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Much has been written of late about the 
imbalance between Dublin and the rest of the 
country. It would appear that anything outside 

of the M50 is a different country. By every measurable 
means Dublin seems to be draining the life blood from all 
regions. If Dublin Bus, Luas, and the Dart were on strike 
for 20 days I think there would be a revolution
Yet nothing was heard on the economic and social 

damage caused to Cork, Limerick, Galway and the rest 
of the country by the bus strike. Nothing of businesses 
struggling, staff on short time, people unable to get to 
hospital appointments, NOTHING! It is time for our public 
representatives to wake up and start delivering. It must 
be country first, party second, time to get the finger out 
guys.
I have always tried to keep an open mind regarding 

other people’s opinions. They may not always convince 
me, but as long as they are honest and passionate and 
have the facts to back up their argument that’s fine. If 
the facts stand up they may very well convince me and 
there’s the rub. During the past few weeks I have had 
quite a bit of interaction with the Save our City group. 
I admire their zeal but they do not have a monopoly 

on passion. I deal with many groups who are just as 
passionate about Cork City. But it’s their passion for the 
factual that I’m struggling with. In the Millennium Hall 
I listened to one of their speakers hold Venice up as an 
example of a city which Cork should learn from. Fact; the 
population of Venice has halved in the last thirty years, 
fact; Venice has recently been described as hellish by day 
and empty by night, fact; the locals recently took to the 
streets to protest at what is happening to their city. 
I listened to their argument about a River Lee lost behind 

6ft high walls if the OPW plan goes ahead. Yet nowhere in 
their proposal is there a plan for anything higher than 1.2 
metres (3ft.11inches) and in total there is only 5% extra 
walls proposed. 
Save our City also talk about the €195m tidal barrage the 

OPW this would actually cost closer to €500m. So please 
in the interest of Cork City, which we are all passionate 
about, let’s have honest, costed realistic facts and less of 
the scare mongering.

Pat O’Connell of Kay O’Connell’s Fish Merchants, English 
Market Cork and President of Cork Business Association.

The arrival of Spring signals brighter evenings, 
warmer weather and that general feeling of 
positivity, this winter the weather was not 

too unkind but in many other ways it has taken a 
considerable toll. Sadly since I wrote my last notes to you, 
we have lost Owen O’Callaghan and James O Sullivan, 
two great friends of the CBA. Their contribution of course 
encompassed so much more than their involvement with 
our organisation. We will attempt in a special tribute to 
try and describe what these two irreplaceable people 
meant to us in the CBA.
The impact of the recent Bus Eireann dispute has 

been considerable. Here in Cork one could clearly see 
the negative effect this had on footfall in the city and 
consequently on sales. Critical issues such as these must 
be handled better and I expected much more from our 
elected representatives who seemed more preoccupied 
with the fallout from Irish Water than the impact this 
dispute was having. 
We also saw elements of the Cork City Centre Movement 

strategy being introduced and whilst we broadly support 
its objectives. We can’t support the decision to extend 
pay parking from 6.30pm to 8.30pm on dozens of streets 
between Grenville Place on the west to Liberty St and 
Grattan St to the east, including an area around the Mercy 
University Hospital. This move is counterproductive and 
will have a negative effect on business particularly on 
those in the hospitality sector. We somewhat understand 
the logic in reducing the two hour zone to a one hour 
zone to free up parking for residents but extending pay 
parking to 8.30pm will be damaging to businesses in the 
area and we have asked that this decision be rescinded.
However it is important we stay positive and with this in 

mind, we were delighted to hear news of some exciting 
new development projects in the city. The big one of 
course was the granting of planning permission for the 
OCP Navigation Square. This €90m build encompassing 
310,000 sq. ft. which could facilitate up 3000 jobs is a 

massive confidence boost for the city and the region. 
It was also confirmed that JCD will build a new 50,000 
sq. office development fronting onto the South Mall in 
centre of the city’s traditional office and commercial 
zone. To balance these south channel developments 
we also learned of a new 65000 sq. ft. landmark office 
building on Camden Place which will help to rejuvenate 
a section of the city’s northern quays. To put this into 
perspective Apple currently employs 5000+ people in 
Cork; these three new developments alone have the 
potential to deliver over 4000 new jobs to the city when 
complete.  Our congratulations also go to start–up guru 
DC Cahalane on his new 15,500sq.ft, business innovation 
hub called the Republic of Work on Cork’s South Mall - 
this will not be just for start-ups alone but for a range of 
different business types that are focussed on the future 
of work.  
It is also anticipated that the MacKinnon review group 

set up by Minister Simon Coveney in October 2016 to 
have a fresh look at the local government arrangements 
in Cork will report soon. This group are to examine the 
majority merger report and minority city boundary 
extension report issued by the Cork Local Government 
Review (or Smiddy Group) in September 2015. However 
it is important to note that their terms of reference differ 
in so far as they are being asked specifically to consider 
Cork City’s role and potential as a centre for regional 
economic growth as well as having the governance 
necessary to protect and enhance what is described as 
the metropolitan interests of the city. The fundamental 
point is that the status quo can’t be allowed continue and 
the impasse that is effecting the operation of both the 
city council in particular and also the county council is 
resolved.

Lawrence Owens, 
CEO Cork Business Association.

Welcome to the Cork Business Association’s 
quarterly magazine Cork Connected. We are the 
voice of businesses in Cork, and we are dedicated to 
promoting their interests at local and national level, 
and Cork City as the premier commercial and tourist 
destination in the Southern region of Ireland.

The Cork Business Association ensures that you 
have a stronger voice when dealing with local and 
national issues that affect your business.

OUR STRENGTH IS IN OUR NUMBERS.
We focus on the following areas:  Retail, Hospitality, 
Tourism, City Infrastructure, Public Realm Issues, 
Rates, Rents, Parking, Anti-social Behaviour, Crime, 
Street Cleaning, Casual Trading, Litter Control, 
Business Advice, Flood and Weather Alerts, Graffiti 
Removal, Business Awards, Marketing of Cork, 
Networking and Social Events.    

Welcome to 
Cork Business 
Association’s 
bi-monthly 
newsletter

Design and layout: Edward Butt
Edited by Niamh Murphy - ETC, the Events, 
Tourism & Communications Agency, 
and Lawrence Owens – Cork Business 
Association.
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CORK BUSINESS ASSOCIATION, 
CELEBRATING 60 YEARS

Opening of Tourist Hut on Patrick Street - Maurice Bergin, Elizabeth Kearns (Cork City 
Gaol), Lord Mayor Jim Corr,  Ray Doherty and Sean Flynn

President Michael D Higgins with his wife Sabina with CBA president Claire Nash and Cork Business Association members, during his visit 
to Nash 19 on Princess Street in 2015

Ray Doherty, Linda Nolan, James O’Sullivan, Sean Murphy

 Lord Mayor Colm Burke, Sean Murphy, Johnny Crowley (Heineken) 
President CBA Frank Hanley

Taken in Lord Mayors Office -  Carmel McCarthy, Maureen Doran, Lady Mayoress Grace 
Wallace, John Macken, Dan Buggy, Damian Wallace Lord Mayor, James O’Sullivan



Cork Business Association 5

Frank Hanley, Maureen Doran, John Macken, Lawrence Owens. Seated:  
Robin O’Sullivan, James O’Sullivan, Michael Geary 

Damian Wallace (Lord Mayor) John Macken  CBA President at CBA Executive Meeting

Maureen Doran, James O’Sullivan, Joe Gavin (City Manager) 
Dan Buggy, John Macken, P. J. Hourican

Johnny Crowley (Heineken), Frank Hanley, Claire Nash, 
Tom Murphy (Irish Examiner) James O’Sullivan

Seamus Heaney and Jim Higgins (City manager) James O’Sullivan, John Macken, Maureen Doran, Lawrence Owens, 
Joe Duke (Dunnes Stores) Emer Connolly (AIB)

CBA Executive visit to Lord Mayor. Seated Lord Mayor and Lady Mayoress P.J. and 
Susan Hourican, James O’Sullivan CBA. Back: Dan Buggy CCC, Maureen Doran CBA, 
City Manager Joe Gavin and John Macken CBA.

