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Everyone in retail and hospitality in Cork knows the 
next six weeks are the most important of the year 
from a turnover point of view. We all can make an 

effort to support local business and encourage our 
families, employees and friends to shop local, come into 
the City and enjoy the amazing experience we have to 
offer.
As we enter the last month of the year we all inevitably 

say “Where did the year go?”.  Did we manage to get all or 
some of our goals completed?
In January we will get the figures of how much is spent 

during the holiday season and also how much was spent 
online. In 2017 60% of online sales left the country to 
online retailers abroad. In 2017 €5billion was spent online 
in Ireland, €3billion left the country.
So what can we do?
Start with small steps - like most people in business, if we 

break a problem down into small steps we avoid getting 
overwhelmed by the problem.
Online shopping is here to stay so we need to get 

involved more and add it to our normal sales skills. Only 
23% of Irish businesses conduct online business in a 
meaningful way. For the businesses that employ less than 
ten people, this figure is much less.
So what can we do? 
1.  Contact the LEO office in Cork and apply for a grant to 

get your online presence started.
2. Start talking to your customers online.
3.  Look at shop and collect where the customer 

purchases your product online and collects it in your 
shop.

The Cork Business Association is piloting a project this 
year with St Angela’s College Transition year students. We 
are having a conversation regarding the next generation’s 
ideas on retail in Cork, online shopping, and the threats 
and opportunities associated with retail in the city for the 
younger generations.
Briefly the gems of information that have come out so  

far is that the average secondary school student spends 
an average of €70 per month in Cork City over the 
counter,  but they generally spend this money in a shop 
that they have a connection with online.
So whether selling your product online is for you or not, 

having an online presence and building relationships is 
critical.
I will leave you with a quote from Mr John Dillon Leader, 

Retail and consumer practice PWC Ireland.
“Offering the consumer what they want, when they 

want it, how they want it, will separate the winners from 
the losers!”

I wish you all a happy Christmas and a fantastic 2019.

Philip Gillivan
President, Cork Business Association

Small steps

As we enter the month of December the thoughts 
of most people turn to Christmas. The festive lights 
in the city are turned on, the dates for the Glow 

festival have been announced and most shop fronts 
are showing their Christmas offering. That seasonal feel 
is beginning and is reflected everywhere from the ads 
on TV and radio to just about everything we come into 
contact with.
But for many businesses planning for Christmas 

begins much earlier in the year. That is when stock has 
to be selected and purchased and budgeting for many 
aspects of the business such as marketing and staffing 
is put in place. The central point being, Christmas trade 
is absolutely critical for many businesses across most 
sectors but particularly so for retail. Historically the six to 
eight week period up to Christmas Day can account for 
up to 30% or in some instances more of an enterprises 
yearly trade.
Which is why getting the Christmas trading period 

right is so important and there is a responsibility on all 
of us involved in business in Cork to make this happen. 
Consequently, over the coming weeks we need to 
ensure we all have a common purpose which is to tell 
our customers that Cork city is open for business and 
showcase all that our wonderful city has offer. We need 
to highlight all the initiatives and events that are in place 

to drive footfall into the city. For instance, we recently 
launched a social media shopping channel, “Shopping 
in Cork City”. It’s free to use and will help highlight 
what your business has to offer over a variety of media 
platforms. We also saw the launch of the Cork Chamber 
Gift Card. This is another positive initiative to drive the 
local economy as the card can only be used in the Cork 
region, therefore ensuring that local businesses and local 
jobs are supported while encouraging spend in the city.
We are not saying we ignore the issues that impact on 

trade in Cork city. We recognise the city is in the process 
of considerable change and growth which will of course 
bring its own challenges.
However, if the last nine months have shown us anything 

it’s that we all need to work much harder and be more 
innovative if we are to ensure we safeguard the unique 
offer that we have in our City. If there is one positive to 
emerge from all the commentary since last March it’s 
that.
May I take this opportunity to wish all our members a 

safe and prosperous Christmas and a Happy New Year.

Lawrence Owens 
Chief Executive, Cork Business Association

Welcome to the Cork Business Association’s 
quarterly magazine Cork Connected. We are the 
voice of businesses in Cork, and we are dedicated to 
promoting their interests at local and national level, 
and Cork City as the premier commercial and tourist 
destination in the Southern region of Ireland.

The Cork Business Association ensures that you 
have a stronger voice when dealing with local and 
national issues that affect your business.

OUR STRENGTH IS IN OUR NUMBERS.
We focus on the following areas:  Retail, Hospitality, 
Tourism, City Infrastructure, Public Realm Issues, 
Rates, Rents, Parking, Anti-social Behaviour, Crime, 
Street Cleaning, Casual Trading, Litter Control, 
Business Advice, Flood and Weather Alerts, Graffiti 
Removal, Business Awards, Marketing of Cork, 
Networking and Social Events.    

Welcome to 
Cork Business 
Association’s 
bi-monthly 
newsletter

Design and layout: Edward Butt
Edited by Niamh Murphy - ETC, the Events, 
Tourism & Communications Agency, 
and Lawrence Owens – Cork Business 
Association.
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CBA 
AWARDS 

Entries open NOW for the Cork Business Association 
Business of the Year Awards 2018

Enter for free online by midnight December 
31st in any of the 12 exciting and diverse 
business categories and you could be 

celebrating at the Gala Awards Night on Saturday 
23rd February, 2019 with fellow stars of the Cork 
Business scene!
Cork Business Association (CBA) has launched 

the ‘Cork Business of the Year Awards 2018’, in 
partnership with awards sponsor JCD, event 
partner AIB and media partner The Irish Examiner, 
to recognise the outstanding contribution of 
businesses and individuals working diligently 
across varied sectors of business in Cork City and 
its environs. 
Your business could be set for stardom in 

February 2019, as entrants not only have the 
chance to win individual award categories but 
they could also be named the overall ‘Cork 
Business of the Year.’

THE 12 AWARD CATEGORIES 
FOR 2018 INCLUDE:

•  Best New Business in Cork,                        
sponsored by LEO Cork City

Open to all businesses that have been founded or 
are new to Cork since 1st January 2016. Entrants 
will be asked to explain their business and to 
demonstrate how they have translated a great 
idea into a viable and successful business venture. 
They will also be asked to outline their plans for 
the future.

•  Best Cork Family Business                         
sponsored by Musgrave

Open to all family owned and run businesses in 
the greater Cork city area. Your business must be 
managed by family members and you must be 
able to demonstrate the involvement of at least 
two generations of family members who are 
working in the business.

• Best Cork Hotel, sponsored by Kings Laundry
The Best Hotel award acknowledges excellence 
in service and accommodation. Entrants will 
demonstrate high class, flawless service in a 
comfortable, quality establishment, while both 
meeting and exceeding guest expectations, 
and how they have helped to promote Cork as a 
destination nationally and internationally.

•  Best Cork Restaurant,                                   
sponsored by The English Market 

 The best Restaurant award acknowledges 
excellence in quality, service, price and ambiance. 
Entrants will demonstrate high standards in 
food quality, cost, efficiency, customer service, 
imagination, attention to detail, marketing 
and how well the establishment functions as a 
business.

•  Best Cork Café,                                                 
sponsored by The English Market 

The best Café award will recognise excellence 
in customer service, business innovation, 
premises ambiance and atmosphere. Entrants 
will demonstrate high standards in food quality, 
cost, efficiency, imagination, attention to 
detail, marketing and how they have raised the 
profile of their business in this ever increasingly 
competitive sector.

•  Best Cork VFI Pub, sponsored by Vintners 
Federation Cork

 The award for Best Cork Pub will be awarded 
to the pub that, in the opinion of the judges, 
demonstrates ‘best in class’ in the areas of 
innovation, creativity, ambiance, operational 
excellence and customer service.  Open to VFI 
Members only.

•  Best Cork Retail Business,                          
sponsored by Cork City Council

The best Cork Retail Business will be awarded 
to the business that routinely strives for the 
highest standards across a number of key 
metrics such as customer service, value, 
visual merchandising, premises maintenance, 
marketing, and adaptability. High standards are 
particularly important given the very severe 
challenges currently facing Ireland’s retail 
industry. It is critical that the retail industry plays 
its part in consistently improving its offering to 
attract more customers, keep retail workers in 
jobs and simultaneously keep Cork city centre 
vibrant which in turn will re-engage citizens and 
customers alike.

•  Best Professional Services Business, 
sponsored by ETC – the events, tourism and 
communications agency. 

This category is open to all businesses that 
provide a professional business service in the 
greater Cork city area. They include banking, 
legal, accounting, HR, recruitment, PR, marketing, 
architects, financial advisers, engineers, 
consultants, training providers, strategic advice 
etc. They can be any organisation or profession 
that offers customised, knowledge-based services 
to clients.  Entrants must be able to explain 
what their professional business service is and 
demonstrate their commitment to customer 
service excellence within their particular service 
provided.

•  Best Tourism Art Event,                               
sponsored by IHF Cork

This award is designed to recognise and reward 
an organisation, attraction, business or event that 
has excelled in tourism, contributing to growing 
tourist numbers and /or the visitor experience in 
Cork.

•  Cork Business of the Year, medium category, 
sponsored by JCD and the Irish Examiner

This award honours and acknowledges a 
business that has contributed or promoted the 
enhancement of the commercial, cultural, or civic 
life in Cork city. This award is open to all medium 
sized businesses irrespective of Category.

•  Cork Business of the Year, large category, 
sponsored by JCD and the Irish Examiner

This award honours and acknowledges a 
business that has contributed or promoted the 
enhancement of the commercial, cultural, or civic 
life in Cork city. This award is open to all large 
businesses irrespective of Category.  

NEW AWARD
•  The Champion of Cork Award                    

Sponsored by Cork Institute of Technology
This year we are very excited to announce the 
introduction of a brand new category to the Cork 
Business of the Year Awards, ‘The Champion of 
Cork Award.’ This award was created to praise, 
honour and recognise a Corkonian whom we 
believe has made a real difference to Cork and 
its people, be it through driving business, their 
contribution to the arts, their charitable work, 
their efforts in developing our city or their passion 
and drive for promoting all things Cork. 

The Cork Business Association is celebrating 61 
years in business this year, and the organisation’s 
Business of the Year Awards are always a 
highlight for Cork businesses. Speaking about 
the 2018 awards, Chief Executive of Cork Business 
Association Lawrence Owens said: “The Cork 
Business of the Year Awards have grown year 
on year and are certainly the highlight of Cork 
Business Association’s calendar. Through these 
awards, along with our sponsors and partners, the 
CBA annually seeks to recognise the hard work 
and good business acumen demonstrated by 
businesses in Cork. 

