of luck.” 
Fitzgerald’s Vienna Woods Hotel will be renamed 

as ‘Cork’s Vienna Woods Country House’. Sitting on 
22 acres of mature grounds, the historic country 
house which was once the home of the famous 
Crawford brewing family, is one of Cork’s busiest 
wedding and occasion venues, located just ten 
minutes’ drive from Cork City centre.
It is a member of Guaranteed Irish brand and is a 

Manor House property within Original Irish Hotels, 
an exclusive collection of independently owned 
Irish hotels.  
Existing bookings at the Vienna Woods Hotel are 

unaffected by the change in ownership
All vouchers issued by Fitzgerald’s Woodlands 

House Hotel & Spa for Fitzgerald’s Vienna Woods 
Hotel and all vouchers issued by Fitzgerald’s 
Vienna Woods Hotel for Fitzgerald’s Woodlands 
House Hotel & Spa will be honoured until the 31st 
December.

Michael Magner and family become 
independent owners of Cork’s 

4 Star Vienna Woods Hotel and Villas

Historic hotel to undergo a further 
€500k renovation and rebrand

The historic hotel, which has undergone a €5million 
refurbishment since Magner and The Fitzgerald’s purchased 
it in 2006, is about to undergo a further €500k renovation 
and rebrand. Also included are Betty Scully; Michael’s wife 
Anette and children Eric, Daniel (6) and Charlie (3).
Picture: Brian Lougheed

Cork hotelier Michael Magner (right) has acquired full 
ownership of the historic Vienna Woods Hotel, along with his 
father-in-law Brian Scully, having bought out the Fitzgerald 
family. Picture: Brian Lougheed

Michael (right) and Brian (2nd. left) are pictured with 
Anette, Michael’s wife and children Eric (left), Charlie (3) 
and Daniel (6). Picture: Brian Lougheed

2019 QUALITY EMPLOYER PROGRAMME AWARD 
FOR THE CORK AIRPORT HOTEL
The team at the Cork Airport Hotel were delighted and proud to announce in March that they 
had been awarded 2019 Quality Employer Programme Award which is national recognition 
from the Irish Hotels Federation.
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The 65th Cork International Choral Festival drew to 
a phenomenal close on Sunday May 5th with its 
closing gala concert of international choirs in Cork 
City Hall.
The festival which took place from May 1st – 5th, 

drew 5,000 singers and 50,000 visitors to Cork for 
five days of music and song and gave an estimated 
€10 million economic boost to the city.
This year’s festival was attended by An Tánaiste, 

Minister Simon Coveney T.D and Minister for 
Culture, Josepha Madigan T.D, who took time out 
from their busy schedules on day one of the event 

to meet some of the choirs and team at Cork City 
Hall.
Highlights from this year’s Cork International 

Choral Festival included gala concerts by the 
Cork School of Music Symphony Orchestra, junior 
and senior choruses with the Fleischman Choir; a 
performance of music written ‘Before and After 
Bach’ by Chamber Choir Ireland; an other-worldly 
concert by Norwegian jazz/folk singers, Pust; 
as well as the annual national and international 
trophy competitions including the much coveted 
Flieschmann International Trophy, won this year 

by Chamber Choir KGBL from Slovenia.
The Seán Ó Riada Composition Competition 

trophy was awarded to UCC MA student, James 
May for his work, street after street alike, while 
Cór Scoil Oilibhéir, from Ballyvolane in Cork were 
named winners of the National Primary School 
Choirs competition.
The festival team would like to thank everyone 

who supported this year’s hugely successfully. We 
are already gearing up for another unforgettable 
event in 2020. Mark your calendars for 29th April 
- 3rd May 2020!