CBA Executive at Greenes Restaurant Seated:  Liz McAvoy (Cork City Challenge), 
Joe Gavin (City Manager) James O’Sullivan, John Macken, Back: Lawrence Owens, 
Garda Conor O’Mahony, Kevin Cottrell (Old Oak) John Fitzgerald (deceased) Ken Lavan, 
Carmel McCarthy, Lee Cutler (M&S), Frank Hanley and Michael Whyte
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The first thing you realise when you attempt 
to write a piece reflecting on someone’s 
life and the contribution they have made 

is how difficult the task is. When that person is 
Owen O’Callaghan it goes from difficult to well-
nigh impossible. Much more will be written about 
Owen in the coming months and years and by 
those far more adept in the art of the narrative 
than I.
 My first meaningful contact with Owen came 
about ten years ago when we as organisation were 
experiencing serious difficulties as indeed most 
businesses were at that time. 
I met with him and we discussed in detail what 

our main issues were and what was required to 
safeguard our existence. Needless to say Owen did 
exactly what he said he would and his support was 
critical in ensuring that we not alone survived as 
an organisation but prospered as a result.
From then on Owen became deeply involved 

with the CBA - he joined our Executive committee 
and for the past three years was chair of our 
Infrastructure Committee. He was both a judge and 
main sponsor of our ‘Business of the Year Awards’.  

His passion and love of Cork saw him play an active 
part in the issues of the day. He was particularly 
exercised by the merger issue and was of the 
strong opinion that an expanded Metropolitan 
Cork City should retain its own governance. 
Another subject he took a deep interest in was the 

proposal to provide Cork with a comprehensive 
Flood Defence Scheme. Sadly he will not be alive 
to see either of these issues resolved but I sincerely 
hope the outcome in both instances is one that he 
would approve of.
We will miss his wise counsel, his business 

acumen, his great experience and knowledge, and 
his guidance. But most of all we will miss Owen, 
our dear friend and colleague - his charm, the 
disarming smile, the stories, his sense of humour 
and laugh. The social gatherings, our golf outings, 
the occasional long lunch in Claire’s (Nash 19) with 
James O’Sullivan now also sadly deceased, Tom 
Murphy and I. 
If Owen’s untimely passing teaches me anything 

it is to appreciate more the special times we have 
with people of his calibre and not to take it for 
granted.  Ar dheis Dé go raibh a anam dílis.

What can I possibly say about James 
O’Sullivan that hasn’t already been said?  
What well deserved tribute can one pay 

that hasn’t already been paid?  None I venture. 
James as we well know was involved in so many 
different organisations, charities, societies, fund 
raising events, and much more.
The work that he has been involved in through 

the years, over a variety of different organisations, 
is simply staggering. The benefit and difference 
this work has made to individuals, local 
communities, and voluntary organisations and to 
the business sector is quite astounding. The first 
thing most people ask is where he found the time, 
the energy and the enthusiasm to keep so many 
plates spinning at the same time. But somehow 
James managed  this and always in a quiet and 
understated way. 
He often spoke about the projects he was involved 

with and what they were trying to achieve.  It was 
never about him or what he had done, which was 
the mark of the man.
James’ achievements within the CBA were many 

and varied serving in a variety of roles as our 
President on three occasions, company secretary, 
company director, executive committee member - 
simply put he was Mr CBA.
It was James who in 2003 came up with the 

concept for the Cork Business of the Year Awards, 
which has now grown to become one of the most 
prestigious and coveted business awards and 
something he was particularly proud of.
He was deeply committed to the objectives of 

CBA and to what we were trying to achieve for 
business in Cork city.
He gave freely of his time and we were so 

fortunate that we able to call on his wide business 

experience and sound judgement over the past 
thirty five years.
We both started in the CBA around the same 

time in the 1980s - James a few years before me 
and we served our time in the various committees 
and working groups. I look back on that somewhat 
simpler time with warm memories
But when I reflect now some months on since 

James’ passing, I don’t think of all the organisations 
he was involved with or the great good he did. 
Rather I think of the man I was fortunate enough 
to know, someone whose company I enjoyed so 
much. The best way I can describe James is if you 
happened to meet him by chance in the street you 
had to have the chat, there would of course be 
a story or two and you always left feeling better 
about yourself. 
He had that special something about him it was 

as if he radiated a positive energy, it was unique. 
He loved life, his family & friends, his business, his 
city, West Cork, sailing, sport and a good social 
occasion especially if he brought his guitar. 
He was a kind, caring, and generous man, a good 

friend, incredibly loyal to boot and unquestionably 
the very best of company.  If you end up better off 
from having known someone then you are the 
winner from having known James. 
I was certainly the winner. I will miss him as 

indeed will a wide circle of his family and friends. 
But I have good memories as indeed many people 
will have from knowing James. 
It is up to us to use those memories to help inspire 

us to keep alive the incredible generosity of spirit 
that James exuded that made him such a decent 
and compassionate human being.
Ar dheis Dé go raibh a anam dílis.

Owen O’Callaghan
An Appreciation from our 
CEO, Lawrence Owens

James O’Sullivan 
An Appreciation from our 
CEO, Lawrence Owens

REMEMBRANCE
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Owen O’Callaghan and James O’Sullivan are two names synonymous 
with Cork and also two names synonymous with the Cork Business 
Association. I consider myself privileged to have worked with both. 

The fact that both these great men passed away within a few weeks of each 
other has had a profound effect on the CBA.
James was larger than life, always with a story, always with a laugh, always 

with a plan B, always with his guitar ready at hand. James gave so much of his 
time to voluntary and charity groups. His rise to the top of these organisations 
both local and national would be no surprise to those who knew him. The 
word legend is bandied about a lot these days; however in James’ case, he has 
left such a rich legacy he fully justifies that accolade. He was first and foremost 
to us Mr CBA. To Cathy, Emma and Eoin may I on behalf of the CBA offer our 
deepest sympathies.
Owen O’Callaghan was of course an iconic figure in this city of ours. 

Respected and respectful, his passion for Cork never diminished. His vision 
for the city was inspiring and his ability to deliver large scale projects was 
something to behold. His commitment and generosity to the Cork Business 
Association through the years has been immense and he will be sadly missed. 
On behalf of the CBA I would like to offer my sincere and heartfelt condolences 
to Shelagh, Brian and Zelda.
The loss of both these remarkable men has been immense to their families 

and friends. But I hope they find some solace in the fact that these men left 
this world in a far better place and their contribution to Cork and the nation is 
greatly appreciated by all who knew them.

Owen O’Callaghan and James O’Sullivan 
An Appreciation from our 
President, Pat O’Connell

Owen O’Callaghan’s legacy continues in the buildings of Cork.
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CBA 
NEWS 

New façade for 
the English Market

The Shelbourne 
bar reopens after 
renovation

Serving the people of Cork and 
beyond since 1895, Philip and 
his team at The Shelbourne 

felt a make-over for the bar was 
well overdue! 
The Shelbourne closed to the public 
for a number of weeks, whilst they 
underwent some big renovations. 
They are now delighted to be back 
open for business and are proudly 
boasting a new “old” look! From the 

cosy booths at the front of the bar 
to the shop fittings at the rear; it’s 
like taking a step back in time. 
Still home to Cork’s largest and 
best collection of Irish whiskey, still 
delivering top quality service and 
still providing a warm, traditional, 
friendly atmosphere. The physical 
changes you’ll have to see for 
yourself! 

If you stroll down the Grand Parade you will 
notice a new upgraded facade to one of Cork’s 
most famous buildings.  The English Market 

officially revealed its new look recently.  The World 
Famous market has stepped into the 21st Century 
by giving its main entrance on Grand Parade a 
new and improved look in keeping with its new 
logo and branding.  In conjunction with the new 
Capitol development on the way in June and the 
revitalization of The Grand Parade streetscape, The 
English Market has also decided to up its game. 

Pat O’Connell, head of the traders committee, 
said: “We have been gradually improving the 
market over the years but this is the first big visual 
change we’ve made and I think it makes a huge 
difference.  The whole street looks fantastic with 
the new Capitol development and we wanted to 
help enhance the appearance of the street which I 
really think we have.” 
This new and improved look includes changes 

to signage which has been updated and 
consolidated, with flagpoles restored to the front 

of the building, which now proudly display the 
Irish tricolor and Cork flag, in keeping with the 
market’s emphasis on keeping it local.
With the addition of the former Hilsers Jewellers 

unit to the front of the market, an emphasis was 
placed on a new colour scheme and signage for 
this important facade.
The colours were sensitively chosen to reflect 

recent changes to The English Market’s logo and 
branding and it is part of the overall refurbishment 
process within the market itself.
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Cork antique shop 
P. Cashell’s closes its doors

A faultless start for Cork City FC 

After taking home the Presidents Cup for the second year in a 
row in late February, Cork City have continued their faultless 
start to the SSE Airtricity League Premier Division with twelve 

wins from twelve, including a 2-1 win over last year’s league winners 
Dundalk. 
The opening games have seen a number of players hit milestones 
in their careers. Firstly, Mark McNutly set a new club record against 
Sligo Rovers, marking his 120th consecutive start in a Cork City jersey 
before Sean Maguire hit his 25th league goal for City when he opened 
the scoring against Limerick in Market’s Field recently. 
Your support has been very much appreciated this early in the season, 
with over 30,000 fans already after coming through the turnstiles at 
Turner’s Cross for the six home league games. Nothing can beat the 
atmosphere of a sold out Turner’s Cross and The Shed at full voice. 
For those who have been will know what I mean. For others maybe 
it’s finally time to experience what local football has to offer. Come 
out and support your city and more importantly support your club. 