“Last year we recognised some highly notable 
achievements, with CIT being named Cork 
Business of the Year 2017 – Large Category; Cork 
Convention Bureau winning Cork Business of 
the Year 2017 - Medium Category; and Republic 
of Work being named Best New Cork Business 
2017. This year we are delighted to announce 
the separation of the Best Cork Restaurant and 
Café awards and the addition of an entirely new 
category, The Champion of Cork Award, which 
will honour the contribution of a key individual to 
business development within the city.
“We very much look forward to receiving this 
year’s submissions and would like to encourage 
all businesses located within the greater Cork 
city area to consider entering these prestigious 
awards. 

“The benefits of being part of the awards 
process are many, including association with the 
awards, public recognition for your hard work, 
plus marketing and networking opportunities. 
We would also like to sincerely thank all of our 
sponsors, in particular our awards sponsor JCD, 
event partner AIB, and media partner The Irish 
Examiner.”  

HOW TO ENTER
To enter the Cork Business of the Year Awards 
2018, your business must be based in the greater 
Cork city area – please note you do not need to be 
a member of Cork Business Association to enter! 

Nominations open on Monday November 12th 
and entries for all award categories which are 
FREE to enter should be completed online at 
http://corkbusiness.ie/cba-cork-business-of-
the-year-awards-2018/ following a simple 3 step 
process no later than midnight December 31st 
2018.  An experienced panel of leading business 
executives will provide independent judging with 
shortlisting commencing in January 2019.

The awards ceremony, which is a favourite event 
on Cork’s glittering social calendar, will take 

place at a Black Tie dinner in the Clayton Hotel, 
Silversprings on Saturday 23rd February, 2019. 

Tickets are competitively priced at €110 or 
€1,000 for a table of 10 (plus booking fee) and 
are available to purchase through Eventbrite 
or direct from the CBA office by calling (021) 
427 8295. Tickets include a pre-dinner drinks 
reception, a sumptuous 3-course meal; wine, 
awards presentations, spot prizes and stellar live 
entertainment.

For more information on Cork Business Association and the 2018 Cork Business of the Year Awards including full detail of categories and how to enter see 
http://corkbusiness.ie/cba-cork-business-of-the-year-awards-2018/

Media Partners

Award Entries now open in the following categories
Best New Business in Cork, sponsored by LEO Cork City

Best Cork Family Business, sponsored by Musgrave

Best Cork Hotel, sponsored by Kings Laundry

Best Cork Restaurant, sponsored by The English Market

Best Cork Café, sponsored by The English Market

Best Cork VFI Pub, sponsored by Vintners Federation Cork

Best Cork Retail Business, sponsored by Cork City Council

Best Professional Services Business, sponsored by ETC marketing

Best Tourism Art Event, sponsored by IHF Cork

Cork Business of the Year, medium category, sponsored by JCD and the Irish Examiner 

Cork Business of the Year, large category, sponsored by JCD and the Irish Examiner

The Champion of Cork Award, sponsored by CIT

Enter for free online by midnight December 31st, 2018

www.corkbusiness.ie

The Awards will be presented at the 
Cork Business Association’s annual 
Gala black-tie dinner at 
Clayton Hotel Silversprings on February 23rd.

Cork Business of the 
Year Awards

& CBA Annual Gala Dinner

CORK BUSINESS ASSOCIATION PRESENTS

Saturday 23rd February, 2019 
Clayton Hotel Silver Springs, Cork

Media Partners

Event Partner Awards sponsor Media partners

irishexaminer.com

Entries open on Monday, November 12th for the 
Cork Business Association Business of the Year Awards 2018

~ Two NEW award categories including 

The Champion of Cork Award announced ~ 
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CBA 
NEWS 

CBA HAVE MOVED TO 
NO.5 SOUTH MALL

After many years operating from the Waterfront 
Business Centre in Lapp’s Quay the Cork Business 
Association have re-located their offices to the 
South Mall. Having being forced to move from 
Winthrop Street a number of years ago it was 

always our objective the get back to the city 
centre.  We have a number of people to thank that 
were of great assistance to us in making this move. 
First and foremost I want to take this opportunity 
to thank Viv Nathan and Peter Roberts of Roberts 
Nathan Business Advisors who back in 2010 
provided us with office accommodation after our 
offices in Winthrop Street were badly damaged 
due to flooding. Their support then and in the 
intervening years is greatly appreciated by all in 
the CBA. We were also fortunate to have some 
very special people supporting us in Lapps Quay 
namely Helen Crowley and Katie O’Sullivan who 
were an incredible help to us over the years and an 
absolute pleasure to work with.
Obviously the objective was to move back into the 

city centre and where could be more appropriate 
than the South Mall. This is undoubtedly an iconic 
location for business in Cork and we are delighted 
to be part of this vibrant area in the city. 
No.5 South Mall was built in 1889 to the design 

of prominent Cork architect Robert Walker. Walker 
was born in Cork in 1834. He trained in architecture 
in London and later established his own practice in 
Cork. He was president of the Society of Architects 
in London for four years. No.5 South Mall was 
originally built for the Gresham Life Assurance 
Company and high up on the façade is a bust of 

Sir Thomas Gresham (c. 1519-1579). The Gresham 
coat of arms is also still visible on the exterior of 
the building. Amongst Walker’s most notable 
works in Cork are Thompson’s Bakery (MacCurtain 
Street), St. Peter and Paul’s School (Paul Street) and 
the Church of the Holy Family (Military Hill). 
To make this journey from Lapp’s Quay to South 

Mall we are greatly indebted to the advice and 
support we received from AIB, especially Mark 
Fitzharris, Vicki Crean, Katherine Lynch and 
Rosemary McCarthy. Thank you to Sam Kington 
of Casey and Kingston for finding us this ideal 
location and to Sean Durcan of M. Powell Solicitors 
for his legal advice and guidance throughout. To 
Aaltonen for physically helping us with the move. 
To our building fit-out team; electrical contractor 
– Francis Hepburn, builder – Egis Construction, 
flooring – Casey’s Cork, office furniture – Donworth 
Office Interiors, interior design – Kelly Creations, 
branding – B2B Sign & Print, Adrian Erangey of 
VTSL, James Fitzgerald from Opencom, Maclock 
and Cork Glass. 
We are elated with our new premises and are 

fortunate to have an onsite boardroom which can 
be booked and used by our members. This is a 
facility we did not have in the past and therefore 
we feel it will be of great benefit both to ourselves 
and you, our members. 

Darragh Bermingham as appeared in the 
Evening Echo on Monday 29th October, 2018

CORK’S business owners have described the latest 
Guinness Jazz Festival as one of the very best.
Around 40,000 people took to concert venues, 

pubs, restaurants and city streets over the past few 
days to enjoy the Guinness Cork Jazz Festival and 
all it has to offer.
With top entertainment on offer across the city 

and county, local business owners said it was one 
of the highlights of the year.
“The Guinness Cork Jazz Festival, along with the 

likes of Christmas, is one of the best events of the 
year,” said Ernest Cantillon, owner of Sober Lane 
and Electric in Cork City.
“This year, the way it has been going, it could be 

one of the best yet.
“There’s a great buzz around the city and everyone 

seems to be enjoying themselves,” he added.
With Cork city heaving throughout the weekend, 

Mr Cantillon said the festival is one of the most 
important dates for the local economy.
“The opening parade on Thursday was a great 

way to open the weekend and it’s just been mental 
ever since.
“Friday was fantastic as well and I’m sure it’ll be 

busy until the very end,” he said.
“It’s a major event here in Cork but it’s becoming 

an international jazz event that people seem really 
eager to get to.
“Talking to people in Cork over the past few days, 

many of them are Irish who are now living abroad,” 
he added.
“It’s great to see them come home for such an 

occasion, meeting up with friends and family.
Cork is far from the only county in Ireland that 

is keenly aware of the significance of the festival, 
according to Mr Cantillon, who was in Mayo on 
Friday before travelling back to the Rebel County 
to join in the festivities.
“When I was in Mayo, people were surprised to 

see me,” he said.
“They were asking: Are you not down at the Jazz?
“I assured them I was on my way and since I got 

back, I can’t believe the atmosphere,” he added.
“The city has been packed all weekend, it’s been 

fantastic.”

With thousands taking to Cork streets, bars and 
restaurants were offering food pairings with 
Guinness as the festival got into full swing.
Cork Business Association president and publican 

Philip Gillivan said the event is growing every 
year.
Mr Gillivan, who owns the Shelbourne Bar on 

MacCurtain St, said that the four days of jazz was 
the equivalent of three weeks of normal business.
“From what I have seen is there is a younger 

generation coming through now and they are so 
well dressed, they really make a big effort to go all 
out for it. Especially the young lads with the suits 
and the shoes.”
It’s estimated that the festival is worth a cool 

€35m to the local economy.
It has added a few new touches in 2018, with 

City Hall and St Luke’s added to the list of official 
venues.
The weekend began on Thursday with the first 

‘Dia De Los Muertos’ parade through the city 
centre.

The Cork Business Association welcomes 
the recent comments attributed to An 
Tánaiste Simon Coveney indicating that 

clarification on the financing aspect of the Cork 
Events Centre from the Department of Heritage 
and the Gaeltacht was imminent. This will pave the 
way for a funding application to the Department 
of Expenditure and Reform. Mr Coveney stated 
he was confident that the funding issue will be 
resolved in 2018 and we will see the long awaited 
commencement of construction in 2019.
 The Cork Business Association has in recent times 

declined from commenting on the subject of the 
Events Centre as we were not in possession of 
all the facts. This project is so vital to Cork both 
socially, culturally and commercially that any 
commentary must be both informed and accurate.  
We fully acknowledge the complexity of the issue 
and the many stakeholders involved all working 
we believe to achieve a positive outcome. We also 
wish to acknowledge the ongoing work and deep 
personal commitment of Minister Simon Coveney 
on this issue. 
Rob McNamara, writing for the Evening Echo, 

reported the following with regards to the Events 
Centre project. 
Legal agreement on public funding for the Cork 

events centre will be finalised in the coming weeks 
with construction starting as soon as early 2019, 
Tánaiste Simon Coveney has said.
Wednesday will mark 1,000 days since the official 

sod turning on the €75m project but City Hall 
officials and the Chief State Solicitor’s office are still 

locked in talks over how much in public funds can 
be allocated to the project without compromising 
the tender agreement.
High-level meetings on legal advice took place 

last week and another meeting is planned next 
week before the Department of Heritage and the 
Gaeltacht can be given the green light to make 
an application for funding to the Department of 
Expenditure and Reform.
Mr Coveney said he was confident we will have 

clarity on this project in 2018 and that we will 
see the start of the construction of the project in 
early 2019. “This loose commentary that nothing 
is happening on the events centre – nothing could 
be further from the truth,” he told the Evening Echo. 
“A lot has happened. A lot of business meetings 
have taken place, a lot of board meetings and 
financial considerations have taken place and a lot 
of financial and legal advice has been needed and 
a second planning application isn’t fully through 
the process.
The then Taoiseach Enda Kenny turning the 

sod on the Cork Events Centre in February 2016.
Pictured were Lord Mayor of Cork Cllr Chris 

O’Leary; An Tánaiste Joan Burton, Minister for 
Agriculture Simon Coveney; CEO of Live Nation 
Ireland Mike Adamson; and BAM Ireland CEO Theo 
Cullinane. Daragh Mc Sweeney/Provision 
The then Taoiseach Enda Kenny turning the 

sod on the Cork Events Centre in February 2016. 
Pictured were Lord Mayor of Cork Cllr Chris 
O’Leary; An Tánaiste Joan Burton, Minister for 
Agriculture Simon Coveney; CEO of Live Nation 
Ireland Mike Adamson; and BAM Ireland CEO Theo 
Cullinane. Daragh Mc Sweeney/Provision
“In the meantime, an archaeological dig that 

has cost the guts of €500,000 has taken place 
and a detailed planning and cost estimate for the 
internals has been done.” I have taken a lot of stick 
for this politically and online and local radio. I don’t 
mind that and I can understand the frustration 
but I would like people to know that this is a real 
project that is very complicated and has changed 
as time has gone on.
“Let’s not let this project be undermined by 

negativity that is not informed. We are close to 
finalising the legality of how much money we 
can put in and when we have that, Live Nation 
and BAM will be wanting to move forward fairly 
quickly. It will take a few more weeks.”
“A number of businesses want this and a number 

of hotels want to be built on the back of this, while 
more want to expand. It is a 6,000 events centre 
that will probably be full four or five nights a 
week. It’s going to make a huge difference to the 
commercial activity of the city which is why I’m so 
committed to it, as are City Hall.”