Cork Midsummer Festival launched its 
2019 programme, with 11 days of theatre, 
literature, dance, circus and visual art to 

include 25 world, European and Irish premieres. 
As well as showcasing some of Ireland’s finest 
artists, the Festival, running from 13 - 23 June, will 
welcome artists from across the world, including 
Chile, Canada, USA, Poland, UK, Finland and 
France. In total over 45 events will take place in 
30 venues across the city, with full details at www.
corkmidsummer.com.
Highlights from one of Ireland’s fastest-growing 

and most exciting multi-disciplinary arts festivals 
will be the world premiere of Ray Scannell’s 
apocalyptic black comedy The Bluffer’s Guide to 
Suburbia. The Everyman and Rosa Productions 
will present a new musical, Evening Train, based 
on the acclaimed album by Mick Flannery. Irish 
Modern Dance Theatre bring Almost Blue, a new 

outdoor dance piece by Oona Doherty; and Junk 
Ensemble and Dumbworld present A Different 
Wolf, an ambitious new dance opera featuring a 
professional and community cast of almost 100. 
Landmark Productions returns to the Festival 

with Octopus Theatricals to present the European 
premiere of Theatre for One, a free state-of-the-

art mobile performance space at Emmet Place for 
one actor and one audience member at a time. Six 
of Ireland’s leading playwrights — Marina Carr, 
Stacey Gregg, Emmet Kirwan, Louise Lowe, Mark 
O’Rowe and Enda Walsh — have written original 
five-minute plays for this unique event.
Cork Midsummer Festival Director Lorraine Maye 

said: “Providing a platform to showcase the work of 
brilliant Irish and international artists is at the very 
core of Midsummer. We embrace those at different 
stages of their careers — offering a launch-pad 
for emerging artists and showcasing exciting new 
work by those who are more established.
“There is huge heart in this year’s Festival with 

themes of love, hope, the joy in simple acts 
of togetherness, and our need for connection 
explored throughout. With the support of our 
funders, the Festival uses the city as a stage and 
is programmed in partnership with our inspiring 
arts organisations and institutions. Together, we 
are very excited to welcome audiences this June.”
The theatre programme also includes Kaite 

O’Reilly’s Cosy at Firkin Crane by Gaitkrash 
Theatre Company, a dark comedy that looks at our 
attitudes to youth, ageing and death; Conflicted 
Theatre’s new production of Iphigenia in Splott by 
Gary Owen; Irene Kelleher’s Gone Full Havisham 
— inspired by the Charles Dickens character Miss 
Havisham — in the penthouse suite, Clayton 
Hotel; and Everything I Do by Zoe Ní Riordáin, 
which comes to Midsummer following a sell-out 
run at the Dublin Fringe, and a Best Performer 

Spectacular world premieres for 2019 
Cork Midsummer Festival

CORK INTERNATIONAL CHORAL FESTIVAL 2019
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award for Zoe. Both BrokenCrow Theatre Company 
and ALSA Productions present new work for family 
audiences — Miss Happiness and Miss Flower and 
Tall Tail respectively.
A highlight of the Festival’s participatory and 

socially-engaged work is the Irish premiere of La 
Cocina Pública (The Public Kitchen) presented 
by Chilean company Teatro Container, bringing 
a kitchen in a shipping container to Cork’s South 
Parish. This will connect both residents and visitors 
to the area through food and performance.
Other international highlights include As Far 

As My Fingertips Take Me by Tania El Khoury at 
Crawford Art Gallery, an encounter —  through 
a gallery wall — between an audience member 
and a refugee, street artist Basel Zaraa who was 
born a Palestinian refugee in Syria. Toronto-based 
singing group, Choir! Choir! Choir!, which has 
performed with renowned artists such as Patti 
Smith and David Byrne, will lead an audience in 
song at The Everyman. From the UK, site-specific 
innovators Dante Or Die present User Not Found, 
an immersive show in a café where audience 
members will receive a smartphone and a pair of 
headphones; and The HandleBards, the world’s 
first cycling theatre company, put on an all-ages, 
high-energy and hilarious version of The Tempest 
in Fitzgerald Park. Presented in partnership with 
Carlow Arts Festival, Kaleider bring their large 
transparent Pig to Emmet Place, a bold installation 
that offers passersby the opportunity to contribute 
to, and spend, a community fund; and Mosh Split, 
a high-energy circus show from Finnish circus 
group Sisus Sirkus will take place at Elizabeth Fort.
Continuing with the thread of using the city as the 