Tickets for upcoming games can be purchased online at ticketmaster.ie 
or locally at the Cork City Club Shop, Soho and the Beer Garden. 
Adults €15, Juveniles €10, Child/OAP €5. 
For Match Ball and Match Day Sponsors please contact 
commercial@corkcityfc.ie.

One of the last old-style 
antique and vintage shops 
in the heart of Cork City has 

closed its doors after 62 years in 
business.
P. Cashell’s on Winthrop St was 
established by Paddy Cashell in 1954, 
and carved out an international 
reputation for the provision and sale 
of Irish historical artefacts, as well as 
local crafts and bric-a-brac.
But Paul Cashell, who has been 
running the business established by 

his father for several years, said the 
time had come to withdraw from the 
high street.
Currently still trading, he is winding 
down operations and exploring 
options for future uses of the 
building.
“Cork City has changed a lot since 
my father Paddy began trading 
here in the Marian year of 1954,” 
Mr Cashell said. “Much vintage and 
historic merchandise was bought in 
this shop for many homes. We had 

many characters and famous faces 
shop here.
“But like all things in life, history is 
writing a new chapter for our family. 
Online sales and auctions are now 
more prevalent and we need to 
accept change — c’est la vie.”
He also spoke about how the fabric 
of the busy city street has changed 
over the years: “This street, once a 
hub of traditional retail, has evolved. 
As a young kid working here over 
40 years ago, I remember my father 

parking his car at the front door. 
The city council over the years 
pedestrianised the street and the 
council deserve much praise for 
making our city more cosmopolitan 
and indeed more welcoming for 
visitors.
“Ending a long chapter for my family 
is naturally emotional,” he said. “My 
family will sit down to decide what 
the next step for this great building 
will be.”
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WELCOMING OUR NEW MEMBERS

There are many benefits to joining the CBA including growing and promoting your business, keeping up 
to date with changes in a competitive environment and having your voice heard by key decision makers 
in Cork.  We also organise regular networking events, which provide a great opportunity to expand your 
personal and professional network.     

We would like to welcome the following new members to our extensive business network:

PÁIRC UÍ CHAOIMH 
- CORK’S NEW 
STADIUM TAKING 
SHAPE
Work continues apace on Cork’s new state of the 
art Páirc Uí Chaoimh stadium with approximately 
400 construction workers on site to achieve the 
June completion date.
The experience of patrons, players and officials at 
the new €80 million stadium will be spectacularly 
different to the previous stadium which was 
opened in 1976. In terms of facilities, space and 
patron comfort, Páirc Uí Chaoimh will be among 
the best to be found anywhere. 
The stadium will have uninterrupted views 
throughout, with covered seating for 21,000 
spectators and a capacity for 24,000 on larger,
enhanced terraces. The stadium will be the first in 
Ireland to meet EU standards and the first to have 
LED lighting. Páirc Uí Chaoimh will have  32 hot 
food kiosks, shops and bars and separate entry to 
all areas at all levels. Access to the stadium will be 
through 72 turnstiles, twice the previous number, 
and there are 20 Exits from the stadium with an 
emergency exit time of 6.5 minutes.
Interest in the stadium’s Premium Level Ticket 
Scheme, “PRIORITY at Páirc Uí Chaoimh” is already 
high. The scheme is limited to 2,000 seats which 
are located at the second tier of the South Stand 
and are priced at €6,500 for a ten year ticket.
In addition to having access to all Provincial 
Championship games, National League, All Ireland 

series and club games, Priority Club Members will 
enjoy access to a range of dining, entertainment 
and hospitality options located at premium level. 
Members will have early access to other events 
and concerts and priority access to and discounts 
on Stadium facilities.  Further details on the new 
stadium and information on the Premium Ticket 
Scheme can be accessed at Páirc Uí Chaoimh.ie
While the stadium is first and foremost a facility to 
showcase Gaelic games, it will also generate very 
significant economic dividend for the city. Already, 
the project is generating a €22 million boost for 
the local economy. 

CLAYTON HOTEL 
SILVER SPRINGS 
GETS A €3.2 
MILLION REVAMP
One of Cork’s best-loved four star hotels, the 
Clayton Hotel Silver Springs, had a lot to celebrate 
over the past few months including the new look 
hotel exterior, fully refurbished bedrooms and of 
course the jewel in their crown the reopening of 
its newly reconstructed Ballroom, Meeting and 
Events Centre. Following a complete redesign and 
significant reconstruction, totalling an investment 
of €3.2 million from the Dalata Hotel Group 
(owners of the Clayton Brand), the new event 
centre re-opened in November and now offers a 
state-of-the-art, elegant and high tech facility for 
all modern business and social needs. 
The work provided a tangible boost to the local 
economy as the hotel group contracted Cork-
based Coughlan De Keyser Architects and builders 
Vision Contracting to carry out the work. The 
building phase alone employed over 60 individuals 
in construction roles, while the finished premises 
sustain over 150 existing jobs.
Set over two spacious levels, the centre is fully 
transformed inside and out. External changes 
include new entrances at the front and back, a 
fresh façade, landscaping, additional parking all 
added externally and dramatic changes to the 
internal layout. The ground floor will serve as an 
events space with an elegant, modern and bright 
ballroom, complete with a dedicated break out 
area and contemporary pre-function space, with 
capacity to cater for conferences with up to 900 
delegates. The upper floor offers 10 new dedicated 
meeting suites, which are flooded with natural 
light and views of the River Lee.  These suites offer 
state-of-the-art audio visual equipment, light and 
climate control, blackout facilities, air conditioning 
throughout and high-speed complimentary WiFi 
internet access. 
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The new look Ballroom, Meeting and Events 
Centre  exudes a modern yet warm and friendly 
feel that is in line with values of the Clayton brand 
and offers a competitive edge in the business and 
social event market in Munster. Clayton Hotel 
Silver Springs is proud of their dedicated meeting 
and events team, who are geared up to offer 
competitive packages and attentive, personalised 
service and who intend to represent the new-look 
events centre with the signature professionalism 
that Clayton is known for.
 
Further information can be found on 
www.claytonhotelsilversprings.com or by calling  
a member of their team on 021 450 7533

MOCAL DIGITAL 
TECHNOLOGIES
MOCAL is committed to making Cork a smarter city 
for retailers by connecting the bricks and mortar 
business with its ideal customers, using their 
mobile device. Cork founded and headquartered 
in Gateway UCC, MOCAL #Experience Cork is 
already rolled out to over 10,000 consumers and 
75 great city centre businesses and we are only 
just getting started!
 The MOCAL platform allows retailers send 

vouchers direct to the phones of consumers who 
download the MOCAL App. With the roll out of 

their information network across the city and 
suburbs, Cork will become a data rich environment 
for retailers to succeed in the digital environment.
MOCAL sends Quality Promotions From Quality 

Consumers direct to the phones of Quality 
Consumers (Locals, Corporate Employees and 
Tourists). Retailers are reaching customers they 
never had by using MOCAL’s extensive database 
and platform. Consumers are more and more 
dependent on their phones for everything so 
targeting them with notifications is a brilliant 
way to get your brand and message to the 
connected consumer. MOCAL also facilitates 
loyalty programmes through its city wide beacon 
technology.
With Micheal McGrath as the Community 

Manager for Cork, the retailers have a contact who 
will work with them to get their business in front 
of new customers quickly and seamlessly. We do 
all of the promotions for you just e mail or phone 
in your promotion and we will take it from there.
 
For queries or demo please contact: 
Micheal McGrath, micheal@mocal.ie, 
087 235 5206, www.mocal.ie

SHUTTER 
ADVERTISING 
WITH ROOSTERS
Roosters are a new innovative Cork company.  
They are Ireland’s premier supplier of Printed 
Roller Shutter Graphics. With years of experience 
in manufacture, they offer a unique insight into 
how your business can use your shuttering for 
advertising and branding for further details 
contact Rooster Graphics and Media, I.D.A 
Industrial Estate, Mallow Rd, Kanturk, Co. Cork.  
Info@rgam.ie 029 202 22.