Most business people take the time to 
review their business strategy from time to 
time. In this way they attempt to explore 

how they might maximise the opportunities that 
present themselves for the business, or indeed to 
research new channels for the business that might 
open up new revenue streams.
This was the opportunity that faced Noreen and 
Martin at Gallagher’s Gastro Pub just two years 
ago.
At the time they had settled in to their new 
bar venture on the corner of Bridge Street 
and MacCurtain Street, but felt there were 
opportunities around food and music that they 
hadn’t fully explored.
Noreen felt that the whole idea of a Gastro Pub 
– and all that means from an operational point 
of view – would be worth exploring, and indeed 
committing too.
This required a complete rebrand from a pub 
that served a little bit of food to a Gastro Pub that 
would develop a reputation for fine food, and also 
provide musical entertainment for the enjoyment 
of patrons during the week.
But where to start?
Noreen invited a number of businesses to tender 
for the signage that would reflect the new 
message that they wished to convey.
This is where Vincent Scanlon and the team at 
B2B Signs and B2B Print were first introduced to 
Gallagher’s.
From the very first meeting Noreen was impressed 
with the approach from B2B. She found them to be 

extremely professional in their approach, not least 
because Vincent took the time to truly understand 
the business, and indeed the journey that Noreen 
and her team were keen to embark on.
Vincent explained to Noreen the importance of 
identity and continuity of the message, and how 
what they were planning for the business would 
really require much more than a few signs on the 
outside of the business, but would also require the 
message to be the same throughout the business 
– in fact right down to the menus on display.
Following a detailed consultation process a 
decision was finally made on the new brand 
design, the colour scheme and the look and the 
feel of the new Gallagher’s Gastro Pub.
B2B then offered a very high quality service in 
the production of the relevant signs and printed 
materials – in which they also specialise – so 
that upon completion of the project the rebrand 
appeared to be seamless and the right message 
accessing the right target customers transcended 
the entire business.
Noreen is effusive in her praise for B2B Signs 
and B2B Print for their professionalism, their 
understanding of what needed to be done, and 
for their ongoing interaction with their client while 
the project was in hand.
From Gallagher’s perspective, the best thing was 
the increase in customer levels from the first day 
after completion of the rebrand, and Noreen and 
Martin are grateful to Vincent and the team at B2B 
for the important role they played in bringing the 
rebrand to fruition.

The contribution Gallagher’s Gastro Pub makes 
to the McCurtain Street and the Victorian Quarter 
areas of our city is evident for all to see, and we 
wish Noreen, Martin and their team continued 
success for the future.
And we would also like to take this opportunity to 
congratulate them on being awarded the South 
West Winner of the Gastro Pub of The Year in the 
recently held Food Awards Ireland competition.

City businesses hail jazz fest as ‘one of the very best’ 

Tánaiste says decision on extra Events Centre funding 
will allow for early 2019 construction start

GALLAGHER’S GASTRO PUB – A REBRANDING STORY

 The Bla Mandag 
Jazz Band playing on 
Patrick Street, during 

the Cork Jazz Festival.
Picture: David Keane.

Back Chat Brass on 
stage in the Metropole 
Hotel, during the Cork 
Jazz Festival.
Picture: David Keane.
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Cork Business Association, in association with 
Cork City Council and the Evening Echo, recently 
announced the winners of the 2018 Cork Better 
Building Awards.The awards honour the best 
designed and best maintained buildings in Cork 
City and suburbs, and are aimed at rewarding 
businesses and building caretakers for their 
efforts to protect, enhance and improve the 
city’s streetscape, which in turn, significantly 
contributes to a positive public perception of the 
city as a vibrant and dynamic place to live, visit, 
invest and do business in. 
This year in particular, Cork Business Association 
sought to recognize the huge amount of 
expansion and planning in Cork, through the 
awards which were open to any building in the 
greater Cork area.
The winners of the 2018 Cork Better Building 
Awards were announced by the Deputy Lord 
Mayor of Cork, Cllr Fergal Dennehy, at a special 
awards luncheon in the Metropole Hotel on Friday 
October 19th. Red FM presenter, Neil Prendeville, 
was MC on the day.

THE WINNERS OF THE AWARDS WERE:

1. Best in Café/Restaurant -  L’atitude 51
Located on a prominent, curved corner site, where 
Union Quay meets Anglesea Street, L’atitude 
51 makes the most of its unique frontage with 
brightly painted upper floors, timber sliding sash 
windows and attractive shopfront with limestone 
plinths. Its prominent position onto the river and 
visibility when traversing Parnell Bridge from the 
city centre island, makes it a welcoming stop-off 
point for coffee, lunch or evening wine and tapas.

2. Best in Pub Front – Coughlan’s
With a public house first established on Douglas 
Street in 1831, and the current 1920’s purpose-
built public house and house being an interesting 
reminder of the ‘living over the shop’ during 
the nineteenth and early twentieth centuries: 
Coughlan’s represents the best in combining 
heritage with the needs of a modern pub and 
music venue. Its colourful flower display enhances 
the red brick and grey limestone facade adding 
textural interest to the streetscape. The survival 
of many original features and materials, such as 
the fixed timber window and timber sliding sash 
windows contribute to the significance of the 
building and the character of Douglas Street.

3. Best in Commercial Business Frontage – 
Casey & Kingston
This freshly painted shopfront with its light green, 
white and grey colour scheme and use of gold 
lettering to the fascia, makes an attractive new 
addition to Grand Parade. With its subtle use of 
display and retention of the black, iron, window 
railing, this shopfront enhances the overall 
presentation of Grand Parade.
4. Best New Development – 

Special Merit - Vila & Selected 
Originally comprising three separate buildings 
(Nos. 83, 84 and 85 St. Patrick’s Street) and 
amalgamated internally to form a new single retail 
unit, Vila & Selected is a great example of how the 
historic building stock can be carefully converted 
to create a new, contemporary retail unit within 
Cork’s premier shopping destination: St. Patrick’s 
Street. Retaining the most important features of 
Numbers 84 and 85 including red brick, decorative 
terracotta panels, decorative render details, 
moulded window surrounds and timber sash 
windows, while modernising the shopfront, the 
judges felt this new development was deserving 
of a special merit award.

5. Best New Development – 
Overall Winner - Pilz
This new office and technology building designed 
by Cook Architects and serving Pilz Ireland 
Industrial Automation in the Cork Business and 
Technology Park on Model Farm Road, provides a 
welcome architectural intervention to a suburban 
office park, areas which are often characterised 
by standard models of design and construction. 
The use of an aluminium glazed, curtain walling 
system, grey, fibre cement panels and yellow, 
brise-soleil blades which enlivens this exterior, 
the new Pilz building provides a welcome new 
addition to the business park.

6. Best in Tourism, Arts & Accommodation – 
Vienna Woods Hotel
With its dramatic woodlands setting on the peaks 
of Glanmire, overlooking the Glashaboy River 
and having recently undergone a spectacular 
makeover, taking almost 15 years to complete, the 
Vienna Woods provides a unique experience for 
visitors in a family-owned and run hotel. Involving 
restoration of many of its original features, the set 
piece is the original two-storey former country 
house, with its circular projections, elegant 
limestone door surround and overhanging eaves, 
cast-iron veranda supports, timber sash windows 
and cut limestone details, retaining its historic 
character, while providing excellence in comfort 
and service to guests.

7. Best in Heritage & Conservation – Court 
House / Old Model School
The refurbishment and extension of Cork 
Courthouse on Anglesea Street by the OPW, 
involved extensive restoration work to the former 
Model School itself, which has been carried out 
to a very high standard. The judges wanted in 
particular to recognise the brickwork repair 
and pointing which has been very influential in 
encouraging and showing other building owners 
in the city what can be done. The standard of 
workmanship in the restoration is a testament 
to the skill and commitment of the design and 
construction teams.
 

8. Best in Retail – Special Merit  - 
Crowley’s Opticians
The judges felt that the paintwork and design of 
the monochrome shopfront serving Crowley’s 
Opticians on Grand Parade deserved a special 
merit award as an attractive addition to the 
street. The colour scheme, timber work, window 
display, clever use of lighting (particularly at night-
time) enlivens the space, enticing customers to 
experience the delights within.

9. Best in Retail – Overall Winner  - 
Egan’s Opticians 
The new shopfront to Egan’s Opticians on Lavitt’s 
Quay with its glazed, latted stone and timber-
clad materials, brings new life to this quay front. 
Forming part of a terrace of commercial buildings 
along the river, the proportions reflect that of a 
traditional shopfront, while using modern design 
and materials to update the existing building 
dating from 1990. 