stage, Corcadorca Theatre Company will present a 
site-specific production of Enda Walsh’s The Small 
Things at the Old Cork Waterworks Experience 

starring two of Ireland’s finest actors, Pauline 
McLynn and Peter Gowen. Composer Karen Power 
will present Invitation to Wander, a site-specific, 
multi-roomed composition based on her field 
recordings from deserts, the Arctic, Amazon and 

Australian outback.
The 2019 music programme includes three 

events at Cork Opera House. There is The Cork 
Proms, curated by director Wayne Jordan and 
conductor John O’Brien, comprising of three 
successive concerts — Midsummer (21 June), 
Broadway (22 June) and Diva (23 June) — 
featuring Cork Opera House Concert Orchestra; 
and The Stalls, by composer Tom Lane and 
librettist Lily Akerman, the third instalment of 
their site-specific operas, The House Trilogy. There 
is also a performance by American percussion 
quartet, Sō Percussion, which will include the 
Irish premiere of a Donnacha Dennehy piece, 
Broken Unison, co-commissioned by Carnegie 
Hall and Cork Opera House.For its largest visual 
arts programme to date, Cork Midsummer will 
present a new Glucksman off-site project, May 

the Moon Rise and the Sun Set by Richard Proffitt 
at UCC Department of Music, Sunday’s Well. Red 
Air, a new site-specific public art installation 
by artist Bill Balaskas, co-commissioned by the 
National Sculpture Factory and Cork Opera House, 
will reflect on climate change. In Words & Ideas, 
Crosstown Drift returns with its most impressive 
programme to date, with mystery bus tours and 
nights after dark at Crawford Art Gallery featuring 
Linton Kwesi Johnson, revered as the world’s first 
reggae poet, Sinéad Gleeson, Emilie Pine and 
Kevin Barry. Midsummer’s Artist-in-Residence, 
Irish poet Doireann Ní Ghríofa presents A Sunken 
Gallery at The Glucksman, which commemorates 
the 10th anniversary of the gallery’s flooding.
Events for family audiences include a programme 

celebrating Criunniú na nÓg at Douglas Park; The 
Market, a beautiful market-themed wooden play 
universe for children from ages 2-8 by Festijeux; 
and Cork’s first Carnival of Science, two days of 
experiments, interactive activities, garden games 
and big top shows coordinated by Lifetime Lab.
Lorraine Maye added: “We are grateful to our core 

funders the Arts Council and Cork City Council. 
Without their belief, support and encouragement, 
the Festival simply could not take place. We 
are also grateful to Fáilte Ireland, and all of our 
individual programme funders, sponsors, patrons 
and friends for their invaluable support.”
Cork Midsummer Festival is proudly supported 

by the Arts Council, Cork City Council, Fáilte 
Ireland and by media partners RTÉ Cork, the Irish 
Examiner, 96FM and C103, and RTÉ Supporting the 
Arts. 

Tickets for all events go on sale from May 2, 
at4.30pm visit www.corkmidsummer.com

We are grateful to our core 
funders the Arts Council 

and Cork City Council. 
Without their belief, support 

and encouragement, the 
Festival simply could not 

take place
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Since 2016, the Cork Pride Festival 
have engaged with a number of large 
corporations and multi-nationals with a 

presence in Cork which has helped them to offer 
a larger and broader programme of events, and 
which has enabled the exponential growth of the 
festival. Companies such as Apple, Voxpro, VM 
Ware, Abtran, Dell-EMC, Boston Scientific, Sodexo, 
Starbucks, Nando’s, Bank of Ireland, AIB, the Credit 
Union and Diageo, in addition to 120+ local 
businesses have engaged with and supported 
the Cork LGBT Pride Festival - which has enabled 
them to deliver their most successful Cork Pride 
Festivals to date; this year, they are planning an 
ever greater programme of events, in order to 
grow the festival, and increase their reach and 
visitor numbers further. 