Rooster Graphics and Media, I.D.A. Industrial Estate, 
Mallow Rd, Kanturk, Co. Cork
c/o

info@rgam.ie
029-20222
8am-8pm Mon-Sat

Before After



12 Cork Business Association

It is with a heavy heart that I temporarily take over this 
column as the acting Chair of Infrastructure until a new 
chair is appointed. Owen O’Callaghan, who previously 

wrote this column, was a valued mentor to Butler O’Neill.
The design of the new 66 metre Pedestrian Bridge from 

Patrick’s Quay to Merchants Quay is underway. Cork City 
Council held a public meeting in the Metropole Hotel 
recently that was well attended which revealed promising 
initial design concepts. It is understood the bridge will be in 
operation mid-2018.  

Ground work is commencing at the end of April for Phase 
1 and 2 of the Movement Strategy, which involves the 
pedestrianisation of Patrick Street at certain times. This 
means that the process for phases 3, 4, 5 will commence 
by the end of the year – a key element of this is the long 
awaited reintroduction of two way traffic for MacCurtain 
Street and Bridge Street.

Apparently, discussions are still ongoing with regards to 
the level of public monies required to ensure the viability 
of the Events Centre at the Beamish & Crawford site. There 
is no question that it is needed for the city and when 
you look at comparable cities, many events centres are 
considerably/entirely subsidised in acknowledgement 
of the growth in visitors that they bring and the overspill 
benefits that they can have on the businesses in the 
city. In 2014, the EU approved £13.4m (17m Euro today) 
towards the £26.7m publicly-funded renovation of the 
Waterfront Hall in Belfast. Let’s hope a solution can be 
found and construction can begin!

It is understood that the Minister Simon Coveney 
is to make an announcement regarding the 
BOUNDARY EXTENSION in the next couple of 

weeks.  The CBA has long advocated expanding 
the legal boundary of the city to take into 
account the de facto urban area. This extension is 
important to allow Cork to retain its legal status as 
a city which, if there is a merger will be dissolved.  
The city needs to continue to be planned for as the 
economic driver for the entire region and certainty 
on this issue is urgently needed. 
In the 1980’s in Dublin the local authority split 

into 4 as 80+ councillors struggled to govern a 
large single area with so many different challenges 
facing it.  This will inevitably be the case with Cork 
‘City’ and County if 80+ councillors are tasked with 
planning for places like Castletownbere and the 
Docklands on the same agenda competing for 
discussion time on issues such as the challenges 
facing the decline of rural villages and towns 
verses strategic new locations for employment/
housing growth. 
THIS IS IMPORTANT FOR ALL BUSINESSES to be 

concerned with, Cork City needs a population of 
250,000+ and the CBA considers that the potential 

merger constitutes a radical new governing 
arrangement that would grievously affect the 
dynamic that drives economic development in 
both Cork City and County.
The eastern end of the city is certainly receiving 

a lot of attention in development terms. Just as 
the development of Navigation Square at Albert 
Quay is about to commence, the development 
proposals for HQ at Kent Station appear to be 
materialising which will be an important catalyst 
for the development of the North Docks.  
Talks of a 40 storey tower being developed 

on the historic Port of Cork site indicate the 
ambitious visions for the area and the positive 
market perception of doing business in Cork at the 
moment.  
These developments, coupled with the city 

council’s public realm upgrade in Blackrock 
and Marina Park as well as the Páirc Uí Chaoimh 
redevelopment mean that the logical next 
step is unlocking the Docklands. A Strategic 
Development Zone [SDZ] is urgently needed to 
guide development for this significant parcel of 
land.

By Clara O’Neill INFRASTRUCTURE NEWS 

BOUNDARY EXTENSION 

EVENTS CENTRE 

Deputy Simon Coveney stepping over the 
boundary line on the bridge that divides Minane 
Bridge village between Cork South Central and 
Cork South West, watched by local resident 
Timothy Flynn and Cll. Tim Lombard.Picture: 
Richard Mills.
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The recently proposed Lower Lee (Cork City) 
Flood Relief Scheme by the Office of Public 
Works (OPW) has been the subject of much 

commentary. We in the CBA have been advocating 
for comprehensive flood defences for Cork city 
since 2004. When we learned that in the region 
of €140m was earmarked for Cork for this project, 
naturally we were pleased.
We have many members who have suffered the 

devastation of having their premises flooded 
a number of times over the years. I have stood 
in shops with over four feet of polluted water 
sloshing around the fixtures, fittings and stock. I 
have seen the look of helplessness and despair on 
the faces of owners who didn’t have (and couldn’t 
get) flood insurance and didn’t know where 
the funding would come from to get them back 
trading. This is the real world we live in, this is the 
threat that business owners in Cork city face on a 
daily basis. It is not ‘will we be flooded again’ it’s 
when! Many of these are small local traders some 
second and third generation family businesses. 
They are what make Cork city such a unique place 
to shop and visit. Their livelihood and business 
must be protected and sooner rather than later.
Coming from this perspective one would be 

inclined to think the CBA position would be flood 
defences at all costs. However this was not the 
approach we adopted and our original submission 
in 2015, which ran to over 40 pages was extremely 
challenging to the OPW and to their emerging 
proposals at that time. In December 2016 the 
revised scheme was published and we were 
encouraged to note that many of our concerns 
were addressed. Nonetheless we critically 
examined the scheme and we also continued 
to engage with the OPW as we had been doing 
over the years. Both the CBA and Cork Chamber 
met with the OPW in March for a presentation 
and detailed discussion on their proposals. In 
April we (CBA) submitted another comprehensive 
submission predominately supporting the scheme 
but again calling for improvements and changes 
to ensure we got the best possible option for Cork 

and the Lee catchment area.
Over the past few months a lot of disinformation 

on the scheme has been put into the public 
domain. Whilst everybody is entitled to their views, 
they must be based on real data and substantiated 
facts not personal opinions. Some of the key 
points are 2100 properties (1227 commercial 
878 residential ), which are currently at risk, will 
be defended and a further 1079 properties not 
currently at risk will also benefit from a significant 
reduction of flood risk and over 400 protected 
structures will also be protected. Four kilometres 
(64%) of our crumbling key walls which haven’t 
seen any remedial work in over a hundred years 
will benefit from a €20 million investment to 
repair and strengthen them. 51% of the existing 
railings modern railings will be replaced by a new 
parapet/railing, over21% of the existing wall will 
remain unchanged, and 27% will be 1200mm high 
parapet wall that’s 3.94ft high (not 6ft as has been 

suggested) some 2% of the wall will be of glass 
flood panels. We will also benefit from 1km of new 
public walkways, a new boardwalk and new public 
plazas. These are just some headline points and I 
would encourage anyone with an interest to check 
www.lowerleefrs.ie
In relation to the technical and engineering 

aspect the CBA are very much aware of the strong 
track record the OPW has in delivering high quality 
and effective flood defence schemes across the 
country in locations such as Mallow, Fermoy, 
Clonmel, & Waterford.
Consequently the CBA and its constituent 

members place our trust in the experts at the 
OPW and Arup’s to provide a solution that 
takes account of the cultural social and historic 
importance of the river as an integral component 
of Cork City and County.  Therefore, it is considered 
that any proposals should be put forward in an 
extremely comprehensive, detailed, transparent 
and meaningful way. If there is a change in any 
aspect such as detailed design modifications this 
information needs to be made available at all 
stages.
In conclusion we have an opportunity to protect 

out city from flooding and have secured the 
resources at long last to do this effectively - we 
either use the funding or lose it. It is imperative 
that this project proceeds and that both the 
commercial and residential properties in our city 
are protected. The other major bonus is that once 
the work has been completed to the one in 100 
year event standard then realistic flood insurance 
will follow. Are we really saying much of what is 
in place is better than what is being proposed? 
Are we happy with this standard on our beautiful 
river? Or can we do better.