10. Judges Choice – Nano Nagle Place
The restoration and redevelopment of the South 
Pres convent, grounds and schools has literally 
transformed the South Parish district of the city. 
With its reimagining as Nano Nagle Place, the 
complex houses a new School of Architecture, 
heritage experience, gardens, ‘Good Day Deli’ café 
and shop. The teachings and ethos of Nano Nagle 
are continued through the many educational 
charities, community groups, charities and local 
businesses housed in the heritage buildings. The 
story of life in 18th century Cork and the legacy 
of Nano through the spread of the Presentation 
Order worldwide is told, while the visitor goes on 
a spiritual journey and observes living history- 
experiencing her resting place and the complex 
of buildings dating from the 1770’s to the present 
day. All of these buildings have been conserved 
and reimagined to best conservation practice with 
some wonderful examples of Irish contemporary 
design. 
Speaking at the awards, Lawrence Owens, CEO of 

Cork Business Association, said: “The Cork Better 
Building Awards, which we are thrilled to once 
again partner with Cork City Council on, are a  
fantastic opportunity to encourage businesses to 
improve their facades and the overall look of the 
city. This year’s judging team put a lot of focus 
on recognizing maintenance and simple good 
housekeeping of buildings; tasks like painting 
and cleaning, planting and enhancements that 
make the very best of the building. I would like 
to congratulate all the winning businesses today 
on their well-deserved success and to thank 
them all for the valuable contribution they make 
to maintaining Cork’s image as a dynamic and 
vibrant place to live, work and do business.  The 
facade and exterior areas of a building are one of 
its biggest selling tools, and one of our main aims 
in running these annual awards is to encourage 
everyone to have pride in their buildings and 

2018 winners announced

Cork Better 
Building Awards winners

Honouring the best Buildings and businesses in Cork 

foster a pride of place in Cork.”  Giving his address, 
President of Cork Business Association, Philip 
Gillivan, added: “Since the ‘noughties’ Cork has 
really started to change, and is again moving 
East. The regeneration of St Patrick Street, Grand 
Parade, Parnell Place and Cornmarket Street 
has opened up the city and we can now see the 
wonderful diverse architecture that shaped it. 
Today we find ourselves at a crossroads – our city 
will double in size over the next 20 years and how 
we manage this growth will define what sort of 
city Cork will be for at least a century. From my 
perspective I want a city that is attractive, but also 
a city that works. I would like to see a diversity of 
style and architecture and buildings that will stand 
the test of time; most importantly for me, however, 
I want the city to be Cork – and by that I mean 
that I want Cork to maintain its uniqueness and 
not to morph into another conurbation of glass 
boxes. It’s essentially all about achieving the right 
balance between contemporary and traditional 
architecture. 
“Over the next 20 years a new City will emerge in 

the Quays, Docklands and Tivoli. We have a once 
in a century opportunity in how we allow this 
development to evolve. In Tivoli we have 2 kms 

of river frontage within 2 miles of the city centre – 
this is potentially the most exciting site in Europe 
and presents us with an opportunity that we must 
not squander. The city docks also offer wonderful 
opportunities and we simply must find the political 
will to enable this development to happen.
“In terms of how we develop our waterfront 

and the potential it offers, we must have vision 
and imagination to ensure we achieve the best 
possible outcome with sympathetic and effective 
design that will, in all instances, retain the historic 
character of the city. We are not the first to 
develop our Docklands so we can learn from the 
experiences of others – whatever we decide to do, 
it’s essential that Cork must continue to feel and 
look like Cork.
“Today, we recognise those who have shown 

vision in how they build, modernise and maintain 
the buildings that make up Cork. Cities are the 
intersection of people and place and in the past 
twenty years we have seen major improvement in 
our public realm. However that change can’t be in 
isolation and the private realm must also play its 
part and hence we are here today to acknowledge 
those who have contributed positively to this 
renewal in both the public and private sectors. 

Change is essential to maintain the vibrancy and 
energy of our City – but the caveat is how we 
manage that change. I think you will agree that 
today’s prize winners have found that delicate 
balance which is so important to giving Cork that 
special ‘je ne sais quoi’.”
Also commenting, Ann Doherty, Chief Executive 

of Cork City Council, said: “Cork City Council 
recognises how important it is to acknowledge 
and reward property owners who keep our 
buildings to a high standard and, in doing so, 
highlight Cork as a fantastic place to shop, work 
and live. Congratulations to all this year’s Better 
Buildings Award winners and thank you to all the 
award entrants for your efforts in maintaining your 
buildings to such a high standard.”
The awards are run by Cork Business Association 

and sponsored by Cork City Council and The 
Evening Echo.  The judging panel includes; 
Ann Bogan Senior Planner Cork City Council, 
Paul McGuirk, Cork City Co-ordinator Cork City 

Council, Brigh Ryan Asst. Planner Cork City Council, 
Alan Healy Deputy News Editor Evening Echo, Eoin 
Kennedy Zone Digital, 
Pat O Connell CBA.

Best in Retail - Overall Winner award at the CBA Better Buildings Award Winners 2018 Lunch 
at Metropole Hotel Cork yesterday from Deputy Lord Mayor Cllr. Fergal Dennehy with Anne 

Doherty CEO Cork City Council and Philip Gillivan. Photo: Billy macGill. 

Michael Crowley and Barry O’Driscoll of 
Crowley’s Opticians winners of the Best in 
Retail - Special Merit with Anne Doherty 

CEO Cork City Council, Philip Gillivan and 
Deputy Lord Mayor Cllr. Fergal Dennehy. 

Photo: Billy macGill. 

Paraic O’Regan, Pat Burke and Ger 
Kenorton of Coughlan’s of Douglas Street 
winners of the Best Pub Front with Anne 

Doherty CEO Cork City Council, Philip 
Gillivan and Deputy Lord Mayor Cllr. Fergal 

Dennehy. Photo: Billy macGill. 

Eolann Harrington of OPW - The Old Model 
School winners of the Best in Heritage & 

Conservation with Anne Doherty CEO Cork 
City Council, Philip Gillivan and Deputy Lord 

Mayor Cllr. Fergal Dennehy. 
Photo: Billy macGill. 

Cllr. Jim Corr, Shane Clarke, Garath O 
Callaghan of JCA Architects and Sr. Pauline 

Casey  with Anne Doherty CEO Cork City 
Council, Philip Gillivan and Deputy Lord 

Mayor Cllr. Fergal Dennehy. 
Photo: Billy macGill. 

Beverley Mathews from L’attitude winners 
of the Best in Cafe/Restaurant with Anne 

Doherty CEO Cork City Council, Philip 
Gillivan and Deputy Lord Mayor Cllr. 
Fergal Dennehy. Photo: Billy macGill. 

Michael Magner and Eric Kroplewski 
of Vienna Woods winners of the Best in 
Tourism, Arts & Accommodation with 

Anne Doherty CEO Cork City Council, Philip 
Gillivan and Deputy Lord Mayor Cllr. Fergal 

Dennehy. Photo: Billy macGill. 

Paul McGuirk on behalf of Villa & Selected 
winners of the Best New Development - 

Special Merit with Anne Doherty CEO Cork 
City Council, Philip Gillivan and Deputy 
Lord Mayor Cllr. Fergal Dennehy. Photo: 

Billy macGill. 

John McAuliffe of Pilz winners of Best New 
Development - Overall Winner, and Dermot 

Harrington of Cook Architects with Anne 
Doherty CEO Cork City Council, Philip 

Gillivan and Deputy Lord Mayor Cllr. Fergal 
Dennehy. Photo: Billy macGill. 

John McAuliffe of Pilz winners of Best New Development - Overall Winner, and Dermot 
Harrington of Cook Architects with Anne Doherty CEO Cork City Council, Philip Gillivan 

and Deputy Lord Mayor Cllr. Fergal Dennehy. Photo: Billy macGill. 
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WELCOMING OUR NEW MEMBERS

There are many benefits to joining the CBA including growing and promoting your business, keeping up 
to date with changes in a competitive environment and having your voice heard by key decision makers 
in Cork.  We also organise regular networking events, which provide a great opportunity to expand your 
personal and professional network.     

We would like to welcome the following new members to our extensive business network:

ACCESS 
CONSCIOUSNESS
Access Consciousness facilitates personal 
development and training seminars worldwide, 
providing pragmatic tools and techniques to 
change any area of your life that is not working 
for you, this includes business, wealth creation, 
education, self-esteem, stress management, 
parenting, relationship and health to name a few. 
 The area of personal development is growing 
rapidly and Access Consciousness is one of the 
leading companies providing both professional 
and personal training in over 176 countries 
worldwide and in many languages.  
 Known for innovation and forward thinking, 
Access Consciousness has chosen to locate their 
European headquarters in Cork,  like the company 
this city growing dynamically. It offers a great 
base for growing our business across Europe 
and utilise Corks strategic location to bring in 
keynote speakers and international clients. We are 
excited to become a member with Cork Business 
Association and are drawn to their ethos and 
openness. Their approach to business is inclusive 
with a focus on sustainability and growth to create 
greater business for now and the future.

EVOLVE 
PILATES
Evolve Pilates is a reformer Pilates studio located 
in Frankfield in Douglas. It opened its doors in 
January 2018 and is born out of a passion for 
Pilates and for helping people improve their 
flexibility, strength and overall fitness. Classes 
are taught by Paudie O’Sullivan. He is not only 
a Pilates instructor but is also qualified in deep 
tissue and sports massage. Evolve Pilates runs 
classes aimed at all ages and levels of fitness and 
we pride ourselves on the personalised service we 
provide to clients, aided by our small class size. 

For people who are nervous of trying something 
new or are returning to fitness after an injury, they 
can avail of 1:1 training until they are ready to join 
in our classes. We also provide our clientele with 
information on health topics, such as nutrition, 
via our website, thus offering a holistic approach 
to the health and wellbeing of all our clients. 

NANO 
NAGLE PLACE 

Nano Nagle Place is a restored walled convent 
with beautiful hidden gardens and graveyards, the 
fab Good Day Deli garden café and design & book 
shops in the centre of bustling Cork city. Our state 
of the art museum tells the extraordinary story 
18th century Cork and how Nano Nagle worked 
tirelessly to educate the poor of the city.
History, heritage, community education, culture, 
great food & coffee, conference facilities, stunning 
architecture, & landscaping and a very warm 
welcome await! Come and explore all that’s good 
in Cork! www.nanonagleplace.ie

BREAKTHROUGH 
CANCER RESEARCH 
Breakthrough Cancer Research is an Irish medical 
cancer research charity founded and based  in 
Cork, launched to inspire and enable financial 
support for exceptional research into cancer in 
Ireland leading to more effective treatments for 
patients in Ireland and Internationally. 
We focus on:
• funding world-class cancer research into poor 
prognosis cancers, which are poorly served by 
current treatment options
• facilitating collaboration between scientists and 
clinicians across Ireland and Internationally
• translating lab discoveries into new effective 
treatments for cancer patients today, tomorrow 
and into the future 
Thanks to public support we have invested 
over €5 million in cancer research, funding the 
development of new treatments for cancer. 
Breakthrough funds cancer research that responds 
to current clinical challenges and offers a clear and 
demonstrable path to positive clinical outcomes.  
To this end we work closely with clinicians in 
practice all over Ireland so that our research is 
targeted at finding new options for poor prognosis 
and currently incurable cancers. We deliver results 
and strongly emphasize transferring research 
breakthroughs into clinical reality for the patient. 
Our funded researchers have already developed 
and pioneered 7 new treatments for cancer 
patients who did not respond to conventional 
therapies.
There is hope and that hope is in research!