Events and Activations 
 There are various activations possible, and 
Cork Pride Festival still have availability for title 

sponsorship of some of their key events, such 
as the Pride Village in Bishop Lucey Park on 
Grand Parade on Saturday 3rdAugust. There is 
also capacity for onstage branding at the main 
event - the Cork Pride Parade and On Street After 
Party which is similar in format to Dublin Prides 
Smithfield event, and has regular attendance 
of upwards of 15,000 people. There are a wide 
and varied range of profile building branding 
and activation opportunities, and there is also 
capacity to take a commercial entry into the 
Parade itself. 
Cork Pride have also recently joined the 

European Pride Organisers Association, and were 
the first Pride in Ireland invited to join; we are 
pitching for EuroPride 2023 which if successful 
will give Cork Pride the license to host EuroPride, 
which would bring in the region of 200,000 
people to Cork – making it one of the largest 
events ever held in Cork City, which will create 
a huge economic impact during an d beyond 

the festival; a delegation of the Directors from 
EPOA/Euro Pride are travelling to Cork Pride this 
summer with an original Gilbert Baker flag to 
show their support, and experience Cork Pride 
for themselves. Cork Pride is not only the largest 
Pride festival in Ireland outside of Dublin, but also 
has a well-deserved reputation as being the most 
fun and family friendly!

To find out more about Cork Pride 
Festival 2019 or to become a sponsor 
please contact Kery Mulally, Business 
Development Manager at The Cork LGBT 
Pride Festival - kery.corkpride@gmail.com 
086 7273888. 

Corporate Sponsorship and 
Commercial Engagements with

Sat. 27th July - Sun. 4th August
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SeaFest, Ireland’s largest free family-friendly 
maritime celebration, unveils its exciting 
2019 programme today for Cork, with over 

100 events taking place from 7 – 9 June. An 
estimated 100,000 visitors are expected at the 
Port of Cork in Cork City for SeaFest 2019, with the 
line-up to include cooking demonstrations from 
celebrity chefs Neven Maguire and Rory O’Connell 
and talks from Met Éireann Head of Forecasting 
Evelyn Cusack and wildlife cameraman, Doug 
Allan. For full festival details visit www.seafest.ie.
 Held in Galway for the past three years, Cork 

City Council and the Inter-Departmental Marine 
Coordination Group (MCG) will now present 
SeaFest from 2019 – 2021. The festival, which 
acknowledges everything the ocean has to offer, 
will be a culmination of a weeklong celebration of 
Ireland’s rich maritime heritage, as the annual Cork 
Harbour Festival runs from 1 – 9 June.
 SeaFest highlights include Bord Iascaigh Mhara 

(BIM) and Bord Bia free cookery demonstrations 
from esteemed chefs Rory O’Connell (Ballymaloe 
Cookery School) and Neven Maguire (MacNean 
House & Restaurant), along with demos from 
fishmongers, Pat O’Connell and Hal Dawson. BIM 
also brings its never-before-seen Clean Oceans’ 
visitor experience, raising awareness of plastic in 
our oceans. 
 Further key events for SeaFest 2019 include 

Met Éireann Head of Forecasting Evelyn Cusack 
discussing weather changes and warnings at 
the Marine Institute marquee. There will also be 
engaging talks and films inspired by the ocean 
at Marine Institute’s The Atlantic Theatre. Award-
winning wildlife cameraman Doug Allen will 
discuss his remarkable experiences filming BBC’s  
Blue Planet and Ocean Giants. RTÉ documentary 
Ireland’s Deep Atlantic will also be screened.
 Speaking on the launch, Lord Mayor of Cork, 