In October 2016 the CBA made a comprehensive 
submission to Cork City Council proposing a 
more efficient and effective parking system for 

Cork City Centre.  The case we presented in this 
submission was that parking meters are not only 
long overdue but 63% of the businesses in Cork 
are of the view that it represents something that 
the City Council can do to improve the business 
environment in our city. This will benefit not only 
the people visiting the city, businesses in the city 
but the city council as well as a result in increased 
revenue. It is essential that as a smart city we 
introduce smarter ways for the customer to pay for 
their parking. 
The current system is antiquated  we have been 

using disc parking in Cork since 1974 and it’s well 
beyond its sell by date as a method used to pay for 
parking. If you look at the pay for parking methods 
currently available in Cork to the customer both 
local and visitor alike they are not user friendly. We 

have to introduce a system where the customer 
can pay for their parking in the actual location 
they are in and purchase the time they require.  
It is of great importance that a balance is created 
between the customer experience and generating 
revenue. 
It is imperative that the parking system works 

and by analysing the operation and management 
of parking in other areas, the CBA believes that 
several parking options need to be provided for 
customers. Therefore the proposed approach is to 
introduce parking meters, heavily promote 
Pay by Phone / Park Magic App and also provide 

parking payment options within retail outlets such 
as Payzone. 
Furthermore, the CBA believes by introducing 

Parking Meters not alone will the customer 
experience be significantly improved but 
compliance and usage will increase thereby 
increasing revenue to Cork City Council.

FLOOD DEFENCE 

PARKING PROPOSAL
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‘Growing Tourism in Cork - A Collective 
Strategy’ is the ambitious five-year plan which 
was developed by the Cork Tourism Strategy 
Taskforce. The strategy was jointly commissioned 
by the Cork County Council and Cork City Council 
with the support of Fáilte Ireland, Tourism Ireland 
and industry stakeholders. The strategy sets out 
ambitious targets for growing the number of 
domestic and international visitors to Cork, with 
the overall objective of growing tourism revenue, 
creating employment and boosting the local 
economy. Key to the strategy is the dedicated 
programme which aims to promote Cork as a 
region, across the two platforms of leisure and 
business tourism.

VISIT CORK TEAM
Visit Cork was launched in 2016 to lead and 

implement the strategy through a co-ordinated 
and collaborative approach. Visit Cork has 
appointed Ursula Morrish as Destination 
Manager and Marion Courtney as Sales and 
Marketing Manager. They will work alongside the 
established Cork Convention Bureau team who 
are responsible for business tourism in the region. 

ECONOMIC IMPORTANCE OF TOURISM
A vibrant tourism sector is crucial for every major 

region in the world. Tourism creates jobs and 
contributes significantly to the local economy.  

Cork currently accounts for 18% of all overseas 
visitors to Ireland, and is second only to Dublin 
in terms of bed nights. The latest CSO figures for 
Cork confirm that we welcomed over 1.4 million 
international visitors and 967,000 domestic 
visitors in 2015. This translates into €729 million 
visitor revenue for our local economy. Every 
extra €1million generated by tourism in Ireland 
supports almost 30 jobs so the potential for 
continued growth in the sector to drive further 
employment throughout Cork is clear.

COLLABORATIVE APPROACH
Visit Cork is working with stakeholders to 

develop a brand identity for Cork tourism, which 
can be adopted by tourism industry providers 
and applied to visitor touchpoints. This brand 
will align with the Wild Atlantic Way and Ireland’s 
Ancient East brands. By adopting the Cork brand, 
stakeholders will work together to present one 
cohesive message and unified Cork experience to 
the visitor. 
A website which will centralise all visitor 
information for Cork in one location is also a key 
part of the plans.

VISIT CORK WILL BE ROLLING OUT A 
TRAINING programme for front-line employees 
so that staff are visitor centric, visitor aware and 
eager to share their passion for the region. They 

will be given the skills to cross promote and 
influence our visitors which will increase numbers 
and length of stay.
Ursula Morrish, Destination Manager at Visit 

Cork said ‘We are at an exciting time for Cork 
tourism and there is a need for stakeholders to 
continue working together to promote Cork as 
a compelling destination. We want people to 
understand the importance of the visitor and 
give them a warm welcome when they arrive as 
positive word of mouth and good experiences 
being shared will encourage more people to visit 
Cork’.

Visit Cork are encouraging CBA members to 
help promote Cork through their social media 
channels by following and engaging with their 
accounts on Facebook @visitcork, Instagram @
visitcork_ie and Twitter @visitcork_ie.

FESTIVALS & TOURISM
By Sinead Dunphy and Niamh Murphy 

CORK INTERNATIONAL CHORAL FESTIVAL

This year’s Cork International Choral Festival was 
yet again an outstanding success.  Nearly 5,000 
singers from all around the world arrived into the 
city for 5 days over the May Bank Holiday.  There 
were 6 ticketed gala events, and almost 100 free 
events throughout the city including a Choral 
Trail, Friendship Concerts, Fringe Concerts and a 
Symposium.  
The Festival, which is the oldest in Cork and one of 
Europe’s most prestigious Choral Festivals, included 
Gala Concerts, Schools Concerts, National and 
International Competitions, workshops and free 
outdoor performances.  The event also spilled out 
to the streets of Cork including many impromptu 
performances in pubs, cafes, restaurants, churches 
and libraries - wherever you turned you could hear 
a harmony of voices.  www.corkchoral.ie 

NINE CORK LANDMARKS HAVE BEEN 
INCLUDED IN IRELAND’S ANCIENT EAST
Fáilte Ireland has unveiled the first phase of its 
Ireland’s Ancient East orientation signage at 
locations including Fota House, The Jameson 
Experience, Blackrock Castle and Fitzgerald’s Park.  
Shaped as a large spiral wheel, each branded sign 
highlights a range of sites within an hour’s drive 
from the sign location, in order to encourage 
visitors to extend their stay and visit more than 
just the primary sites.  Similar branded signs are 
expected to be in place at 80 different sites.

TOURISM TRAIN SET FOR CORK CITY
All aboard! Cork’s long-awaited tourist train is 
finally set to hit city streets in the coming weeks. 
Members of Cork City Council signed off on 
the initiative which will boost the city’s tourism 
offering.
The tourist road train will service a route throughout 
the city that includes the likes of the historic Red 
Abbey, Elizabeth Fort and Nano Nagle Place, 
none of which are currently on regularly served 
bus routes. The tourist train will allow visitors to 
see various tourist attractions in Cork city and it 
is anticipated that the train will be operational 
for the beginning of May. Similar initiatives have 
been successful in tourist towns like Cobh and 
Clonakilty, with city officials optimistic that the 
move will boost tourist numbers at a number of 
city attractions.
Paul Moynihan, director of corporate and external 
affairs at Cork City Council, said the train ‘answers 
an obvious gap’ in the city’s offering.

Ann Doherty, Chief Executive of Cork City Council, 
made the announcement at a Cork City Joint 
Policing Committee meeting held in the council 
chambers.
She said: “Over the coming weeks, you will see on 
our streets the tourism train. This will be a train 
for visitors but also for the locals to enjoy the 
attractions that our city has to offer.
“I look forward to seeing you all on board, if you’ll 
excuse the pun!” 
Those at the meeting were also informed of 
another tourism initiative by Cork City Council, the 
Cork Cruise Tourism Representative Programme.
The local authority said that it is currently in the 
process of establishing the programme. The cruise 
representatives will embark the ships on their 
arrival in port and interact with the passengers on 
board who are not already booked on the ship’s 
organised tours.
Each representative will provide a warm welcome 
to Cork and distribute information such maps and 
tourism leaflets, as well as advice on all that Cork 
city has to offer the cruise visitor to enhance their 
experience.
Ms Doherty concluded: “In relation to tourism, 
it’s a very important part of what we are about 
in the city and that we are a city that encourages 
tourism. We’ve been establishing a Cork Cruise 
Tourism Representative Programme and these 
representatives will be boarding the ships as they 
and will be encouraging them to visit Cork city.”