COOK ARCHITECTS
Founded in 2009 by Architects Paul Carpenter & 
Dermot Harrington, Cook Architects is an award-
winning, design-led RIAI Architecture Practice 
based in Cork City.

Our portfolio of works vary from high end bespoke 
houses & multi housing projects to commercial & 
educational buildings. This includes the recently 
completed award winning ‘Pilz Ireland’ Research & 
Development building off the Model Farm Road. 
To achieve an outstanding product, Cook 
Architects provide a full service from feasibility, 
planning & architectural design to construction 
project supervision which includes interior 
design. Our client base is made up of repeat 
business and projects commissioned through 
recommendations & competitions.
Our designs — often bold & contemporary — are 
underpinned by an interplay of imagination and 
technical rigour, mostly accompanied with an 
element of surprise in their concept and delivery. 
The spaces we create are engaging and well used, 
created by carefully listening and understanding 
our client’s requirements during the design 
process.
At Cook Architects we aspire to challenge and 
exceed the client’s brief and provide innovative 
and sustainable solutions that are both delightful 
and spatially inspiring. We are excited about 
the discovery of new materials and new ways of 
putting things together.
Cook Architects, Carey House, 5 Albert Street
Cork City
t. 021-4311260 |  e. info@cookarchitects.ie
w. www.cookarchitects.ie
f. www.facebook.com/cookarchitects

NRG AWARENESS

Cork’s NRG Awareness based in Little island “A 
specialist heating & design company offering 
off-the-shelf solutions to reduce costs for 
homeowners and businesses that are proven to 
significantly cut customer’s heating bills”.
The product range and service model was 
developed with an understanding that not all 
clients will have the same requirements or budgets
Aiming is to make heating homes and businesses 
as ultra-efficient and cost-effective for customers, 
while maximising comfort with environmentally 
friendly technology, so versatile it can also be 
retrofitted to older buildings while guaranteeing 

their patented products for life. Projects can be 
centrally managed with their network of approved 
contractors to ensure effortless installations for 
clients. 
Having launched their innovative containerised 
system in July for buildings with space constraints 
it engineers complete heating systems with 
controls and zoning for businesses with space 
constraints. Delivered on site with custom facades 
it is a user-friendly turnkey solution with minimum 
disruption, and low maintenance.
The process starts with a call from their engineers 
to gather information to design the ideal system 
for the client. Leasing and financing options are 
available.

GREENE’S

Multi-award-winning Greenes Restaurant 
alongside boutique food and cocktail venue 
Cask are part of a family of connected venues, 
together with country house-style Hotel Isaacs, 
with beautiful period architecture adjoining one 
another on MacCurtain Street in the Victorian 
Quarter of Cork city.
The local-ingredient menus at Greenes Restaurant 
are designed by award-winning executive
head chef Bryan McCarthy and honour the 
outstanding produce available in Cork. Dishes are
refined and beautifully presented in Greenes, 
which is listed in the McKennas’ Guides’ 100 Best
Restaurants in Ireland 2018 and 2017, and won 
2018 Hotel Restaurant of the Year, Munster. An
extensive wine list is carefully chosen by restaurant 
manager and sommelier Frank Schiltkamp.
The local ingredient concept is carried across to 
the street food-inspired, tapas and small plates
food menu at Cask, which was recently crowned 
overall 2018 Bar of the Year in Ireland, as well as
Cocktail Bar of the Year for the second year running 
and Contemporary Bar of the Year.
The bar team at Cask, led by cocktail master Andy 
Ferreira, has built a reputation for producing
the most creative and innovative drinks’ menus in 
Ireland, with a strict ethos of basing the
cocktails around the wild ingredients that grow in 
Ireland. Sloes, elderberries and rosehips feature
on their soon-to-be launched autumn menu.
Greenes and Cask share one of the most unique 
and stunning outdoor areas in the whole country,
prepared for an Irish, all-weather climate with a full 
canopy. State-of-the-art lift access to both
venues is in place for guests of Hotel Isaacs.

NATIONAL LEARNING 
NETWORK 
Promoting Equal Opportunities in the Workplace
National Learning Network (NLN) has been 

providing quality rehabilitative, vocational training 
and employment opportunities for people with 
additional support needs for over 60 years. In 
Cork City and County the Network provides 
programmes in three training centres – Bantry, 
Hollyhill and Model Farm Road – and in outreach 
locations in Ballincollig, Carrigaline, Clonakilty, 
Mallow and Midleton. Training programmes 
provided are nationally recognised, accredited and 
the Network assists its students in their personal 
development, to gain employment or progress to 
further education or training. Programmes in Cork 
are funded by both the Cork Education & Training 
Board and HSE Cork/Kerry. 
Work Experience is an integral part of all of our 
programmes and the Network engages with a 
wide range of small, medium and large employers 
and businesses to facilitate this. By working with 
the Network employers and businesses can 
implement their corporate social responsibility 
plans, support diversity in employment and 
provide equal opportunities in the workplace for 
people with additional support needs. Partnering 
with the Network can offer the following benefits 
to businesses:
•  No cost, NLN pays a training allowance & 

insurance
• Determined, focused and motivated candidates
• Support of well trained staff 
•  Corporate Social Responsibility / Good 

Community Spirit
• Marketing to the disability sector
• Enhanced Public Image
• Enhanced Staff Morale
For further information, contact the following:
Eoin Kelly at Seward House, Cork Business 
& Technology Park, Model Farm Road, Cork City. 
Tel: 021 4341028
Noel Shannon at Hollymount 
Industrial Estate, Hollyhill, Cork City. 
Tel: 021 4300144  

THE FISH WIFE 
The Fish Wife opened its doors at Mac Curtain 
Street on a shoe string budget and nerves of steel 
in the height of the recession in 2011. Thankfully 
the people of Cork took to their fish and chips and 
they survived to tell the tale.
Having stayed the course they opened a second 
premises at Grand Parade in 2016.
It’s a family run business with sisters Caroline and 
Ashlynn at the helm and a solid crew with them.
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the most creative and innovative drinks’ menus in Ireland, with a strict ethos of basing the 

cocktails around the wild ingredients that grow in Ireland. Sloes, elderberries and rosehips feature 
on their soon-to-be launched autumn menu.  

Greenes and Cask share one of the most unique and stunning outdoor areas in the whole country, 
prepared for an Irish, all-weather climate with a full canopy. State-of-the-art lift access to both 

venues is in place for guests of Hotel Isaacs.  

Contact Details:  
Greenes Restaurant & Cask, 48 MacCurtain Street, Cork.  

For menu information and bookings, visit  www.greenesrestaurant.com  and  www.caskcork.com .
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Housing in the City Identified as a Major 
Priority for the CBA over the next 3-5 years
CORK is set to become the fastest growing 

city in the country over the next twenty years. To 
put this into context Cork is going to have the 
same amount of population growth as Galway, 
Limerick and Waterford combined. Obviously, 
this will require a significant investment in our 
local infrastructure; roads, housing, schools etc. 
to ensure we are in a position to exploit this 
potential. With several new developments already 
completed or underway such on Albert Quay, 
Navigation Square, Horgan’s Quay, South Mall and 
the long awaited Events Centre will hopefully soon 
be on this list.
Cork, under the National Planning Framework 

(NPF) was identified as an alternative national 
growth centre. This means developing the city as 
an internationally-competitive and sustainable 
urban environment capable of accommodating 
substantial growth in both population and jobs.  
While increased employment and population 
growth has been an objective for Cork City for 
many years, a metropolitan-scale governance 
structure which is due to be implemented in June 
2019 has finally been introduced which will make 
this a potential reality rather than an aspiration. 

At a recent executive meeting held by the Cork 
Business Association the amount of proposed 
[permitted and in planning permission] office 
blocks and employment locations was discussed.
The current challenges facing the retail sector 

were also discussed- and the high level issues 
should not serve to disguise the very real struggles 
that the retail sector as a whole is experiencing but 
the fact that the two issues are inextricably linked 
dominated the agenda.
Footfall drives successful cities and for this to be 

achieved an urban population is crucial.  There 
is over 1 billion euro of development recently 
permitted/underway in Cork City at the moment 
and the majority is office/employment or 
commercial [retail, hotel etc.].  In order for Cork 
to become attractive to investors in these sectors 
they need evidence that there are adequate 
accommodation facilities for employees.  Not 
only that, but if the only housing being built is in 
suburban locations with poor [by international 
standards] public transport links such as 
Ballincollig and Carrigaline then the problem will 
be exacerbated as the car will be the predominant 
mechanism for commuting and as a result the city 
centre will suffer. A consequence of the planned 
and permitted is that the city centre will soon 

have over 10,000 additional new jobs, including 
5,000 over the next three years. Many of these new 
workers will in fact want to live and work in the city 
- they do not want to commute. Accordingly, we 
have to provide suitable accommodation, which 
will necessitate us building upwards. Housing is 
the contemporary challenge facing the city and 
this will have an knock on impact on the ability of 
the city to fulfil its potential and support the retail 
and employment sectors which badly need to be 
supported.
We also need to embrace and welcome the 

forthcoming boundary extension as it signifies 
a  tangible way for Cork to grow   as cities are the 
economic engines of the country and a strong city 
means a strong county – and all over Europe, cities 
are favouring a city-region approach to planning, 
this is by no means a novel idea, it is a standard 
and acceptable spatial planning tool and allows 
for a more joined up approach to service provision. 
This is Cork’s chance to meaningfully grow in a 
positive way and the CBA urges the local business 
community to advocate for urban housing/ and an 
SZD for the docklands/ area based tax incentives 
to make housing the no.1 priority in the next few 
years for cork.