Cllr Mick Finn said: “SeaFest is a hugely important 
festival for the country and it’s fitting that it will 
take place in Cork which has a unique maritime 
history and association with the sea. That the city’s 
motto proclaims Cork to be ‘a safe harbour for 

ships’ speaks for itself.
 “There is a great programme of free events lined 

up for the festival this year — and for the next 
three years — to ensure that people connect with 
the river, the harbour and the sea.SeaFest will be 
at the core of European Maritime Day next year 
when we will also celebrate 300 years of the Royal 
Cork Yacht Club... the oldest of its kind in the world. 
We invite everyone to attend the free, fun events 
and help focus on keeping our oceans healthy and 
vibrant.”
 There will be free sailing, kayaking, currach and 

dragon boat trips on the water, with Irish Sailing, 
Atlantic Sea Kayaking and Meitheal Mara. Tours 
of the Marine Institute’s research vessel RV Celtic 
Explorer and the Commissioner of Irish Lights’ 
ILV Granuaile take place across the weekend. The 
Defence Forces will provide an equipment and 
capabilities display. 
 Minister for Agriculture, Food and the Marine, 

Michael Creed said: “SeaFest is about highlighting 
the importance and value of our  seas and oceans. 
After being successfully hosted in Galway for the 
last three years, it is important that this national 

maritime festival is enjoyed across the country. I 
am delighted therefore that it will be presented in 
Cork city for the next three years from 2019-21, as it 
continues to grow and evolve and in other coastal 
locations in the future. With such a fantastic line-
up of free and fun events across the three days 
designed to educate, engage and entertain the 
whole family, SeaFest 2019 in Cork is set to be a 
magnificent maritime celebration.”
 There will be fun and free activities in the 

dedicated Kids Zone, along with touch tank 
displays as part of the Marine Institute’s Explorers 
Education Programme. This is the first year for 
BIM’s interactive aquaculture remote classroom 
(ARC) at SeaFest, with virtual reality headsets for 
wearers to experience mussel beds up close. Music 
Generation Cork City will also be performing on 
the music stage throughout the event.
 The Port of Cork and UCC research centre MaREI 

will showcase a 3D art exhibition by local fifth 
class pupils about awareness of marine litter; 
the Department of Foreign Affairs and Trade will 
outline UN Sustainable Development Goals; and 
there will be water safety advice from RNLI.
 SeaFest 2019 is part of Harnessing Our Ocean 

Wealth, increasing our engagement with the sea. 
The Our Ocean Wealth Summit will take place in 
Cork on Sunday, 9 June and Monday, 10 June.
SeaFest is proudly supported by Cork City 

Council, BIM, Marine Institute, Port of Cork, Cork 
Harbour Festival, Commissioners of Irish Lights, 
Defence Forces, Department of Agriculture, Food 
and the Marine, Department of Foreign Affairs and 
Trade, Bord Bia, Sea Fisheries Protection Authority, 
Pure Cork and by media partners Today FM and 
RedFM. SeaFest is part funded by the Government 
of Ireland and the European Union under Ireland’s 
European Maritime & Fisheries Fund Operational 
Programme for the seafood sector.

SeaFest launches its biggest free 
programme to date

Ireland’s largest free maritime celebration comes to Cork city in June

Chef Rory O’Connell with 
Archie Murray (6) at the launch 
of SeaFest, Ireland’s largest 
free family-friendly maritime 
celebration, which takes place at 
the Port of Cork from 7 – 9 June. 
Picture: Clare Keogh 

There is a great programme 
of free events lined up for 

the festival this year
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Cork City Centre Forum, which is a 
collaboration between various business and 
public sector groups in the city, launched 

a Cork City Customer Service Charter today to 
coincide with Local Enterprise Week 2019.
The Charter, which is the first of its kind in 