AN OVERVIEW OF VISIT CORK

Pictured left to right is Marion Courtney, Visit Cork, Lord 
Mayor of Cork, Councillor Des Cahill and Ursula Morrish, 
Visit Cork on the Open Top Tour Bus of Cork. Photo 
Credit: Clare Keogh

Growing Tourism - A Collective Strategy
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The Central Statistics Office confirms 6% 
decline in British arrivals from December 
2016 to February 2017 - monthly drop in 

February alone was 22%.
ITIC warns that up to 10,000 jobs are at risk. The 

industry repeats calls for urgent Government 
action to protect Ireland’s largest indigenous 
industry.   The Irish Tourist Industry Confederation 
(ITIC), the umbrella group for the tourism industry 
in Ireland has warned that the impact of Brexit is 
already damaging Irish tourism.
The latest data from the Central Statistics Office 

(CSO) confirms that British tourism arrivals to 
Ireland are down 6% for the period December-
February. This represents 49,200 fewer British 
visitors compared to the same period last year and 
is real evidence that the Irish tourism industry is 
very vulnerable to Brexit.
ITIC represents airlines, hotels, tour operators, 

ferry companies, visitor attractions and other 
leading tourism interests.
Paul Gallagher, Chairman of ITIC, said: “The three-

month trend from Britain shows a decline of 
6% but looking at February alone there is a very 
worrying decline of 22% - if that level of decline 
continues for the year it would mean 850,000 
less arrivals from Britain to Ireland and this would 
impact up to 10,000 jobs.”
“The CSO figures released today are confirmation 

of what the Irish tourism industry has been saying 
for some time. Brexit represents the biggest 
challenge to Irish tourism since the global 
recession. The Government has been asleep at the 
wheel, despite the Irish tourism industry urgings, 
and corrective action is needed now.”
Tourism is Ireland’s largest indigenous industry, 

employing 220,000 people throughout the 
country, 1 in every 9 jobs. The industry is worth 
over €8 billion annually to the economy, according 
to ITIC.
ITIC has previously published a report on the 

impact of Brexit on Irish tourism warning that 
failure by the Government to put policies in place 
to mitigate the adverse consequences of Ireland’s 
largest tourism market leaving the EU will damage 
jobs and regional growth.
Eoghan O’Mara Walsh, CEO of ITIC said: “Although 

other markets are performing well, Britain is 
Ireland’s largest visitor source market and of 
critical importance. There were 3.9 million arrivals 
from Britain in 2016 and they spent €1.1 billion in 
the national economy.
“Over 2 in every 5 international visitors to Ireland 

come from the UK and Brexit poses a unique and 
unprecedented challenge. It is absolutely vital that 
everything is done to support the tourism sector 
and underpin jobs.”
ITIC is calling on the Government to reverse recent 

cuts and provide an immediate €12 million boost 

to tourism budgets to consolidate UK market 
share, diversify into new markets and provide a 
package of supports to tourism businesses.
Mr Gallagher said: “Corrective policy action 

is urgently needed. Other export sectors have 
received support and yet tourism, which employs 
220,000 people throughout the country, is being 
taken for granted by the Government”.
ITIC pointed out that Brexit will have a particularly 

negative impact on Dublin and the border regions.
Mr O’Mara Walsh said: “The tourism euro is as 

valuable as the euro earned by any other export 
sector and more valuable in the context that 
tourism is one of the few industries that can 
provides regional balance and sustainable local 
employment.
“The Government must be proactive and 

help the sector consolidate its market share in 
Britain but crucially diversify into other markets. 
Diversification cannot happen on its own – the 
State agencies for tourism need to be given the 
resources to increase traffic and business from 
Europe and North America.”
Mr O’Mara Walsh stressed that the tourism sector 

was very exposed to Brexit and required a strategic 
support framework. ITIC is calling for a €12 million 
support package for Irish tourism to allow for 
market diversification and to support the industry 
and vulnerable tourism enterprises.
Mr Gallagher added: “As a sector if pro-tourism 

policies are adopted and appropriate investment 
strategies implemented we can continue to grow 
but Brexit poses a real risk to sustained growth 
unless the Government acts now”.

2017 has already been a historic year for Cork 
Airport as they will see the launch of their 
first direct transatlantic service to Boston/ 

Providence with Norwegian on 1st July. The news 
that Cork is finally to get direct flights to the US 
is fantastic for both business and leisure travellers 
from the county and the surrounding region as 
well as tourism and business as we look forward to 
welcoming many US visitors. 
The Boston/ Providence service will fly into 

the heart of Rhode Island, a state renowned for 
its sandy beaches and seaside colonial towns. 
Providence itself is the capital of Rhode Island 
and a city brimming with New England charm 
with plenty to experience from delicious food to 
exciting nightlife. 
Trips to Martha’s Vineyard and Nantucket, two 

islands off Cape Cod, are highly recommended.  
Or travel north to Boston, a city with a strong and 
proud connection with Ireland. And even better 
news is that one way fare start at just €139. 
ADDITIONAL NEW ROUTES FOR 2017
Cork Airport also announced details of four other 
new routes this year. WOW air, Iceland’s low-cost 
carrier, is now flying to Reykjavik with connecting 
flights to ten cities across North America, including 
Boston, Chicago, Los Angeles, Miami, Montreal, 
New York, Pittsburgh, San Francisco, Toronto and 
Washington DC. Also taking off from the airport 

are Zurich with Swiss, Newquay Cornwall with 
Aer Lingus Regional and Verona with Volotea. The 
addition of these new routes reinforces Cork’s 
position as the biggest and best connected airport 
outside of Dublin. 
PASSENGER GROWTH
As a result of these new routes, along with the 
new services added last year, Cork Airport is in a 
very strong position. There has already been an 
increase in the number of people flying through 
Cork Airport this year. It is expected that they 
will see overall growth of 5% by year-end, which 
comes on top of the 8% growth seen for 2016.
FOOD & BEVERAGE UPGRADE
As well as new routes, Cork Airport is undergoing 
a revamp in their food and beverage offering as 
they continue to look at ways of improving our 
passenger experience. We have four new options 
for our passengers. As well as Refuel in the main 
terminal, they now have Kinsale Café and Bar. 
Departing passengers will see the biggest changes 
in their new food hall, Food Republic and Craft 
Lane bistro bar open in the Departures Lounge as 
well as a new coffee outlet, AMT Coffee. 
NEW VIDEO
A unique time-lapse video, specially commissioned 
by Cork Airport, captures some amazing footage 
of a day in the life of the airport as well as 
fantastic images of both Ireland’s Ancient East 

and Wild Atlantic Way. The video was produced by 
photographer, Karol Kachmarsky and has already 
been seen by over 165,000 people since it was 
released just over a week ago.   
The video follows the experiences of a visitor 

to the region, from arriving at Cork Airport to 
experiencing some breath-taking images of local 
attractions, such as Blarney Castle as well as the 
stunning coastline from the Old Head of Kinsale.  
The video is in fact made up of thousands of 
photographs and forms a three-minute time lapse, 
compressed from 72 hours of clippings.  View on 
Cork Airport’s Facebook page
www.corkairport.com 

BREXIT & IRISH TOURISM – A CALL FOR ACTION!

CORK AIRPORT, IRELAND’S 
NEWEST TRANSATLANTIC AIRPORT
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SECURITY
By Prof  Adrian Beck.
First appeared In April 2017 print issue of ASIS magazine

The world of retail has relied on the word 
“shrinkage” for more than 100 years to 
describe the losses companies experience as 

they go about their business. Shrinkage, however, 
is almost a euphemistic term describing a simple 
contraction in the size of the stock held by a 
company, without offering any real sense of what 
the cause might be. 
In this way, the term is similar to “shoplifting”—a 

rather benign term often used by the industry to 
describe people actively engaging in criminal acts 
of theft in stores. For comparison’s sake, you rarely 
see burglars or robbers described as houselifters 
or purselifters.
Four buckets of loss tend to be included in survey 

descriptions of what shrinkage is: external theft, 
internal theft, administrative or process errors, and 
vendor fraud. The term “administrative error or 
process failures” is particularly vague; depending 
upon the type of retailer and the types of products 
sold, it can potentially cover an enormous array of 
types of loss, including damage, spoilage, product 
going out of date, and incorrect price adjustments. 
A retailer selling food and using a shrink¬age 

definition that includes food spoilage will have 
a dif¬ferent level of loss compared to a retailer 
selling clothing or auto parts; yet, many shrinkage 
surveys continue to combine this data together 
to generate an overall figure for the industry.  To 
date, there is no consistent, detailed definition 
or typology of shrinkage. It is a term that is 

used throughout the industry, but interpreted 
in different ways depending on the retail 
environment and the prevailing organizational 
culture and practices.
There is a constant desire to understand what the 

root causes of shrinkage are: Is it mainly external 
thieves? Is it the staff employed by retailers helping 
themselves to the stock? Is it due to organizational 
inefficiencies? Or is it caused by retail suppliers 
wrongly delivering on purpose or through error?
Surveys will often provide numbers that 

supposedly apportion the total shrinkage losses 
to each of these types of losses, with external theft 
frequently—but not exclusively—seen as causing 
the largest amount. 
The reality is that what these reported shrinkage 

numbers are actually measuring is what 
respondents think the causes of shrinkage might 
be. They are much more a gauge of how the 
loss prevention industry is feeling than any true 
measure of the breakdown of losses within the 
retail industry.
This is because the vast majority of current 

shrinkage data collected by retailers is based 
on periodic audit data collected in stores and 
sometimes in parts of the distribution network. 
This data captures the difference between the 
value of stock retailers think they have and 
the amount that can be physically counted. 
The difference between the two is how most 
companies measure their shrinkage.