Ireland needs to create the attractions, events 
and value offering that will entice tourists 
to come here all year long — and to venture 

outside the big cities, writes Paul Kelly.
Tourism is soaring but there are big challenges 

ahead — how do we sustain the success of 2018?
Following what has been a record-breaking 

season for tourism, with overseas tourist numbers 
likely to hit 9.6m by the end of 2018, most people 
would be forgiven for thinking that the sector is 
motoring along fine. And why not assume that?
After all, we’ve had record tourist numbers for the 

last three years or so.
Indeed, overseas tourist numbers have grown 

53% since 2012. In the same period, tourism 
spending has risen by an impressive 84%. This 
means around €1.8bn in Exchequer revenue — 
roughly the equivalent of €1,000 per household 
in Ireland.
So Irish tourism is in a good place. However, I 

would argue that it could — and should — be in 
a greater place. When you look under the hood, 
there are many obstacles and challenges holding 
tourism performance back which may surprise 
many outside the industry.
Our own Fáilte Ireland research indicates that 

more than 70% of overseas nights are spent in just 
five counties.
This points to a regional disparity which needs 

to be addressed. If we don’t, we face the prospect 
of congestion at popular tourism hotspots 
diminishing the attractiveness of Ireland as a 
destination.
More importantly, if we cannot ensure a greater 

regional spread of tourism activity, the sector’s 
potential for generating revenue and jobs will 
remain untapped in many parts of Ireland which 
are very much in need of regeneration.
Working with the trade, we are already seeing the 

start of increased regional dispersion with overseas 
holiday bed-nights outside Dublin growing by 7% 
last year compared to 1% in the city. But there is a 
lot more we need to do.
What does this look like in practice? Well, for 

example, it would mean that along the Wild 
Atlantic Way growth rates could become more 
significant north of Galway into the north-west, 
where hidden gems such as Sliabh Liag can rival 
any top destination.
We have placed greater emphasis on promoting 

and developing the northern stretch of the Wild 
Atlantic Way to tap into the potential there.
Equally, more regional activity will result in 

tourists spending a greater portion of their stay 
within the east and Midlands rather than simply 
transiting through from Dublin to the west. Our 
Ireland’s Ancient East brand has already reaped 
results in driving greater tourism activity into that 
part of the country and we have similar hopes for 
Ireland’s Hidden Heartlands, our newest regional 
brand, which was unveiled for the Midlands earlier 
this year.
However, there is much more to be done and we 

are nowhere near where we need to be in terms of 
a healthy spatial spread of tourism.
Another fact that may surprise people outside 

the industry, is that many tourism businesses are 
only open for a few months of the year — with 

some only trading for 10-12 weeks. For many 
in the sector, the tourism season is a very short 
one and this does not necessarily need to be so. 
Our seasonality strategy is now delivering higher 
growth — in 2017, overseas trips to Ireland 
between September and December grew by 6% 
compared to 3% growth between May and August.
However, we need to continue to support 

businesses to stay open longer so they can extend 
their season, and thereby increase their revenue 
and job creation.
To do this, we need to create the attractions, 

events, and value offering that will entice tourists 
to come here beyond the summer.
This must include smart programming of our 

festivals calendar, price-led offers from tourism 
businesses in spring and autumn, and the 
development of new tourist experiences and 
attractions.
On the latter, investment in the right type of 

large-scale tourism attractions and new all-
weather/family friendly attractions can broaden 
and enhance Ireland’s overall appeal and help 
target tourists who like to travel off season.
The incremental benefit of a longer season is 

important when you consider that every extra 
1,000 overseas tourists supports 20 jobs in tourism 
— and this is particularly crucial in the regions. If 
more businesses stay open for longer, and if many 
stay open all year round, this can ensure that 
tourism realises the potential it has for jobs and 
revenue in remoter parts of rural Ireland which few 
other industries have.
These job opportunities need to be matched with 

appropriately skilled people to deliver the level of 
service tourists expect.
It goes without saying that the greatest cloud on 

our outlook for the year ahead is Brexit. For tourism, 
the most certain uncertainty in this respect is that 
we will lose tourists from our biggest and nearest 
overseas market, Great Britain. But a less obvious 
consequence is that we are at risk of missing out 
on tourists from other markets, as Britain is our 
greatest competitor and the weakening value of 
sterling could make it more attractive to long-haul 
tourists, as well as those from Northern Europe.
It is these challenges, along with the need to 

strengthen our value-for-money offering, that 
were the key focuses as we unveiled our 2019 
plans to hundreds of tourism businesses and 
operators from across the country.
Our central message to them is that, although 

there are big challenges ahead — not least 
the increased Vat rate they will all need to 
contend with next year — there are numerous 
opportunities which can offset this turbulence 
and help us to sustain the success we’ve worked 
so hard to achieve in recent years.
We have increased air access from regions 

such as the US, Canada, Europe, and Britain and 
increased sea access from Britain and Europe, 
as well as increased state investment in product 
development, industry development and sales 
and marketing support. At Fáilte Ireland, we 
will continue to play our part in supporting the 
industry to overcome these challenges and 
leverage the opportunities that lie ahead in 2019.
Promoting the many and varied career 

opportunities there are in tourism, developing 
new festivals to lengthen the tourism season, and 
working on long-term tourism development plans 
for specific geographical locations are just some of 
the initiatives we will focus on in the coming year 
to ensure that Ireland remains a top player in the 
international marketplace.
Our latest estimates now show that we will have 

welcomed more than 9.6m overseas tourists and 
9.8m domestic trips this year, generating €7.8bn 
in revenue. There is now an impressive 260,000 
people estimated to be employed in the sector, an 
increase of 20,000 since 2017. In fact, it employs 
more than Agriculture, Financial Services or 
Construction.
This growth in revenue, and its ability to spur 

employment, underscores the vital importance of 
tourism for Ireland.
Its importance is even greater when you consider 

the fact that this growth in revenue and jobs is 
generated in many parts of the country where 
there are not many other major industries 
and where tourism is absolutely vital to local 
communities.
It’s clear that Irish tourism has made a tremendous 

impact in recent years, but as an industry we 
cannot rest on our laurels if we are to sustain this 
success. Looking to the future, we know there 
are challenges but, more importantly, there is 
significantly more opportunity for further growth 
in tourism to increase economic contribution, 
employment and Exchequer revenue.
With the right coordination between public 

sector agencies, private businesses, the wider 
tourism industry and local communities to grow 
tourism more evenly across the regions and 
throughout the year, we can move from today’s 
strong contributions to even greater days ahead.

Paul Kelly is the chief executive of Fáilte Ireland, 
the national tourism development authority.

INFRASTRUCTURE NEWS TOURISM

Tourism should not just be for the summer

From an article published in the Irish Examiner 
on Tuesday, November 13, 2018 by Paul Kelly
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TOURISM EVENTS

Everyone is in agreement, the annual Tourism 
Dinner of the Cork Branch of Irish Hotels 
Federation (IHF) is one of the highlights of 

the social calendar in Cork and on Thursday 15th 
November at the Radisson Blu Hotel and Spa in 
Little Island certainly didn’t disappoint as hotel 
and tourism colleagues gathered to celebrate our 
multi-cultural, multi-national Cork city and county.
Speaking on the night, Neil Grant, chair of the 

Cork branch of the IHF and manager of the Celtic 
Ross Hotel, Rosscarbery, said “we are delighted 
that our event is once again a sell-out, particularly 
as it provides an opportunity to congratulate and 
celebrate the fantastic work being done in the 
tourism sector here and it also allows the branch 

to raise funds to support Cork tourism initiatives 
in the year ahead.”
Each year at the event, a Tourism Industry Award 

is also made to an individual to acknowledge their 
contribution to the Cork tourism industry and this 
year the recipient of the award is Mary Browne, 
President Skål International Cork.  Mary founded 
MBA & Ireland’s Choice in 2002 and the company 
has grown from strength to strength. In the last 8 
years the company has generated €18.5 million 
worth of business to Ireland.  The Munster region 
has benefitted to the tune of €6.6 million and Cork 
City & County alone received €1.8 million.
Also honoured on the evening were the owners 

and chefs of Cork’s three recently crowned 

Michelin star restaurants - Ichigo Ichie in Cork City; 
Chestnut, Ballydehob, and The Mews, Baltimore.  
Cork IHF were delighted that Michelin starred Chef 
Rob Krawczky and owner Robert Collender took 
time out to not only attend the event but also to 
share their inspiration and what it takes to achieve 
a Michelin Star.
The IHF would like to thank all their sponsors, 

including the main sponsor Kings Laundry and 
also to the management and staff at the Radisson 
Blu Hotel, and all of the organising committee for 
a fabulous evening – the countdown has started 
to the 2019 event!

Organised by Cork City Council, the 
countdown to Christmas truly began 
when the Cork City Christmas Lights were 

officially turned on last Sunday November 18th.  
The Christmas Lights were switched on by the 
Lord Mayor of Cork, Cllr. Mick Finn and, to the 
delight of all in attendance, the much anticipated 
appearance of Santa!
The Lord Mayor of Cork, Cllr. Mick Finn said
“Cork’s Christmas starts here! The Switching on of 

the Christmas City Lights officially marks the start 
of the countdown to Christmas in Cork. I would 
encourage people to shop local for Christmas and 
help keep jobs and shops alive in Cork.”
Beginning at 6.30pm on Patrick’s Street, the 

Switch on Party was hosted by KC and Ros Browne 
from Cork’s 96FM. 
Ireland’s leading pop music school, The Academy 

of Popular Music performed a selection of much-
loved Christmas songs including All I want for 
Christmas, Merry Christmas Everyone and Fairytale 

of New York. Students from The Academy of 
Popular Music, have previously performed on the 
Late Late Toy Show, the Voice of Ireland, and Cork’s 
Got Talent. 
They were joined on stage by the Cork Deaf Choir 

who signed and sang a selection of Christmas 
Songs, and invited everyone to ‘Sign Along’ by 
learning the chorus of Santa Claus is Coming to 
Town! 
Throughout the evening ISL Irish Sign Language 

Services was on offer, and patrons with additional 
mobility were accommodated close to the stage. 
The switching on of the Christmas Lights kick 

started the city’s seasonal celebrations and a big 
promotional drive by Cork City Council and the 
Cork Business Association to encourage people to 
come into the city centre and to shop locally in the 
lead up to Christmas. 
Cork will be transformed into a festive wonderland 

with the opening of GLOW on Friday November 
30th which will run for four weekends in the build 

up to Christmas. 

Nothing is more festive than whizzing around 
(or trying not to fall over) on an ice rink, so 
get ready to wrap up and hit the ice at Cork 

On Ice, Cork’s coolest winter attraction, which is 
back at Mahon Point until January 27th! 
Cork on Ice is one of Ireland’s longest-running 

winter events and has become a tradition for 
many in the Cork and the greater Munster area 
each winter.
With a stunning large 800sqm ice rink and a 

smaller rink, it’s suitable for all levels of expertise.  
Seasoned skaters can show off their best moves 
while beginners and little ones can find their ice 
legs with fun penguin aids.

As if you needed an excuse, here are our top 10 
reasons to get your skates on!
1.  Ice skating is a fun healthy activity that burns 

approximately 300-650 calories per hour, 
depending on how hard you skate. It’s also 
great for the core!

2.  It’s a great place to get a festive photo for your 
Christmas cards!

3.  New experiences make the best family 
memories.  

4.  It’s a great way to break the ice on a first date.  
Or equally, it could be the perfect excuse to 
get your heart racing again with a loved one!

5. It improves balance and coordination.

6.  Taking to the ice offers seasonal stress relief - 
gliding across the ice is one of the best ways to 
melt away worries. 

7.  It improves concentration!  A great excuse if 
you’re looking for a study break!

8. It’s a fun group outing full of twists and turns.

9.  It’s Great for joint flexibility!  Focusing on 
lower-body movement, ice skating offers great 
exercise for the leg muscles, building and 
toning them up over time.

10.  Endorphins, endorphins, endorphins.             
We’ll say no more.

Cork On Ice is brimming with festive atmosphere 
and fun!  With a variety of different events running 
every week throughout the season, there really is 
something for everyone, whether you’re looking 
for a family day out, a school skate, a skate-date-
night, Cinderella on Ice, or skating with Santa!  
There’s also the Cork Wolfpack junior ice hockey, 
figure skating with the Cork Figure Skating 
Association and lots of midweek offers!  