Europe, was developed to create a city of superior 
customer service and assist Cork’s journey to 
becoming one of the friendliest, most liveable and 
sustainable cities globally.
The Cork City Customer Service Charter gives 

businesses a list of guidelines and training on 
service, customers and the city, focusing on areas 
that range from fundamentals like friendliness, 
skilfulness, accessibility and cleanliness to 
integrity, inclusivity, respect and excellence.  
In 2018, 15 city centre businesses took part in 

a pilot training programme, which made use of 
a mystery shopper to monitor the progress and 
improvements each individual business made in 
enhancing their customer service. The course was 
delivered with the support of the Local Enterprise 
Office (LEO) Cork City. In March 2019 a second 
training course took place, attended by 20 city 
centre businesses, once again supported by LEO 
office costing only €60 per business.
The programme includes a briefing for business 

owners/managers, a workshop for training the 
trainers, customer service progress monitoring, a 
mystery shop, feedback and a final briefing.
Commenting on the initiative, Joan Lucey from 

Cork City Centre Forum (and Vibes and Scribes), 
who is heading up this project, said, “The Cork 
City Customer Service Charter will help us stand 
out from other business centres, towns and 
cities.  Cork has already been named as Europe’s 
friendliest city and we want to build on that 

accolade and become best in quality service also. 
We need to work together to get there. No matter 
how wonderful you feel your service offering is, we 

can all be better.”
The Customer Service Charter initiative was 

launched in response to the ongoing global shift 
toward online retail purchasing. 
“Forecasts for the coming year suggest a 30% 

swing to online purchasing and also customers 
looking for an interactive shopping experience. 
This is where we in the brick and mortar shops can 
compete and win. 
“Customers now want a real connection and a 

very high-quality service, so we all need to look 
regularly at our offering. We may feel we are doing 
our best but we now have to compete with our 
customers shopping in the comfort of their homes 
and retail experts all agree that customer service is 
the key to a successful bricks and mortar business. 
No matter how wonderful we feel our service 
offering is, we can all be better.”
John Mc Carthy, general manager of Penneys has 

also been centrally involved in the initiative and 
said ‘We see this as another step in an ongoing 
journey. There is a great mix of organisations 

participating with large department stores and 
independents retailers, hospitality businesses 
and public service bodies. We believe this is the 
only such Charter in Europe and we believe it will 
be another asset as we continue to promote the 
unique offering in Cork City Centre.’
The Cork City Customer Service Charter was 

developed over the past two years in collaboration 
with Cork Institute of Technology (CIT), who 
conducted research with city centre businesses 
and developed the training programme.
The training programme is delivered by James 

Burke and Associates, specialists in the food and 
retail sector.  The programme assists business 
owners in finding new growth areas of opportunity, 
helps re-energise individual businesses, and helps 
mobilise the business community as a whole.  
Cork City Centre Forum is a collaboration 

between Cork Business Association, Cork 
Chamber, Cork City Council, An Garda Siochana, 
retail, hospitality and service sectors and other 
local business representative organisations. It is 
also an operational group of CORE, the City Centre 
partnership.

Details of the next customer service training 
programme can be found at:
https://www.localenterprise.ie/CorkCity/Training-
Events/Online-Bookings/Cork-City-Customer-
Service-Charter.html   

All Cork City businesses, from retail to hospitality 
and from leisure to tourism are encouraged to 
take part in the training programme.
For further information on the programme please 
email corkcitycharter@corkcity.ie

Cork plans to become a city of 
excellent customer service

Cork City is the first city in Europe to launch a Customer Service Charter

Pictured at the launch of the Cork 
City Customer Service Charter, 
from left to right: Paul McGuirk, 
Cork City Council; John Coleman, 
Metropole Hotel, Cork; Audrey 
Lehane, Azure Jewellery; Joan 
Lucey, Vibes and Scribes; Dyane 
Hanrahan, Crawford Art Gallery; 
John McCarthy, Penneys and 
Philip Gillivan, The Shelbourne 
Bar. Picture: Brian Lougheed