But all this data does is provide a value of how 
much stock is not there. What it does not do is offer 
an explanation as to why it has gone missing: Was 
the stock delivered to the retailer? Did a customer 
steal it? Was it damaged or stolen in the supply 
chain? Did an employee steal it? 
The causes could be many and varied, but what is 

clear is that audit data is rarely good at explaining 
why discrepancies exist; it simply captures the 
value of losses where the cause is unknown. 
Attempts to apportion causes to this data will 
always involve a high degree of guesswork and 
personal prejudice.
Retailing has gone through some profound 

changes since shrinkage was first used back in 
the 19th century, not least the introduction of 
open displays, the growth of branding, greater 
consumer choice, introduction of credit cards and 
debit cards, the rise of online shopping, and the 
widespread use of various types of self-service 
checkout systems, to name a few. 
Yet, throughout this time of enormous change, 

the retail industry has continued to use a term that 
vaguely captures the difference between expected 
and actual stock values as the core measure of 
loss in their businesses.Given this, it’s time to 
reconsider how retail companies understand 
and measure the losses they experience and to 
develop a more consistent approach to enable 
future benchmarking activities to offer more 
meaningful and applicable information.

REDEFINING LOSS
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Traders in Cork city took a breath of relief 
when buses came back into service.  We are 
aware that the dispute is not resolved and 

that we may only have a short respite  before they 
are out again.
Many traders have reported footfall was down 
25% and revenue down by 50 million euros for the 
region during the three weeks.
The real concern for the traders of Ireland is the 
lack of commitment by the Government to solve 
the dispute. We in Rural Ireland have received a 
clear message that if the disruption is not effecting 
Dublin they are not that interested.
The divide between Dublin and the rest of the 

country is becoming more obvious and though 
we wish our Dublin neighbours the best
In their booming economy it is not good for any 
part of Ireland to have a two tiered system where 
most of the investment and support is going to 
Dublin.
So as we are waiting to hear the results of the latest 
ballot we hope that those in power  realize that the 
buses are the life blood for rural
Ireland feeding the towns and the cities outside 
Dublin and though we are not as prosperous as 
Dublin we have a lot of to offer and we understand 
that it is the most vulnerable in society and the 
smaller businesses that will suffer the most.

The City Centre is on an upward curve with 
numerous developments either currently 
in progress or due to begin shortly. These 

developments are spread throughout the city 
centre. The imminent opening of the Capitol will 
obviously be a major catalyst for and will hugely 
increase footfall at the Grand Parade end of the 
city centre. Similarly, the opening of the superb 
Nano Nagle Place on Douglas Street will greatly 
add to our tourism offering. Work is due to begin 
later in the year on Navigation Square and the 
Camden Place office development on Camden 
Quay will provide a significant boost to that area 
of the city. The bridge between Harley Street 
and Merchant Quay is expected to go for Part 8 
planning permission in June with construction 
expected to begin in early 2018.
There are a number of new additions to the 

festivals and events calendar over the next few 
months which will bring additional footfall to the 
city. Music Cork is an international conference and 
showcase taking place in May and Fleadh Cheoil 
na Mumhan will take place in mid-July. The Long 

Table Dinner in June will also be a great showcase 
event for our city as will the planned City Cycle 
Cork event in August.
Cork City Council has also begun a pilot scheme 

of embarking Tourism Representatives on cruise 
ships and is working with external stakeholders 
i.e. Port of Cork, CBA, Iarnróid Eireann Cork, and 
Visit Cork regarding the implementation of this 
pilot programme.  The Tourism Representatives 
embark on its arrival into Port and provide a warm 
welcome to Cork and distribute the necessary 
information such as maps, tourism information 
leaflets, and advise on all that Cork City has to 
offer the cruise visitor to enhance their visit. It is 
anticipated that they will service more than 65 
cruise liners which are due to visit Cork during the 
2017 season.
The CBA is one of the members of CORE, the 

collaborative partnership supporting Cork City 
Centre. Other members include Cork Chamber, 
Cork Business Association, Cork City Council, Bus 
Éireann, An Garda Síochána and representatives 
of the hospitality and retail sectors.  Part of the 

Partnership’s brief is to improve, market and 
manage the city centre. To this end, the CBA and 
Cork Chamber on behalf of CORE are engaging in 
a scoping exercise to assess the potential options 
in terms of marketing the city centre. This exercise 
should provide a range of options for marketing 
and promoting the city centre over a sustained 
period, as well as media buying and the allocation 
of resources and spend moving forward. This 
should include its retail, hospitality and leisure 
offering. On completion of this scoping exercise, 
it is envisaged that private sector funding will be 
sought for a co-ordinated marketing campaign 
to complement matching funding available from 
Cork City Council.
 

For further information on any of these see:
www.corkcitycentre.ie
Twitter @corkcitycentre
Facebook @citycentrecork
Tel: 021 4924773

RETAIL 
NEWS 

CORE

By Joan Lucey

By Paul McGuirk, Cork City Council

Bus Strike affects traders significantly

City Centre Developments
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Cork Airport and The Chicken Inn were the big 
winners at the Cork Business Association’s 
‘Cork Business of the Year’ Awards.

The awards were presented at the CBA’s gala 60th 
anniversary dinner at the Cork International Hotel 
on Saturday the 21st January.
Cork Airport, the large business winner, has 

had major success in the past 12 months.  The 
airport returned to positive passenger growth as 
it welcomed two and quarter million people, an 
increase of 8% on the previous year. This growth 
is thanks to securing new routes, new airline 
partners and additional seats to existing popular 
destinations. Following a lengthy process, Cork 
Airport also secured its first direct transatlantic 
service with Norwegian Air International in what 
has been described as a game-changer for the 
whole region. Cork Airport plays an integral role in 
the region and these successes are great news for 
the local economy.
The Chicken Inn, the medium business winner, is 

one of the longest established businesses in the 
English Market and has been synonymous with 
quality and value for nearly 60 years.  The business 
is famous for its poultry products which are 
sold over the counter in the market and to local 

restaurants and hotels. Its success comes down to 
the hard work, foresight and commitment of the 
Mulcahy family and the dedication of their twenty 
plus staff. Mary Lane Mulcahy, co-founded the 
business with her father John Lane, working for 
just £4 a week - she still works there today which 
makes her the longest member of staff in the 
English market.
Other finalists this year included Finn’s Corner, 

McCarthy Insurance, Boots Half Moon Street, and 
Aiken Promotions for Live at the Marquee, with 
Cork Airport being named the winner of the large 
business category and The Chicken Inn taking 
home the award for best medium business.
The mission of the awards is to recognise the value 

and achievement of Cork Businesses.  The  CBA’s 
aim is to acknowledge an individual business that 
has contributed to or promoted the enhancement 
of the commercial, cultural or civic life of Cork. The 
CBA also aim to promote the profile of the winners 
and to encourage excellence in business activities.
The black tie event with Cork’s top businesses 

people and a range of dignitaries, also marked the 
60th anniversary of the Cork Business Association, 
one of the oldest organisations in the city.
In 1957 George Crosbie saw there was a need for 

a city centre business organisation and with the 
backing of some local traders the Cork Business 
Association was born.
George Crosbie served as president from 1957 to 

1963 and he was followed in the role by the late 
Peter Barry. Since then many other prominent 
Cork business people have served as president 
and with the dedicated support of their members 
have helped build the organisation we have today.
 

Enter the 2017 Cork Business 
of the Year Awards
If you would like to put your business forward for 
the 2017 awards, contact info@corkbusiness.ie 
for an application form or see 
www.corkbusiness.ie
 
The mission of the awards is to recognise the value 
and achievement of Cork Businesses. CBA’s aim is 
to acknowledge an individual business that has 
contributed to or promoted the enhancement of 
the commercial, cultural or civic life of Cork. CBA 
also aim to promote the profile of the winners and 
to encourage excellence in business activities.

Cork Airport and The Chicken Inn Honoured at CBA Gala Dinner 

Cork Business of the Year Awards 
winners announced

www.corkbusiness.ie
M#CBAAwards

Award Sponsors
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W
IN

ECHO STORIES
HELP US FIND CORK’S OLDEST COPY OF 
THE EVENING ECHO  AND SHARE YOUR 

MEMORIESAND STORIES

Years of Cork. . . . . . . . . . . . . . . . . . . . . .