Best prices are available by pre-booking online, 
so slide on over to www.iceskating.ie.  

Cork Irish Hotels Federation Tourism Dinner 
celebrates Cork as a Global Village

Let the countdown begin!
Cork City Alight for Christmas!

Slide on over to Cork on Ice!
Get your skates on at Cork’s coolest winter activity

From left: Aaron Mansworth, Trigon Hotels; Lydia Little, 
Isaacs Hotel and Peter Loughnane, Cork Airport Hotel at the 

Cork Branch of the Irish Hotels Federation (IHF) Ball which 
was held at the Radisson Blu Hotel, Cork.

Picture: Brian Lougheed

From left: Mary O’Donovan, Cork IHF; Amy Quilter, Radisson 
Blu and Norina O’Callaghan, Clayton Silver Springs Hotel 
at the Cork Branch of the Irish Hotels Federation (IHF) Ball 

which was held at the Radisson Blu Hotel, Cork.
Picture: Brian Lougheed

Barry O’Connell and Trish O’Leary, P O’Connell and Sons 
at the Cork Branch of the Irish Hotels Federation (IHF) Ball 

which was held at the Radisson Blu Hotel, Cork.
Picture: Brian Lougheed

Donna Hennessy (left) and Nicole Walsh, Castlemartyr  
Resort with Peter Loughnane, Cork Airport Hotel at the Cork 

Branch of the Irish Hotels Federation (IHF) Ball which was 
held at the Radisson Blu Hotel, Cork.

Picture: Brian Lougheed

From left: Christina O’Sullivan, Frits Botgieter and Mandy 
Gabriel at the Cork Branch of the Irish Hotels Federation 

(IHF) Ball which was held at the Radisson Blu Hotel, Cork.
Picture: Brian Lougheed

From left: Rosita Murphy, Andrew Mullen and Anne-Marie 
Guerin, all Radisson Blu at the Cork Branch of the Irish 

Hotels Federation (IHF) Ball which was held at the Radisson 
Blu Hotel, Cork. Picture: Brian Lougheed

Kevin Cullinane, Cork Airport with Caroline Hennessy at the 
Cork Branch of the Irish Hotels Federation (IHF) Ball which 

was held at the Radisson Blu Hotel, Cork.
Picture: Brian Lougheed

Paul O’Neill and Liinda Horgan, Vintners Federation at the 
Cork Branch of the Irish Hotels Federation (IHF) Ball which 

was held at the Radisson Blu Hotel, Cork.
Picture: Brian Lougheed

From left: Jennifer McCarthy, Aoife Buckley, Kasia 
Zawadzka, Oliver Creedon, Helena O’Brien and Amanda 

Connolly at the Cork Branch of the Irish Hotels Federation 
(IHF) Ball which was held at the Radisson Blu Hotel, Cork.

Picture: Brian Lougheed
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EVENTS CORE

Cork, 5 October The widely acclaimed creative 
team from Cork Opera House are returning 
this year with Aladdin. Following the success 

of last year’s Panto at Cork Opera House, we’re 
starting in November again this year and putting 
on a whopping 66 shows. Aladdin opens on the 
30th of November and stretches into the New Year 
until the 20th of January. Book now to join us on 
this magic carpet ride with Aladdin, Jasmine and 
of course everyone’s favourite Nanny Nellie.
Cork Opera House CEO Eibhlín Gleeson says 

‘Every year we work hard to bring you more magic 
and sparkle, and we love to see the audience 
react with wonder. We have gathered together 

an amazing creative team, cast 
and crew who together will create 
another world class production. We 
look forward to bringing you all on 
board a magic carpet ride; full of 
adventure. We are thrilled to see 
that a number of shows are almost 
sold out, showing that the people 
of Cork believe in the magic of our 
Panto and know that we’ll present 
something really fabulous again 
this year.’
Panto Director, Trevor Ryan, is 

delighted to be working with Cork 
Opera House again this year in 
creating something really special; 

‘‘The story of Aladdin has all of the elements to 
create a wonderful panto – magic, adventure, love 
and of course a baddie. Add everyone’s favourite 
Nanny Nellie to the mix and we know we’ll have 
you on the edge of your seat as you join us on this 
epic adventure”
As well as co-writing the script with Trevor 

Ryan, Frank Mackey returns to the stage as the 
absolutely fabulous Nanny Nellie. Jasmine is 
played by the fantastically talented Kerry-native 
Caoimhe Garvey and our title hero Aladdin is 
played by Kian Zomorodian, both of whom star 
in their first Cork Opera House panto. Irish actor 

Barry Keenan has been cast as our Genie, and 
will be turning blue for the occasion! We’re also 
delighted to be bringing back some familiar faces, 
including Michael Grennell as Abanazar and the 
hilarious Adam Colbeck-Dunn is returning for 
his fifth Cork Opera House production, playing 
Wishee Washee. Joining them all on stage is a cast 
of fabulous professional dancers, musicians and 
the finest young talent drawn from Cork’s stage 
schools.
Don’t miss this spectacular Cork Opera House 

production of Aladdin, a tale of wonder and 
adventure. This show will be jam packed with 
magnificent scenery, lavish costumes, live music, 
dance routines, comedy and the magical special 
effects you’ve come to know and love! Continue 
your family panto tradition or start a new one, 
you do not want to miss this magical adventure so 
grab your ticket and jump on board, it’s all about 
to take off! 
Cork Opera House are happy to announce that 

Aladdin will be safe in the hands of Aviva this 
year as they have come on board as title sponsor. 
Aladdin is being presented with the support of our 
proud media partners, Cork’s number 1 station, 
RedFM and our partner Greene’s Restaurant.
Aladdin  at Cork Opera House from 29 November.  

See corkoperahouse.ie for full listing or ring the 
box office on 021 4270022.

The City centre continues to undergo 
significant change with the number of 
cranes in the skyline showing the increasing 

investor confidence. These developments are 
across a broad range of uses, including offices, 
hotels, educational institutes, retail and public 
sector projects. The following are a selection of key 
achievements in Cork City Centre in 2018:

•  The substantial completion of a further 50,000 
sq ft of office space at 85/86 South Mall

•  The ‘Cork Conversations’ series and the 
Academy of Urbanism Congress held in Cork 
in June

•  The completion of the Maldron Hotel on 
Beasley Street

•  The extensive refurbishment of St Patrick’s 
Bridge

•  The substantial completion of the first block 
of Navigation Square

•  Commencement of work on Penrose Dock and 
HQ developments, which when completed 

•  The completion of the new Court Services 
Building

•  The opening of the School of Architecture on 
Douglas Street

•  The commencement of work on Harley Street 
Pedestrian/Cycle bridge

•  Continued activation of and support for a 
number of business and community groups at 
a Quarter or street level

•  Range of grant schemes incentivizing 
investment in City Centre buildings in the 
South Parish and Shandon

Lots of Free 
City Centre Events 

during Urban October
Cork City Council worked with EcCowell group to 
run Urban October this year. It showcased how 
well designed and managed public spaces have a 
positive impact on people who live in, visit or work 
in the city. During October people were invited to 
look at Cork City Centre through fresh eyes – to 
re-discover and re-engage with our city and to 
celebrate its advantages and attractions.  Activities 
including art exhibitions on Red Abbey Square, 
pedestrianizing the Marina walk for four Sundays, 
chalk drawing workshops on Emmet Place, 
transforming parking spaces into mindfulness 
gardens, guided walks and much more. 

Pride of Place 
Awards

Cork held the all Island Pride of Place awards for 
the first time on November 17th. This brought over 
700 people representing community groups from 
all over the country. Two city centre based Cork 
groups won awards – the Douglas Street Business 
Association won Best Urban Neighbourhood and 
the Cork Street Pastors won a special award. Well 
done to all involved

Welcome to 
Cork Mural

A new mural, sponsored and commissioned by 
Cork City Council, was recently installed on Water 
Street. The mural was designed and painted 
by talented artist and illustrator Garreth Joyce. 
It celebrates our recent citation as Europe’s 
Friendliest City by the renowned Conde Nast 
Traveller publication. Cork was ranked third in 
the world overall, behind Mexico’s San Miguel de 
Allemande and Santa Domingo in the Dominican 
Republic.  It adds to the many colourful murals 
and street art installations dotted around the city 
and will be seen my many visitors on coaches and 
trains as they enter the city.

Starring
Zoe Talbot as Cinderella
Ross Macleod as Prince Charming
Jimmy Brockie as Buttons
Ciarán Bermingham as Fairy 

Godmother
 Fionula Linehan & Michael Sands 
as Germoline and Chlorine
Michael Ryan as Baron
Michael Greene as Dandini
April Kelly Hackett as Spirit of 

Gooseland
and many, many more

The Christmas season wouldn’t 
be complete without a visit to 
Cork’s favourite traditional family 
pantomime at the Everyman. This 
year’s magical tale is Cinderella and 
it will bring the beautiful old theatre 
alive from Saturday, December 1st.
CADA Performing Arts Academy 

has entertained families with their 
Pantomimes at the Everyman for the 
last 24 years. This year, their fantastic 

team returns with a hilarious script, 
fresh ideas, and even more magic, 
music and colour. Join Cinderella 
and all the gang for the adventure of 
a lifetime – guaranteed to entertain 
the whole family with heaps of 
audience participation and the 
funniest of jokes. 
Tickets priced from €28 - Family 

price (4 tickets) from €100 or 
Wonderful Wednesday (December 
5th, 12th, & 19th) €20 available 
online from www.everymancork.
com or from the Box Office, phone 
021 4501 673. For group bookings, 
contact groups@everymancork.
com. This marvelous and much 
loved pantomime is not to be 
missed.

A full schedule of matinee and 
evening performances is available 
on www.everymancork.com or from 
the Box Office on (021) 4501673

It’s Panto Season!!
Aladdin’s Magic Carpet is cleared for take-off at Cork Opera House

Cinderalla at the Everyman

City Centre Update 

PRESENTED BY THE EVERYMAN & CADA
DIRECTED & PRODUCED BY CATHERINE MAHON-BUCKLEY

Eve and Finn helping the launch of Urban October, a month 
of free activities celebrating Cork City Centre.