Customers now want a 
real connection and a very 
high-quality service, so we 

all need to look regularly at 
our offering

RETAIL
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Sarah Bennett (left) and Joleen Cronin at the CBA Annaul Gala Dinner and Cork Business of the Year Awards ceremony 
at the Clayton Hotel Silver Springs sponsored by JCD, AIB and the Irish Examiner. Picture: Brian Lougheed

Cathy Guerin (left) and Mags O’Connor of the Cornstore at the CBA Annaul Gala Dinner and Cork Business of the Year 
Awards ceremony at the Clayton Hotel Silver Springs sponsored by JCD, AIB and the Irish Examiner. 
Picture: Brian Lougheed

Group from the Franciscan Well at the CBA Annaul Gala Dinner and Cork Business of the Year Awards ceremony at the 
Clayton Hotel Silver Springs sponsored by JCD, AIB and the Irish Examiner. Picture: Brian Lougheed

CBA committee members, from left: Sarah Bennett, Clara O’Neill, Joan Lucey and Vicki Crean at the CBA Annaul Gala 
Dinner and Cork Business of the Year Awards ceremony at the Clayton Hotel Silver Springs sponsored by JCD, AIB and 
the Irish Examiner. Picture: Brian Lougheed

Arthur and Lydia Little of Isaacs Hotel at the CBA Annaul Gala Dinner and Cork Business of the Year Awards ceremony at 
the Clayton Hotel Silver Springs sponsored by JCD, AIB and the Irish Examiner. Picture: Brian Lougheed

Sinead Dunphy and Kery Mullaly of the Guinness Cork Jazz Festival at the CBA Annaul Gala Dinner and Cork Business of 
the Year Awards ceremony at the Clayton Hotel Silver Springs sponsored by JCD, AIB and the Irish Examiner. 
Picture: Brian Lougheed

Brenda Roche and Mick Delaney from Cork Airport at the CBA Annaul Gala Dinner and Cork Business of the Year Awards 
ceremony at the Clayton Hotel Silver Springs sponsored by JCD, AIB and the Irish Examiner. Picture: Brian Lougheed

President of the CBA Philip Gillivan with his wife Maria and children Robert, Hannah and Emma at the CBA Annaul Gala 
Dinner and Cork Business of the Year Awards ceremony at the Clayton Hotel Silver Springs sponsored by JCD, AIB and 
the Irish Examiner. Picture: Brian Lougheed
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Get in touch with us today, we would be delighted to help!

www.Corkbusiness.ie

Please return completed application with subscription to
Cork Business Association, 5 South Mall, Cork.

Business name
Business description
Address

Contact name
Tel.
Fax
Email
Website
SUBSCRIPTION RATES

Category Employee Nos. Subscription
  A 1  -  5 €350
   B 6  - 10 €450
   C 11 –  25 €550
   D 26 –  50 €650
   E 51 –  100 €900
   F 101  -  200 €1,650
   G 201 + €2,500
   H Hotels €650
   I Restaurants/Pubs €500
   J Suburban small business €300

Interested in joining the 
Cork Business Association?

If you are interested in becoming a member of the Cork Business Association, don’t hesitate to contact us today. Phone 
us today at (021) 427 82 95 or email info@Corkbusiness.ie and we will arrange to meet with you at your convenience. 

This is a vital year for our City with some major infrastructural decisions about to be made which will have implications 
for every business. Help us to help you ensure we get the best possible outcomes for businesses in Cork.

CORK BUSINESS ASSOCIATION
MEMBERSHIP APPLICATION FORM



#womenonewednesday #wow

From parenting to fashion, fitness to beauty and careers to cooking — 
no matter what your passion has something for you.

EVERY WEDNESDAY IN

Also available with our 