Years of Cork. . . . . . . . . . . . . . . . . . . . . .

#echo125

In June this year, the Evening Echo will 
be celebrating its 125th anniversary. The 
Cork Evening Echo first hit the streets on 
June 14, 1892, and has been a part of the 
city and county’s fabric ever since.

From world wars to St Patrick’s Day 
parades, from recessions to elections, 
in sporting fields, streets and houses all 
over Cork, we have provided locals with 
stories and pictures that have shocked, 
informed and entertained.

To celebrate our 125th anniversary we 
are asking you to help us find the oldest 
edition of the Evening Echo in Cork. 
Do you cherish a copy of the newspaper 
to mark a special birthday, sporting 
achievement or wedding day? 

Maybe you once featured on the front 
page or wrote an article we published? 
Share your memories of the Evening 
Echo and Cork with us – we would love 
to hear your story.

Please visit; 
eveningecho.ie/echo125 
for further information or email 
echo125@eecho.ie

Submit entries by post to; 
Features Editor, Evening Echo, 
Linn Dubh, Assumption Road, 
Blackpool, Cork.

PRIZE DETAILS:
The holder of the oldest copy of the 
Evening Echo will be presented with a 
limited edition bronze statuette of the 
“Echo Boy” by Genesis, plus 
lunch for two at Hayfield 
Manor Hotel, Cork.

All story submissions will 
be entered into a draw 
to win a €250 One For All 
Voucher
Usual Evening Echo terms and conditions 
apply. Editor’s decision is final. No cash 
alternative. Closing date Friday, June 2.
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SOCIAL

The team at Cork City Council The AIB Group of Eoin Gunn, Noreen Walsh, Margaret and Pat O’Connell, 
Mark Fitzharris, Mary Kelly, Ursula Morrish and Michéal O’Murchú

The team at AIB Bank, event sponsors

The team at the Irish Examiner, media partners

Vicki Crean and Oonagh Connolly with Pat O’Connell

Jennifer Pender, Roisin Butler, Pat O’Connell and Clara O’Neill

Margo Ann Murphy from the English Market 
with Gerry Kelleher

 Sinead Dunphy from the Cork International 
Choral Festival with Eoin Fitzgibbon

Niamh Murphy, ETC, and Marion O’Gorman, 
Kilkenny Group
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Pat O’Connell was reelected a President of the CBA for 2017 and 
Philip Gillivan as Vice President. Photo: Billy MacGill

At the CBA Gala Awards dinner in the International Hotel were: Hugh Griffin, AIB; 
James and Kathy O’Sullivan and Sean Kelly. Photo: Billy MacGill

At the CBA Gala Awards dinner in the International Hotel were: Alan O’Regan; 
Sean Kelly MEP and Hugh Griffin, AIB. Photo: Billy MacGill

At the CBA Gala Awards dinner in the International Hotel were: AIB Douglas 
group with Pat O’Connell. Photo: Billy MacGill

The Cork Business Association’s 
annual Presidents Cup will take place 
in the stunning surrounds of Cork 
Golf Club on Thursday, May 25.
The prestigious championship golf 

course is routed through exceptional 
golfing terrain incorporating old 
limestone quarries and the inner 
reaches of Cork Harbour, so it really is 
an exclusive opportunity to play the 
course.
More than just a great day out 

for golf-lovers, the CBA President’s 
Cup offers fantastic networking 
opportunities for Cork’s business 
community, a fun team day or the 

chance to treat valued customers.  
As there is a shotgun start, all 24 

teams will tee off at 10am and meet 
afterwards for a meal in Cork Golf 
Club where the winners will be 
announced.  There are some fantastic 
prizes up for grabs this year.
The cost is €500 per team of four, 

which includes a round of golf on 
the magnificent course, refreshments 
and a 3 course meal and wine in Cork 
Golf Club.  

To book contact Carmel on info@
corkbusiness.ie or call 021-4278295. 
For more see www.corkbusiness.ie

Tee off with the Cork Business Association

UPCOMING 
EVENTS

Thursday 25th May:  President’s Cup, Cork Golf Club

Thursday 7th September: Business Banking, AIB Bank South Mall. FREE

 Wednesday 27th September:  Tourism Briefing, AIB Bank, 66 South Mall.  FREE

Thursday 26th October: Retail Talk, AIB Bank South Mall, FREE

Friday 10th November: Cork Better Building Awards, Free event for shortlisted 
entrees.  Details to follow.

Saturday 20th Jan: CBA Gala Dinner & Cork Business of the Year Awards, 
Details to follow, save the date!

More events will 
be announced 
throughout the year.

AIB Bank are proud 
event sponsors of Cork 
Business Association 
in 2017.
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SAY HELLO TO YOUR EXECUTIVE
– your working groups 

INFRASTRUCTURE, TRANSPORT & FINANCE
Roisin Butler   
Billy McGill  Vice-Chair
Pat O’Connell
Claire Nash
Lawrence Owens
Sean Durcan
Eoin Kennedy

MEMBERSHIP SOCIAL  & COMMUNICATIONS FESTIVALS & TOURISM
Sean Durcan (Chair) Niamh Murphy – Chair Sinéad Dunphy - Chair
Claire Nash Philip Gillivan   Vice-Chair Niamh Murphy - Vice-chair
Lawrence Owens  Vicki Crean Michael O’Donovan                                      
Pat O’Connell Sean Murphy Lawrence Owens                              
Carmel McCarthy, CBA Eoin Kennedy Pat O’Connell 
 

SECURITY RETAIL                                                       
Michael Kett – Chairman Joan Lucey   – Chairman  
Sean Durcan Vice-Chair Claire Nash        
Stewart Philpott   Pat O’Connell      
Lawrence Owens  Lawrence Owens

CBA AWARDS NEWSLETTER
Lawrence Owens   Niamh Murphy – Editor 
Caroline Counihan   Sinead Dunphy – Co-editor  
Carmel McCarthy Sean Murphy – Publisher
 Lawrence Owens – Editorial
 

EXECUTIVE COMMITTEE & 
WORKING GROUPS

Pat O’Connell CBA President

Lawrence Owens CBA Chief Executive

Claire Nash Nash 19 (Director)

Sean Murphy Irish Examiner (Director)

Caroline Counihan Irish Examiner (Director)

Philip Gillivan Shelbourne Bar 

(Vice-President)

Billy McGill

McGill Photographic 

(Vice Chair Infrastructure 

Committee)

Joan Lucey Vibes & Scribes (Retail Chair)

Niamh Murphy

ETC, the Events, Tourism & 

Communications Agency 

(Social and Communications 

Chair)

Sinead Dunphy Cork International Choral 

Festival (Festivals Chair)

Sean Durcan M Powell Solicitors 

(Membership Chair)

Michael Kett RMS Security (Security Chair)

Roisin Butler Total Planning Solutions 

(Executive Committee)

Vicki Crean AIB (Social committee)

Clara O’Neill

Total Planning Solutions 

(Interim Chair Infrastructure 

Committee)

Stewart Philpott Garda Sergeant 

(Security committee)

Michael O’Donovan VFI (Vintners Chair)

Eoin Kennedy Zone Digital (Social media)
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Get in touch with us today, we would be delighted to help!

www.Corkbusiness.ie

Please return completed application with subscription to
Cork Business Association, Waterfront Business Centre, 5 Lapps Quay, Cork.

Business name

Business description

Address

Contact name

Tel.

Fax

Email

Website

SUBSCRIPTION RATES
Category Employee Nos. Subscription

  A 1  -  5 €350

   B 6  - 10 €450

   C 11 –  25 €550

   D 26 –  50 €650

   E 51 –  100 €900

   F 101  -  200 €1,650

   G 201 + €2,500

   H Hotels €650

   I Restaurants/Pubs €500

   J Suburban small business €300

Interested in joining the 
Cork Business Association?

If you are interested in becoming a member of the Cork Business Association, don’t hesitate to contact us today. 
Phone us today at (021)4278295 or email info@Corkbusiness.ie and we will arrange to meet with you at your 

convenience. This is a vital year for our City with some major infrastructural decisions about to be made which will have 
implications for every business. Help us to help you ensure we get the best possible outcomes for businesses in Cork.

CORK BUSINESS ASSOCIATION
MEMBERSHIP APPLICATION FORM



irishexaminer.com

Read Michael Clifford every 
Saturday in the Irish Examiner 

COLUMNIST 
OF THE YEAR