Douglas Street Business Association with their award and 
Cork Street pastors with theirs (along with reps of Cork City 

Council and Garda Siochana

Mural sponsored and commissioned 
by Cork City Council
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RETAIL

Cork Business Association and Cork City 
Council encourage people to shop in Cork 
City this Christmas by giving them the gift of 

free evening weekend parking!
Nothing quite beats the festive atmosphere of 

shopping and socialising in Cork city, and now 
there’s another great excuse to head into the 
centre!  The people of Cork are being given the gift 
of FREE parking!
Cork City Council and the Cork Business 

Association have launched a free parking initiative 
that will run after 5pm in Paul Street and North 
Main Street car parks every Thursday, Friday and 
Saturday from November 22 until January 12.  This 
means for almost two months there will be 1,000 
free car parking spaces available for shoppers in 
Cork City, three nights per week!
Not only that, but there will also be increased 

park and ride services, along with additional late-
night buses, making the city more accessible than 
ever in the busy Christmas period.
Commenting, Lawrence Owens, CEO of Cork 

Business Association said: “Cork businesses are 
already extending their opening hours for the 
festive season and this initiative should give 
everyone another boost.  Cork is a fantastic, 
compact city with the highest number of 

independent retailers in Ireland and we want 
to encourage as many people from the greater 
Cork area as possible to come the city centre in 
the run up to Christmas to soak up it’s incredible 
atmosphere, so this is our gift to you!”
The new free parking offer, which was unveiled 

by Cork City Council last Monday night, will allow 
more visitors and families to enjoy Christmas 
shopping in the city and attend attractions like 
the annual GLOW festival which opens on Grand 
Parade and Bishop Lucey Park on Friday November 
30th. The initiative will also mean shoppers and 
visitors alike can grab a bite to eat or drink in 
many of the city’s restaurants, cafes and bars, or 
attend a Christmas panto’ or show without the 
consideration of parking costs.
 The parking offer will be available at North Main 

St Car Park from 5pm to 9.30pm and at Paul St Car 
Park and from 5pm-midnight on Thursday, Friday 
and Saturdays from November 22nd. The offer will 
continue until Saturday January 12, meaning that 
it can also be enjoyed by New Year sales shoppers 
too. (The promotion is only valid if you enter after 
5pm).
For even easier access into the city centre, Bus 

Eireann plans to increase park and ride services 
and spaces to encompass late evening and 

Sundays at Blackash and the Kingsley, and expand 
services to and from the city centre in the run 
up to Christmas. This will include a doubling of 
frequency on the 220 route between Ballincollig 
and Carrigaline, and an extension of the park and 
ride bus hours later in the evening and to include 
Sundays for the festive period.
The free Christmas parking gift comes just weeks 

after Cork Chamber introduced a new one4all 
multi-store gift card aimed to maximise support 
for local businesses as it can be accepted only by 
shops and businesses in the Cork area that have 
signed up to the scheme, while Cork Business 
Association recently launched a co-ordinated 
social media platform to promote shopping in the 
city centre, highlighting the city’s fantastic range 
of boutiques, high street stores, quirky shops and 
quality array of bars and eateries that make Cork 
City Centre so unique.
The Cork City Shopping social media channels can 

be accessed on Facebook (@corkcityshopping), 
Instagram (@corkcityshopping) and Twitter (@
corkshopping) and the CBA is encouraging 
consumers and retailers alike to follow the 
channels to keep up to date with what’s on offer in 
Cork City Shopping.

Once again, we at Cork’s 96FM and C103 are 
running our ‘Shop Local’ radio ad campaign at peak 
Christmas shopping season, to help encourage 
our listeners, your customers to support their 
local shops and businesses, by purchasing their 
shopping in Cork, thus supporting local trade and 
boosting Cork’s local economy.  
This radio campaign is valued at over €15,000 

each year, running from Monday November 26th 
right through to Christmas Eve.
We are asking you to get involved by displaying 

the enclosed ‘I Love to Shop Local’ sticker over the 
festive period, to encourage your customers to 
shop local, to create awareness and conversation 
around same, and to help our local businesses.
Because it had such an enormous response the 

last few years, we are asking you to get social 
too!   Simply display the sticker on your shop 
front, share a photo on twitter using the hashtag 
‘#shoplocalcork’ and we will retweet these to our 
59,000+ followers (across 96FM and C103 twitter 

platforms.) 
From the 10th to 14th of December our Street 

Fleet team will visit several randomly selected 
businesses who have been tweeting using the 
hashtag, and displaying their stickers, to further 
promote the campaign and to deliver Cork 
Chamber Gift Cards to these randomly selected 
daily winners. 
Businesses that share a picture using the hashtag 

#shoplocalcork will be in with a chance of winning 
themselves a week long advertising campaign 
to the value of €2000 including a newly 
produced advert for your business on Cork’s 
96FM and C103 – giving you access to 
263,000* potential new customers.
We hope that once again you can 

get involved, and that in our own way 
Cork’s 96FM and C103 can continue to help 
local businesses succeed and prosper. 

Shop in Cork City this Christmas 
– A FREE parking gift for you!

#Shoplocalcork Campaign – 
A Note from Cork’s 96FM and C103

FREE 
PARKING
THURSDAY

FRIDAY 
& SATURDAY

IF YOU ENTER FROM 5PM TO 9.30PM
OPENING HOURS - VALID NOV 22ND - JAN 12TH

MONDAY - SATURDAY  7.30 - 21.30
SUNDAY 25TH NOV & 2ND DEC  9.00 - 21.30
SUNDAY 9TH, 16TH, 23RD & 30TH DEC  7.30 - 21.30
MONDAY 24TH, 31ST DEC  7.30 - 18.30
CHRISTMAS DAY CLOSED
ST. STEPHEN’S DAY CLOSED
NEW YEARS DAY CLOSED

more info on www.corkparking.ie

PROMOTION TO RUN FROM 
NOVEMBER 22ND-JANUARY 12TH

Normal charges apply outside of these hours



20 Cork Business Association Cork Business Association 21

FASHION

We’re delighted to feature fashion from Cork City centre in our new @corkcityshopping social media channels.  
This month we focused on party looks for the season ahead...

GIVE YOUR EMPLOYEES
THE GIFT OF ENDLESS OPTIONS

 THIS CHRISTMAS
Beneficial Tax Incentives

www.mahonpointsc.ie     #thatsthepoint

KEEP THEM HAPPY. THAT’S THE POINT.

For more details
Call us on 021 4972800 

or email giicards@mahonpointsc.ie

Dress – Miss Daisy 
Blue, €160

Hat – Miss Daisy 
Blue, €150

Sequin top – Oasis, €51
Black leather pants – Oasis, €63

Black bag, Oasis €37
Burgant velvet shoes - €50

Light pink coat – Oasis €98

Model:  Vivienne McCarthy, Lockdown  Modelling Agency Photos:  Sylvia Ridgeway Location: The new Met Bar at the Metropole Hotel

Dress – 
Paper Dolls €420
Onyx handbag – 
Debenhams €80

Aldo shoes – 
Debenhams €40

Dress – Quiz, 
Debenhams €120

Black bag – Coast €60
Black bow bag – Quiz, 

Debenhams €22
Earrings – Quiz, 
Debenhams €10

Dress – Fran and Jane, €120
Cream fur – Fran and Jane, €39

Bag – Fran and Jane, €39
Bracelets – Fran and Jane, €20 each
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Get in touch with us today, we would be delighted to help!

www.Corkbusiness.ie

Please return completed application with subscription to
Cork Business Association, Waterfront Business Centre, 5 Lapps Quay, Cork.

Business name
Business description
Address

Contact name
Tel.
Fax
Email
Website
SUBSCRIPTION RATES

Category Employee Nos. Subscription
  A 1  -  5 €350
   B 6  - 10 €450
   C 11 –  25 €550
   D 26 –  50 €650
   E 51 –  100 €900
   F 101  -  200 €1,650
   G 201 + €2,500
   H Hotels €650
   I Restaurants/Pubs €500
   J Suburban small business €300

Interested in joining the 
Cork Business Association?

If you are interested in becoming a member of the Cork Business Association, don’t hesitate to contact us today. Phone 
us today at (021)4278295 or email info@Corkbusiness.ie and we will arrange to meet with you at your convenience. 

This is a vital year for our City with some major infrastructural decisions about to be made which will have implications 
for every business. Help us to help you ensure we get the best possible outcomes for businesses in Cork.

CORK BUSINESS ASSOCIATION
MEMBERSHIP APPLICATION FORM

SOCIAL

SAY HELLO TO YOUR EXECUTIVE
– your working groups 

EXECUTIVE COMMITTEE & WORKING GROUPS

SECURITY RETAIL                                                       
Stewart Philpott Joan Lucey   – Chair
Lawrence Owens Lawrence Owens         
  Caroline Counihan     
  

NEWSLETTER
Sinéad Dunphy – Editor 
Sean Murphy - Publisher
Lawrence Owens

INFRASTRUCTURE, TRANSPORT & FINANCE
Clara O’Neill (Infrastructure Chair)
Lawrence Owens
Pat O’Connell
Billy McGill 

SOCIAL & COMMUNICATIONS      
Niamh Murphy – Chair                  
Aaron Mansworth
Vicki Crean                                      
Seán Murphy                                      
Michael O’Donovan
Sinéad Dunphy
Sarah Bennett, CBA

FESTIVALS & TOURISM
Sinéad Dunphy –  Co -Chair
Aaron Mansworth – Co-Chair
Niamh Murphy – Vice-Chair
Eoin Kennedy 
Michael O’Donovan

MEMBERSHIP  
Lawrence Owens – Chair      
Philip Gillivan 
Pat O’Connell                    
Carmel McCarthy, CBA
Sarah Bennett, CBA

CBA AWARDS
Lawrence Owens                                                     
Niamh Murphy                                                  
Carmel McCarthy, CBA 
Sarah Bennett, CBA

Dia De Los Muertos’ Jazz Parade which launched the Guinness Cork Jazz festival Getting into the swing at the Guinness Cork Jazz Festival

Organised by Cork City Council, Isabel and Lucy Potter, Fairhill at the Switching on of the Christmas Lights in Cork which 
marks the start of the festive season in the city

Sinead McDonald (left) and Aisling Kelly, River Lee Hotel at the Cork Branch of the Irish Hotels Federation (IHF) Ball 
which was held at the Radisson Blu Hotel, Cork.

Philip Gillivan President

Lawrence Owens Chief Executive

Claire Nash Nash 19 (Director)
Seán Murphy Irish Examiner (Director)
Pat O’Connell K O’Connell Fish Merchants (Director)

Billy McGill
McGill Photographic 
(Infrastructure committee)

Joan Lucey Vibes & Scribes (Retail Chair)

Niamh Murphy
ETC, the Events, Tourism & Communications 
Agency (Social and Communications Chair)

Sinéad Dunphy
Cork International Choral Festival 
(Festivals & Tourism Chair)

Vicki Crean AIB (Social committee)

Clara O’Neill
Total Planning Solutions 
(Infrastructure Interim Chair)

Stewart Philpott Garda Sergeant (Security committee)
Michael O’Donovan VFI (Vintners Chair)
Eoin Kennedy Zone Digital (Social media)

Aaron Mansworth
Group General Manager & Director at Trigon 
Hotels (Executive Committee)



On sale now in all good newsagents  
Print & Digital editions available to order on hollybough.ie

Cork’s Christmas past,
make it your present
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